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MIDEM 

Nearly 10,000 music pro- 
fessionals from almost 100 
countries will meet to do 
deals, network, learn and 
check out hot new talent at 
MIDEM 2007, taking place 
Jan. 21-25 at the Palais des 
Festivals in Cannes. More 
infomiation at midem.com. 
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nies. For more information, 
go to billboardevents.com. 
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The Crack Connection 



Why Criminals Sell Pirated CDs 



Dealing pirated CDs on street corners is 
more lucrative than selling crack. No. re- 
ally. Preparing cocaine for distribution costs 
dealers between $1 and $2. depending on 
the amount and the cocaine base, accord- 
ing to law enforcement officials. Prepar- 
ing CDs costs only 45 cents. Between the 
cost of production and the cost of being 
caught, it's no wonder so many criminals 
opt for piracy. 

People often assume, "Oh. they aren't 
really criminals, they're )ust burning and 
selling CDs." But think again. In Los An- 
geles, gang members and drug dealers are 
now setting up shop to sell CDs. And why 
not? Selling cocaine is a felony In Califor- 
nia, if you are caught with fewer than 1,000 
pirated CDs. it's only a misdemeanor. 
(Thankfully, as of ]an. 1 . 2007. the law will 
be changed to 100 CDs). 

Rudy Giuliani had a good fix for this when 
he was mayor of New York. Under his no- 
tolerance policy, the New York Police De- 
partment was mandated to bust anyone for 
committing even such "minor" crimes as 
subway turnstile jumping or graffiti. Giu- 
liani's theory was that minor crimes turn 
into big crimes. Since drug sales and CD 
pirac7 are clearly linked in Los Angeles, zero 



tolerance could be the answer there, too. 

The RI AA and the Motion Picture Assn. 
of America have been working closely with 
law officials to clamp down on piracy 
through raids and busts. In fact, the key 
players spoke at an anti-piracy panel dur- 
ing the Hollywood Re porter/ Billboard Film 
& TV Music Conference in November. Pan- 
elists included Univision Music Croup 
president Jose Behar Marcus Cohen, RIAA 
regional counsel for anti-piracy; Wendy 
Greuel. Los Angeles city- council member, 
second district: detective Rick Ishitani, Los 
Angeles Police Department (LARD) anti- 
piracy unit; and MPAA VP of U.S. anti- 
piracy operations Mike Robinson. Los 
Angeles Mayor Antonio Villaraigosa, who 
could not attend the panel, even prepared 
a written statement expressing support for 
his city's anti-piracy efforts. 

What's interesting is that Los Angeles, 
the capital of the entertainment business, 
has only five detectives and one police of- 
ficer in the anti-piracy section of its nar- 
cotics vice division. Piracy operations, 
working out of storage units all over Los 
Angeles, far outnumber the cops. 

To deal witli what has essentially become 
organized crime, the anti-piracy division 



needs a bigger force. It also needs more 
money for such costs as rental cars, so de- 
tectives aren't seen in the same vehicles 
stakingoul locations, and for overtime, so 
otiier detectives in vice can opt to work with 
the anti-piracy unit if they choose to do so. 

As of Nov. 22, the anti-piracy unit has 
served 58 search warrants, made 190 ar- 
rests and recovered more than $10.7 mil- 
lion in contraband for 2006. Imagine what 
it could do with more manpower. 

Why is it important? Behar said it best: 
"It's killing the music business." Not just 
the artists — it's kilUng the songwriters, the 
engineers, the recording studios, the record 
stores, the graphic designers who do album 
art, photographers, mixers, producers and 
the mailroom clerk at a record label. 

According to a study done in New York, 
which has yet to be released, counterfeit 
goods overall have cost the city and its res- 
idents 51 billion in tax revenue. Imagine 
what it's doing to Los Angeles. 

So, to all of us affected by these illegal 
round discs, let's support the l-APD and 
other city law enforcement efforts. If we 
make enough noise, maybe, just maybe 
more funds will get approved. To make a 
difference, go to riaa.com. • •■ 
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RBD's 'Celestial' Success 



Latin Teens And Tweens, Served At Last 



RBD's "Celestial" bows at No. 1 on Bill- 
board's Top Latin Albums chart this issue, 
scanning 117,000 copies, more than five 
times that of its closest competitor. In sheer 
sales, it's the highest debut for a Latin album 
this year and historically, second only to 
Shakira's "Fijacion Oral, Vol. 1." which 
scanned 1 57,000 in its first week in 2005. 

I lowever. 'Celestial" notches its 1 00,000- 
plus sales not in a week but in just three 
days, as label EMI Tclevisa took the un- 
usual route of releasing the album the Fri- 
day afterThanksgiving. The risky strategy 
paid off by zeroing in on Latin teens and 
tweens, a hugely underser\'ed audience. 

The majority of the album's sales, more 
than 90%, came from mass merchants. 
And among those, the bulk came from 
Wal-Mart, which sponsored an RBD 
Thanksgiving special that aired on Univi- 
sion and packaged the CD with a DVD of 
the first season of " Rebelde," the TV show 
that spawned RBD. At $16.98. this was a 
good deal- 
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But RBD's sales aren't about price. Tlie 
group's fans are die-hards, and they want 
to get as close as they can to it. No wonder 
RBD has three other titles on the chart, and 
all of them rose in sales this issue, includ- 
ing first album " Rebelde. * which has been 
on the chart 90 weeks. 

In contrast, although RBD has a mas- 
sive online following — the group's Web 
site has more than 2 million unique visi- 
tors per month — online sales were less 
than 1%. It goes back to the physical need 
of owning a tangible product when you are 
a fan in this age bracket. 

Given its success, why aren't there more 
acts likeRBD.^" 

Because it's been years since the Latin 



music industry has seriously looked at this 
consumer. Most albums purportedly made 
for teens either feature older singers (30- 
year-olds are routinely pitched as tween- 
appealing) or heav>'-dut>' romantic material 
that makes kids roll their eyes. This applies 
to other. pre-RBD TV-made groups as well. 

Instead, RBD's repertoire is sweet and 
simple, but its members have just the right 
amount of edge to be cool. The group has 
also torn down stereotypes of who watches 
Spanish-language TV or hstens to Span- 
ish-language radio. Clearly, there was an 
appetite for the new that wasn't being fed. 

Or rather, ii was being fed homoge- 
nous, preconceived fare that doesn't cut 
it anymore. 
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>>>UMGMAY 
PUSH APPLE FOR 
ROYALTY DEAL 

On Nov, 28. Universal 
Music Group chief 
executive Doug Morris 
said he may try to 
fashion an iPod royalty 
fee with Apple 
Computer in the next 
round of negotiations 
in early 2007. UMG 
was the first major 
label to strike an 
agreement with 
Microsoft to receive a 
fee for every Zune 
digital media player 
sold. "It would be a 
nice idea. We have a 
negotiation coming 
up not too far. I don't 
see why we wouldn't 
do that . . . but maybe 
not in the same way," 
Morris told the 
Reuters Media 
Summit, when asked if 
UMG would negotiate 
a royalty fee for the 
iPod similar to its one 
for the Zune. 

>> EMI TARGET 
OF TAKEOVER 

EMI Group confirmed 
in a Nov. 28 statement 
to the London Stock 
Exchange that it has 
"received a 
preliminary approach 
for the company 
which may or may not 
lead to an offer being 
made for the 
company." Published 
reports have since 
linked London- based 
Permira with the 
move, but 
representatives of 
Permira are staying 
silent on the subject. 
Private equity firms 
Goldman Sachs Group 
and Kohl berg Kravis 
Roberts were also 
being touted in press 
reports as potential 
suitors, as was Apollo 
Management. 

JAMBA. EMI 
SIGN EURO DEAL 

According to 
published reports, 
mobile music 
company Jamba has 
signed an agreement 
with EMI Music to 
make content 
available to Jamba's 
customers 
throughout Europe. 
The deal covers 
master ringtones, 
music videos and 
over-the-air 
downloads. 

continued on >>p8 
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takes to the road 
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flying off shelves 



Respect For Rublo 

Paulina's international 
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Music Department 



CD Sales At Nordstrom And Sears Could Add Up To Big Business For Labels 





With music specialt)' stores dying by the hundreds this 
year between the liquidation of Tower and Musicland, 
Nordstrom and Sears may be picking up some of the 
slack as they add an entertainment cache to their own 
stores by carrying CDs. 

Nordstrom has been testing music in 29 stores in 
Seattle and will roll out the category to all 1 57 stores in 
the chain by mid-December, says Michael Barber, who 
heads up Barber Entertainment and assists Nordstrom 
in the selection. 

In Chicago, the Sears holding company began car- 
rying video and \ideogames almost two years ago, and 
in November began testing music in its 789 stores, ac- 
cording to Sears Holding entertainment divisional mer- 
chandise manager jim Stella. 

At Nordstrom, the chain sees music as an extension 
of its presence as the leading fashion department store 
in the United States. "The key for Nordstrom is it is first 
and foremost a fashion retailer and we believe there are 
parallels between fashion and music," says Barber, who 
points out that a number of artists have their own 
clothing lines: Cwen Slefanfs brand is carried 
, , by Nordstrom. 

9/ "We are bringing in ritles that are timely 

Ai^. (1 and that are right for Nordstrom's cus- 
' .A"^-. tomers," Barbersays. In fact, Nordstrom is 
y buying all kinds of titles: from new releases 

^ /^^ to select catalog titles, compilations and 
— If custom-designed artist compilations 

carrying the Nordstrom logo. 
Jgf/ In stocking music. Nordstrom is 

A placing a rack with four titles at 
most cash registers in the store, 
which in some outlets number 
as many as 56. What's more, each 
rack is stocked with titles appropriate to the 
department where it is located. The only departments 
not carrying music are those with crowded point-of- 
sale merchandising displays like cosmetics. 

in total, each store may carry about 50 titles, "from cur- 
rent hits to older titles that are somewhat timeless, but 
are important to highlight to our cmtomers," Barber says. 

For example, titles featured in its young men's sec- 
tion are the Killers' "Sam's Town." lohn Mayer's "Con- 
tinuum." Wolfmother's self-titled debut and the Beastie 





Boys' 1989 release "Paul's Boutique." Meanwhile, its 
young women's designer department features Beck's 
"The Information." Justin Timberlake's "FulureSex/ 
LoveSounds" and Feist's "Open Season." 

"A person at the register is only seeing four titles to 
choose from so it is not an overwhelming impression 
to the customer," Barber notes. 

But it could eventually mean big business for the la- 
bels. Sources say Nordstrom is buying direct from the 
majors, on a one-way basis, with Barber acting as the 
exclusive consultant choosing titles. What's more, they 
say orders range from 1 .200 up to 1 5,000 copies per 
title, with the latter number usually applying to the 
stores' own custom albums. So far it has licensed cus- 
tom compilations of jamie Cullum and Marvin Gaye. 
with a Chet Baker title coming in 2007. 

Beyond, that, "we are making great efforts to pro- 
vide customization within the stores," Barber says. 
"And we can track sales on a daily and hourly basis and 
react to those sales." 

Nordstrom makes CDs shelf-ready in its own distri- 
bution center. Barber says. So far, the chain has 
dealt only with majors, but Barber ex- 
pects to expand into the independent 
label community as he seeks the right ^J* 
titles for the chain. ' 

Other merchants will be heartened to 
know that Nordstrom isn't emplo>ing 
the loss-leader pricing typically used 
by big-box merchants, as sources say ' 
prices range from $12 to $24. 

Meanwhile, Sears Holding is taking 
a different approach in carrying 
music. Since Sears merged with Kmart 
at the end of 2004, the music industr>' 
has been expecting the parent to add 
music to Sears stores. 

In the States, Sears runs 926 full-line de- 
partment stores, while its Kmart division op- 
erates about 1.400 stores. The latter chain 
has carried music for decades, largely racked by 
the Handleman Co., but in recent years Alliance 
Entertainment Corp. picked up about 400 of 
those stores. 

At Sears, the company initially brought in movies 



and DVD games, and only began experimenting with 
music in November. Sources say Sears is supplied 
by AEC. 

Sears has put racks of midline CDs, each carrying 
about 120 titles, in about 875 of its mall stores. The 
racks are located around center-aisle cashiers, says 
Stella, who has been with Sears for 18 months but was 
previously a buyer at Trans World Entertainment. Also, 
each electronics department carries three full-line CDs 
at the register. 

In addition, about 75 Sears Grand stores, which were 
converted from Kmart free-standing locations, con- 
tinue to carry full music departments like Kmart does. 
All Sears stores occasionally run special in-and-out 
music promotions as well, Stella says. 

"What we are up to," Stella says, "is trying 
to see how entertainment can play 
a role in Sears stores." •••• 
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>»RBD BREAKS 
OUT 

RBD's "Celestial" 
scanned 117,000 copies 
in Its first week in 
stores, notching the 
highest first-week 
sales for a Spanish- 
language album so far 
this year. The only 
release to top that 
first-week total Is 
Shakira's "Fijacion 
Oral, Vol. 2," which last 
year scanned 157.000 
in its first week. 
Underscoring RBD's 
showing Is that 
"Celestial" was 
released on Black 
Friday and registered 
its sales In just three 
days rather than an 
entire week. 

>»DISNEY EYES 
YOUTUBE 

A senior Walt Olsney 
executive said Nov. 29 
she sees limits to how 
long her company will 
tolerate copyright 
infringement of its 
programming by users 
of Google's online 
video-sharing site 
YouTube. Anne 
Sweeney, head of 
Disney's entertainment 
and news TV 
properties, said 
YouTube needed to do 
more than enforce its 
take-down policy In 
response to complaints 
about video piracy 
from media owners like 
Disney. 

V FEST 
LAUNCHES DOWN 
UNDER 

Richard Branson's V 
Festival will arrive In 
Australia In early 2007, 
six months after it 
launched in the United 
States and Canada. The 
Australian version is a 
50/50 partnership 
between U.K. -based 
Virgin Group and 
Melbourne-based 
promoter Michael 
Coppel Presents. 
Coppel has just finished 
the U2 tour, which 
shifted 600.000 
tickets. The Australian 
event will take In two 
shows only— at 
Centennial Park in 
Sydney (March 31) and 
the Avica Resort on the 
Gold Coast CAprill). 
Among the first 12 acts 
unveiled are the Pixies, 
Pet Shop Boys. Gnarls 
Barkley, Groove 
Armada, Bumblebeez 
and 2 Many DJs. 

continued on »p10 
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SCHOOL'S IN 
SESSION 

Disney Phenomenon 'High School 
Musical' Hits The Road 



The Disney Channel's "High 
School Musical" has already 
conquered TV and music, and 
now it is expanding lo yet an- 
other medium. The film's cast 
kicked off a full-scale North 
American lour Nov. 29 at San 
Diego's ipayOne Center, and 
nearly every show has sold out 
in advance, according to AEC 
Live senior VP Debra Rathwell, 
whose company is producing 
the 40-city trek. 

The "High School Musical" 
soundtrack has been the top 
seller of 2006 so far. having 
shifted 3.3 million copies in the 
United States, according to 
Nielsen SoundScan. Assuch,it 
was no surprise the ipayOne 
Center was "staffing up open- 
ing night as big as we've ever 
staffed for mcrthandisc." GM 
Ernie Hahn says. 

High School Musical: The 
Concert was booked by Cre- 
ative Artist Agency's jeff 
Frasco, who also booked fellow- 
Disney act the Cheetah Girls' 
current arena jaunt. He says 
Disney has recently found a 





profitable synergy among its 
TV network, record company 
and radio station. 

Those tools will all be used 
to promote the High School 
Musical tour, says Chip Mc- 
Lean, senior VP of business de- 
velopment/business affairs at 
Buena Vista Music Group. The 
company teamed with the Dis- 
ney Channel to produce a "Dis- 
ney 365" promotional program 
featuring the cast rehearsing 
for the tour, which will air in 
early December. "It's a program 
largely based on letting people 
know we've got the tour com- 
ing to their town," he says. 

The Disney Channel is work- 
ing with TV affiliates in local 
markets for tour contests and 
promos, he adds. 

AEG Live is also lapping into 
Disney's promotional arms to 
market the tour, for which tick- 
ets range from $35 to J55. And 
while the target audience is 6- 
to 14-year-olds, newspaper ads 
are being utilized to draw in par- 
ents who could also potentially 
attend, Rathwell says. 
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Indie Acts, 
Mastered Like 
Superstars 

Sony Studios Initiative Reaches 
Out To Young Artists 



Vitamin Devo, a 24-year-old 
Brooklyn-based DJ and inde- 
pendent electronic artist, was re- 
cently looking to have a song 
mastered for vinyl release. 
Normally he would turn to a com- 
pany that specializes in budget 
postproduction services for un- 
signed miLsidans — for instance. 
Disc Makers. Instead he gave the 
job lo an unlikely suitor for his 
business: Sony Music Studios. 

In a bid to tap into an expand- 
inguniverse of musicians in the 
independent sector. Sony Music 
Studios is opening itself (o all 
comers with a new. low<ost Web- 
based service called Sony Music 
Studios Mastering Online (SIM). 

For a $99 fee. Vitamin Devo's 
song was mastered at Sony Stu- 
dios by Vic Anesini, whose 
credits include Ozzy Osboume, 
Santana, Elvis Presley. |udas 
Priest. Uncle Tupelo. Aero- 
smith, Kclis and Sly & the Fam- 
ily Stone. 

The pairing of a mastering 
engineer who has helped shape 
the sound on hit singles 
including Kelis' "Milkshake" 
withanartistwhoclaims 1.100 
MySpace friends seems im- 
probable at first blush. 



But Sony Music Studios' foray 
into consumer mastering 
comes 18 months after a wave 
of prominent studios, includ- 
ing the Hit Factory in New York 
and Cello Studios in Los Ange- 
les, shuttered operations. The 
closings were blamed on a mix 
of the impact of record industry 
consolidation, competition 
firom smaller, lowerost studios 



and the rise in home recording. 

Major labels are releasing 
fewer albums amid a prolonged 
downturn in CD sales, mean- 
ing less work for studios. 

And with indie artists and la- 
bels increasingly forgoing pro- 
fessional services in the age of 

Pro Tools and other computer 

software programs that turn any 
bedroom PC into a recording 
studio, Sony Studio executives 
view the SIM program as tool to 
build longer-term relationships 
with a new generation of artists. 

"This is a strategic initiative 
on our part to grow the busi- 



Mastering engineer MARK 
SANTANGELOat Sony 
Music Studios. 



ness over the long haul," says 
Andy Kadison, executive VP at 
Sony Music Studios. "SIM 
gives us an opportunity to give 
up-and-coming musicians an 
initial introduction to what an 
extraordinary facility like Sony 
Music Studios can offer to the 
creative process." 

The Sony BMG-owned re- 
cording arts complex is one of 
the top facilities in the United 
States and caters to superstar 
clientele like Britney Spears, 
lennifer Lopez, Marc Anthony. 
Elton |ohn and Celine Dion. 
Mastering fees can typically run 
into the thousands of dollars. 

"Mastering by engineers of 
Sony Music Studios' calibernor- 
mally don't take on indie proj- 
ects." says Kori King. GM of 
Empire City Records, an indie 
label that is also working with 
Sony Music Studios. "Doors to 
such services are normally 
blocked offby two main factors: 
exclusivity and high pricing." 

But Sony Music Studios exec- 
utives say SIM has been specif 
ically tailored for artists who use 
popular social networking sites 
for promotion, such as MySpace, 
PureVolume and GarageBand. 

SIM users can submit up to 
four tracks online at sonymusic- 
sim.com for similar mastering 
services enjoyed by star musi- 
cians at a rate less than $150 per 
song. Jobs are handled by Sony 
Music Studios' team of more than 
a dozen masteringengineers, the 
majority by its staff of junior mas- 
tering engineers, and are typically 
turned around within 48 hours. 

Brian McKenna, chief of 
audio operations for Sony Music 
Studios, says one of the pro- 
gram's goals is that it will lead 
to indie artists ultimately book- 
ing full-album mastering jobs 
with the studio after trying a 
handful of songs at an introduc- 
tory- rate through SIM. 

Kadison adds, "We see this 
new service as a great way to ex- 
tend the studios' reach." 



RINGMASTERS CHART 
DEBUTS 

This issue marks the debut of 
the new Hot RingMasters chart 
(page 20), measuring weekly 
sales of the top 20 master ring- 
tones in the United States. The 
chart replaces the Hot Ring- 
Tones chart, which had tracked 



only polyphonic ringtone sales. 

Data for the Hot RingMas- 
ters chart comes from the new 
Nielsen RingScan monitoring 
program, which measures all 
rirvgtone formats— polyphonic, 
master and voice tones. 
Sales figures are collected 
directly from wireless oper- 



ators participating in the 
RingScan program, as well 
as ringtone aggregators 
and other sources. 

The Hot Ringfiasters chart 
will run every other week in 
the print edition of Billboard 
and weekly at billboard. biz. 
The Hot RlngTones chart will 
only be accessible online. 

The first No. 1 on Hot Ring- 
Masters belongs to Akon. His 
"Smack That," with Eminem, 
one of two singles that Akon 
has in the top five of The Bill- 



board Hot 100 and Hot R&B/ 
Hip-Hop Songs, leads all 
masters with 164.000 sold. 
That's 54,000 more than 
the units sold for this 
week's top-selling down- 
load, Akon and Snoop 
Dogg's "I Wanna Love You." 
The latter Akon track Is No. 
3 on Hot RingMasters, trail- 
ing the runner-up title, Be- 
yonce's "Irreplaceable." 

V^HAT MEN WANT 
Ludacrls will be the subject 



of the keynote QAA address 
at the second Marketing to 
Men Executive Summit, to be 
held Dec. 5 at the MGM 
Grand Hotel in Las Vegas. 
The event Is hosted by Ad- 
week, Mediaweek, Brandweek 
and Billboard and unites 
more than 200 executives in 
the brand marketing, enter- 
tainment and media indus- 
tries to rethink traditional 
marketing strategies and dis- 
cuss how to better capture 
the male consumer. 
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»>SONY BMG, 
PANDORA STRIKE 
U.K. LICENSE 
Sony BMG Music 
Entertainment U.K. S 
Ireland has licensed its 
works to Pandora Media 
ahead of the U.K. launch 
of the California-based 
company's free Internet 
radio service, due to go 
live in spring 2007. The 
label said Nov. 29 it would 
make Its entire catalog 
available for audio 
streaming in the United 
Kingdom and Ireland. 
Sony BMG will receive an 
undisclosed share of 
Pandora's ad revenue. 
Pandora has spent six 
years developing its 
sor>g-recommendation 
database. The company 
says it has been worldng 
since May to obtain the 
relevant licenses to 
operate in the United 
Kingdom. 

>»STACEYKENT 
SIGNS WITH BLUE 
NOTE 

Blue Note in Paris has 
signed U.S. Jazz singer 
Stacey Kent to a 
worldwide recording 
deal. Kent previously 
recorded six albums on 
U.K. label Candid 
Records. She also 
appeared on 'The Lyric" 
(Token), an album 
released in 200S t>y her 
husband, British tenor 
saxophonist Jim 
Tomllnson. Kenf s new 
altMjm will be recorded 
next spring In London and 
is due in September 2007. 
She will play five dates in 
the United States in 
December and across 
Europe in 20O7. 

»>DAUGHTRY 
SIGNS WITH BMG 

BMG Songs has signed a 
worldwide co-publishing 
agreement with 
"American Idol" rocker 
Chris Daughtry. The 
fourth-place finalist from 
the fifth season of the 
show is frontman and 
songwriter of the band 
named after himself. He 
wrote or co-wrote 10 of 
the album's songs, 
Including the current 
single "If s Not Over." Ttie 
album has sold about 
303,600 units in the 
United States since its 
release, according to 
Nielsen SoundScan. 

Compiled by Chris At. 
Walsh. Reporting by Lars 
Brandle, Susan Butler, 
Leila Cobo, Christie 
Ellezer, Aymeric PIchevIn 
and Reuters. 
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DEMMX 
Zeroes In 
On User 
Interaction 

Companies Explore Aggregating 
Custonner Content 

To date, the entertainment industry has used the 
Internet as either a promotional tool or a distri- 
bution platform. The former use is fairly com- 
mon and widespread, while the latter is still 
struggling to gain traction amid clunky digital 
rights management (DRM) technology and rel- 
atively low consumer awareness. 

At the DEMMX conference, held Nov. 29-30 
in Los Angeles and hosted by Billboard. The Hol- 
lywood Reporter and Adweek,attendee.s identi- 
fied a third area of opportunity — user interaction. 

!t will be some time before the Internet be- 
comes the primary channel for watching full- 
length TV shows or acquiring music, but it 
already plays host to a large number of fan sites, 
message boards, user-generated spoofs and 
originally produced exclusive content that en- 
tertainment brands and Internet portals are 
working to aggregate into sites accessible 24/7. 

Following the lead of YouTube and MySpace. 
Internet bellwethers like Yahoo, entertainment 
brands like NBC Universal and old-media elite 
like The New York Times are revamping their on- 
line content to give customers much more hands- 
on control over how they interact with the content 
and brands. 

"One of the things in short supply these days 
is relevance." Yahoo head of entertainment, 
games and youth Vince Broady said in his open- 
ing keynote address. "It's something promised 
but rarely delivered on." 



BY GAIL MITCHELL | 

ISHAKEUPAT 
SONYURBAN 

Part Of Larger Sony BMG Restructuring 



Illustrating how a simple online service t 
lets users do whatever they want with content can 
be a successful strategy. YouTube walked away 
wi\h the most awards at the third annual DEMMX 
Awards, including visionary and brand of the year. 

Other award winners included Sonos 2.0 and 
Rhapsody for digital music innovation of the year. 
Rhapsody for best download or subscription 
music service. MySpace for best digital music 
community, the Barenaked Ladies for best use 
of technology by an artist and Motorola's iRadio 
for best radio service. 

For a full list of winners go to demmx.com. 

Among other news surfacing at the event: 

■ Murmurs on the sidelines that one of the major 
record labels will start selling its entire music 
catalog in unprotected MP3 format early next 
year with an as-yet-unnamed service. 

■ Sony is developing a DRM solution for the 
PlayStation Portable that would lock content | 
stored on the device's removable memory stick 
to a particular unit. The aim is to prevent user.s 
from downloading music to the PSP, then shar- i 
ing it with others who haven't paid for it. 

■ Verizon Wireless on Nov. 29 expanded Its 
user-generated video-content lineup through 
a deal with Revver, an online vldeocMp-shar- 
ing service that, unlike YouTube, splits its prof- 
its with contributors 50/50. Verizon an- 
nounced a similar content deal with YouTube | 
the day before. 



BY LARS BRANDLE 



Label Gets Visual 

Warner Music International Expands Its Video Arm 



Warner Music International is 
thinking inside the box. The TV 
box. that is. 

WMl has acquired London- 
based specialist DVD and digi- 
tal production business the 
Rights Co. in a move that forti- 
fies its ambitions In the video 
content field. 

The deal, unveiled Nov. 28. 
will sec TRC incorporated 
with Warner Vision. WMl's 
existing commercial video di- 
vision, to form a division in 
London called Warner Music 
Entertainment. 

The new unit will be respon- 
sible for creating new music- 
related programming formats. 

10 I DECEMBER 9. 2006 



acquiring content rights from 
third-party producers and gen- 
erating program opportunities 
around WMl's catalog. TRC's 
existing library of assets will 
also transfer to the new ven- 
ture. TRC produces, markets 
and manages the distribution 
of a broad scope of music, com- 
edy, sport and special-interest 
properties, including "Iblza 
Rocks" (airedon U.K. national 
broadcaster Channel 4), BBC 
comedy panel game show 
-Q.I." and Paul Weller's "Stu- 
dio 150 Live" DVD. 

"Video-based content [is] an 
increasingly important creative 
opportunity for us and for our 



Word Is filtering out that more 
restructuring is imminent at 
Sony BMG Music Entertain- 
I ment. Published reports state 
the 70-member Sony Urban 
Music division will be disman- 
tled around Dec. 1, with some 
employees being reassigned 
I to other Sony BMG labels and 
' the artist roster split among 
j the Epic and Columbia labels. 

An inside source, however. 
I says the word "dismantle" Is in- 
accurate and that artists under 
the Sony Urban umbrella have 
always been designated as 



/ 



OMAWONS 

new Sony 



being on Epic or Columbia and 
never strictly on Sony Urban. 
Acknowledging that restruc- 
turing discussions are under 
way, the source characterizes 
those talks as part of a compa- 
nywlde initiative to better pre- 
pare for the future. Represen- 
tatives from Sony Urban could 
not be reached for comment. 

Launched in 2003 as a 
shared-services unit merging 
the Epic and Columbia R&B 
departments, Sony Urban con- 
sists of A&R, artist develop- 
ment, urban promotion and 
marketing. The label's Decem- 
ber schedule remains intact. 
The "Dreamgirls" soundtrack 
is due Dec. 5, followed by al- 
bums from Bow Wow (Dec. 19) 
and Omarion (Dec. 26). 

A signal that changes were 
afoot occurred in early Novem- 
ber with a re-evaluation of 
Sony Music Label Group U.S.'s 
relationship with Kanye West's 
Getting Out Our Dreams 
imprint. Legend and fellow 
G.O.O.D. act Consequence re- 
main with Sony. The fate of 
other G.O.O.D. acts, including 
GLC. was being discussed. 

Other Sony BMG cutbacks 
took place the week before 
Thanksgiving (Billboard, Dec. 
2). Six staffers at Sony BMG Mas- 
terworks were let go, including 
president Gilbert Hetherwick. 
Also downsized were Sony 
BMG's Legacy unit and Cus- 
tomer Marketing Group. — • 



artists,'" WM I CEO Patrick Vien 
says. "When we look at the dig- 
ital transformation of WMI, 
which continues to be our ob- 
session, there's no doubt that 
video content — not just music 
videos — is something that we 
want to invest in and grow. Not 
in any way at the expense of 
recorded music, but as an en- 
hancement." Vien declined to 
disclose financial terms of the 
new deal. 

"It's a smart move on 
[WMl's] part." says Les Ot- 
tolenghi. CEO and co-founder 
of Intent MediaWorks. a U.S.- 
based provider of technology 
for the distribution. "It gives 



them the ability to do a direct- 
connect to the consumer. 
They have a window of oppor- 
tunity which may last 36 
months to 60 months, before 
cable and satellite guys buy 
up in order to reintermediale 
themselves." 

WMI is not the first major 
music company to expand into 
visual content. Earlier this year. 
Universal Music U.K. pressed 
the button on Globe, a U.K. 
production arm dedicated to 
creating TV programming and 
innovative visual platforms for 
that company's artists (Bill- 
board. July 15). Rival Sony 
BMG had earlier launched its 



Fever Media joint-venture TV 
production company in the 
United Kingdom. 

But critically WMI has been 
particularly aggressive in recent 
months in the development of its 
digital footprint and has struck a 
string of strategic partnerships 
in international markets. 

With the digital pipes, and 
now content in place, Vien says 
WMI has sown the seeds for a 
video-rich future with monetiz- 
ing the digital medium a prior- 
ity. "The broader industrial world 
hasn't figured it all out yet." he 
says, "but we have to produce for 
that growth curve. That's how 
this deal is really justified." 



30 SHOWS... 350,000 TICKETS SOLD... ONE SUPERSTAR. 
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EMI Cranks Up AMP 

New Web Portal Helps Artist Managers Access Information 



EMI Music says it will revolutionize the labeNartist management 
relationship with a new Web portal that gives managers easy ac- 
cess to all the figures the record company holds on its artists. 

Billboard was given an exclusive preview of the Artist Manage- 
ment Portal (AMP), which allows managers to log on to a secure 
Web site and access information ranging from daily sales figures 
to unit shipments, from press updates to international chart po- 
sitions. The system also stores an artist's publicity photos, videos, 
digital downloads, CD artwork and other assets for easy access and 
distribution to third parties. 

Tony Wadsworlh. chairman/CtO of HMl Music U.K. and Ire- 
land, says the new system — which 10-1 5 managers on both sides 
of the Atlantic started trying out in luly, and which is due to go live 
in the United Kingdom in late January or early February 2007 — 
has been designed to cut down on "unproductive communication" 
between EMI and artist managers. 

"A lot of our interaction tends to be ad hoc, with people on the 
phone to international saying. 'What's the chart position in Poland?' 
and then another call to press and so on." Wadsworth hopes that, 
with such information now readily available, those conversations 
will be replaced by "productive" discussions revolving around 
brainstorming and problem-solving. 

EMI U.K. look six months to build the portal, after years of de- 
veloping the idea through its regular market presentations to 
artist managers, who have been consulted about AMP's content 
at every stage of its development. 

" Being a successful record company in the fu 
ture is about providing a service to artists and 
this is core to that," Wadsworth says. "Being 
in partnership with artists means there's got 
to be that trust and transparency." 

The system is also being given a trial run 
by a small number of internal employees. 
New York-based EMI Music chief informa- 
tion officer fames Anderson says it could 
ultimately be used by 5.000 managers, 
lawyers and staff, servicing a global ros- 
ter of 1,500 artists. 

Managers involved in the trial have 
given the initiative a warm welcome. Chris 
Morrison of London-based CMO Manage- 
ment has been testing AMP for his Par- 
lophone-signed act Gorillaz. He calls llie portal 
"an enormous timesaver." 

"When I started as a manager, you couldn't 
get sales figures out of record companies, so it's 
definitely a step in the right direction. You can 
make judgments quicker and respond to prob- 
lems quicker." 

Morrison sees the scheme as indicative 
of a power shift between labels and 
artists, with record companies now 
having to work harder to maintain 
their relationships with artists and 
their representatives. 

"They aren't as in control as they 
were. I don't think anybody changes by 
choice, they are forced into change. But EM I 
are doing it with a good will, so 
1 don't knock it." 

Brian Messageof London- 
based ATC Management and 
Oxford, England-based Court- 
yard Management has tried out 
AMP for his Parlophonc 
signed acts Radiohead and 
Supergrass- He is also a 
fan of the system, while 
less sure of its significance. 



"It would be easy forme to say [there's a power shift), but I don't 
think so. It's just indicative of everybody trying to pull together at 
a time when there's a lot of distrust and paranoia between the ariist 
communit>' and labels. Putting this information up there is only 
going to help the relationship," 

Message wants AMP to be used for direct communication be- 
tween management and label as well, and E M Ts Anderson pledges 
enhancements to the system's capabilities early next year. They in- 
clude adding royalt>' statements and bulletin boards and using tlie 
portal for digital and synch-rights clearances. Multilingual versions 
for )apan. Gennany France and Latin America are also in the pipeline. 

Deb Klein, manager with the Firm and G M of the management 
company's new EMl-distributed label Firm Music, is one of the 
early users of AM P in the United States, trying it for her Capitol- 
signed rock act Yellowcard. 

Yellowcard is at the end of the cycle for its "Lights and Sounds" 
album, so she used the system primarily to find historical data. But 
she expects the tool to be "a big help" on future EMI-distributed 
releases from Firm acts, including the next Kom album. 

Due to confidentiality issues, other labels could not be contacted 
for their views on the new system, but no other record company 
is believed to be developing a similar system. 

Klein was noncommittal as to whether all labels should be of- 
fering similar technology, but Morrison and Message both hope 
to see AMP become an industry standard tool. 

"l think everybody should do this," Morrison says. "And I don't 
sec any reason why they can't." • 
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>»EMI STRIKES PSP DEAL 

EMt Music U.K. has struck an agreement with London- 
based digital solutions agency HIFI Entertainment, 
allowing gamers in Britain to download its music videos 
to Sony PlayStation Portable players. 

EMI is the first music major to agree to terms with HiFi 
Entertainment, which operates the PSP online platform 
psp-playlist.com. The deal means music promos from 
EMI's catalog are being made available for download via 
the site at prices ranging from £1.89 ($3.61) to £2.19 
($4.19) per video. Eventually, electronic press kits and 
long-format videos of EMI acts will also be made 
available. "There's a massive gap in the market for PSP 
content," HiFi Entertainment managing director Bela 
Molnar says, "and these users are content-hungry." 
According to HiFi Entertainment, 1.5 million PSP players 
are registered in the United Kingdom. —Lars Brandle 

>>>MOBILE MUSIC RISES IN JAPAN 

PC-based music downloads in Japan Increased by 144% 
to 5.7 million units In the July-September quarter 
compared with the same period In 2005, according to the 
Recording Industry Assn. of Japan. PC downloads rose 
173% in trade value to 1.2 billion yen ($10.3 million). 

However, downloads— including all ringtones— over 
wireless networks to mobile phones far outpaced the PC 
figures. Mobile sales (on either per-track or subscription 
basis) rose 20% to 86.2 million units, with value up 36% to 
12.4 billion yen ($106.8 million). 

The RIAJ counts singles and albums sold over wired 
networks as single units regardless of the number of 
tracks they contain, but says single tracks account for the 
overwhelming majority of downloads. —Steve McCfure 

»>CENTRAL STATION TRAVELS TO 
DESTRA 

Australian digital media and music company Destra has 
acquired dance label Central Station Records and 
distributor MRA Entertainment from Mansfield, 
Queensland-based holding company Home Leisure for 
$14 million Australian ($10.6 million). 

Sydney-based CSR's current artist roster includes Dannii 
Minogue, Roger Sanchez, Freeform Five and Infernal. 
Queensland-based MRA Entertainment has a licensed 
catalog of 3.500 music CD titles and a 1,000-title DVD 
catalog focusing on children's entertainment, TV series and 
extreme sports. Destra's Melbourne-based CEO Domenic 
Carosa says the company intends to exploit CSR*s 
repertoire through streaming, music downloads, 
merchandising and online advertising opportunities. MRA's 
licensed DVD and CD content offer lucrative opportunities 
for online distribution, Carosa says. —Christie EUezer 

>>>SELLAR EXITING MMF 

London-based Music Managers Forum general 
secretary James Sellar is quitting the trade body, 
effective Dec. 11, to join London-based rights 
organization Compact Collections, which collects 
revenue from the film and TV markets. 

Compact collects revenue internationally on behalf of 
TV and film production companies for various broadcast 
rights— Including cable retransmission— and blank tape 
levies. Its clients include FremantleMedia Enterprises, 
Granada International and Capitol Films. 

Sellar will take on the new role of director of operations 
for performer services. He had been MMF general 
secretary since 2002. A statement from the MMF said a 
replacement will be named in due course. —Lars Brandle 

>>>ICELAND CUTS VAT 

The Icelandic government has pledged to cut the rate of 
value-added tax (sales tax) It levies on recorded music 
from 24.5% to 7%, effective in March 2007. 

Iceland is not a member of the European Union, although 
it did sign the European Economic Area agreement with 
the EU in 1992, allowing it to trade on equal terms with EU 
states. The music industry has long unsuccessfully lobbied 
the EU to have recorded music classed as "cultural goods" 
with a lower rate of VAT than the standard rate it currently 
attracts. VAT on sound recordings within the EU currently 
ranges from 15% to 25%. 

The Iceland initiative follows a 20-year campaign by 
the local national group of the IFPI, supported by local 
authors' and performers' organizations. —Lars Brandie 
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Postcards From Posca 



Japanese Company Cuts CD Costs 
With Stripped-Down Packaging 



TOKYO — A )apanese company claims it can help 
local labels counter declining physical sales by 
offering consumers stripped-down, low-cost ver- 
sions of CDs. 

The new Music Posca service provided by Tokyo- 
based Inter Asia has drawn mixed reactions from 
the Japanese industry. It sells CDs by domestic 
acts at roughly half the regular price by pressing 
them under license in China and packaging them 
without booklets in postcard-thin card cases. 

"The jewel case is old," Inter Asia CEO Atsuo 
Takada says. "This is a new way of packaging 
music, and it's cheaper than downloading 

Takada founded Inter Asia in 2O00 ; 
a music production company, enjoying 
some local success with independent 
label Avex's pop vocalist/actress Vi- 
vian Hsu. Inter Asia exited music pro- 
duction in 2004 to act as an agent for 
Japanese companies pressing optica 
discs in China. 

More recently, Tadaka has concentrated on 
setting up the Music Posca service, whereby cus- 
tomers in f apan can order discs online from mu- 
sicposca.jp. which mails them directly from an 
office in Hong Kong. 

With physical sales declining. Takada says 
the service is aimed at middle-aged music fans 
who no longer visit music stores. Local labels 
group the Recording Industry Assn. of Japan 
says shipments in Januar>'-October fell 2% from 
the corresponding period in 2005 to 240.5 mil- 
lion units, with trade value down 4% to 278 bil- 
lion yen ($2.4 billion). 

New-release CD albums by domestic acts re- 
tail for between 2.500 yen (S21. 18) and 3.000 yen 
($25.42) in Japan; the corresponding average 
price on the Japanese version of the iTunes Music 
Store is 2,000 yen ($16.94). 

However, albums handled by Music Posca sell 
for between 1.600 yen ($13.55) and 1.800 yen 
($15.25), including postage and packing costs. 
They will still be available in Japanese music 
stores at full price in jewel-box packaging. 

Both versions of the album appear on the orig- 
inal label and are subject to Japan's government- 
backed saihan system, under which labels set 
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domestically pressed product's retail price for a 
specified period from release date. 

"We will have a contract with each label to sell 
the IPosca] CDs," Inter Asia VP Hiromi Suzuki 
says. "We recommend a low retail price to each 
label and then they decide the retail price." Roy- 
alty payments are handled by the original record 
company, he adds. 

The first Music Posca album was the Sept. 21 
release "Ima Bokutachi Aruku Michi" by punk 
band the Stand Up on Tokyo-based label Heaven's 
Rock. Suzuki says Music Posca has not yet ap- 
proached major labels for repertoire, and to 
date just three other independent labels 
—Tokyo-based Highway, Ark and 
Green Door — have signed up, with 
only nine albums currently available 
on the Web site. Inter Asia declines 
to release sales figures, but Suzuki 
ays it is negotiating with local labels 
la Japan. Crown. Teichiku and Co- 
lumbia Music Entertainment. 
"This kind of service is good for new. unknown 
acts, because a limited amount of CDs can be 
pressed at a low cost." Ark president Koichi Mizoe 
says. Ark's stable includes male pop vocalist 
Naoya Mori, best-known in Japan for his 2000 
single "Yuzora no Kami Hikoki" on previous 
label VAP. 

While Music Posca initially targets customers 
in Japan, the company hopes to eventually sell 
Japanese CDs to overseas clients. Inter Asia is 
promoting the service online, but is planning to 
run consumer ads in broadcast and print media 
once it has a 100-slrong catalog. 

Although music merchants are taking a wait- 
and-see attitude toward Music Posca. at least one 
retail source doesn't buy the concept. "I think 
this is a moronic idea," he says. "There are many 
difficuhies involved with selling physical CDs 
these days, but pressing cost is not one of them. 

"Also." he continues, "historically Japanese 
customers do not like cheap shit, so postcard- 
style packaging does not sound like a great idea." 

Nonetheless. Suzuki says Music Posca aims 
to have a catalog of 500 titles within the next six 
months, including tmjor-label repertoire. 
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TRACKS BY E-MAIL 



U.K. Startup Offers Virtual Listening Posts 



LONDON-U.K. startup eLis- 
teningPost Is a digital viral 
marketing service with a dif- 
ference: It promises to earn 
music rights owners Income 
before a note is downloaded. 

Launching Dec. 5, eListen- 
ingPost Is an act-centered, 
advertising-funded venture 
distributing digitally pro- 
tected full-length tracks via 
standard e-mall for con- 
sumers to preview before 
making a purchase. 

The format has already 
caught the attention of the 
U.K. arms of EMI Music, 
Warner Music and Sony BMG. 
Although they have not yet 
committed acts to the serv- 
ice, Keith Harris, co-founder 
of eListenlngPost developer 
G&K Digital, says the majors 
have agreed to trials with the 
system. Talks with Universal 
Music are scheduled, he adds. 

A pitot, which kkked off Nov. 
14, involved some 15 develop- 
ing acts from the United King- 
dom and United States brought 
In by Harris and his business 
partner Greg Holloway, for- 
merly international controller 
at digital entertainment devel- 
oper RealNetworks. 

Harris, recently named di- 
rector of performer affairs at 
U.K. rights body Phono- 
graphic Performance Ltd., is 
a record company veteran and 
former chairman of the United 
Kingdom's Music Managers 
Forum. He also formed his 
own artist management com- 
pany In the early 1980s. 

The service promises users 
a low-cost opportunity via ex- 
isting e-mail technology to 
reach fans in any part of the 
world. Rights owners also 



have the option to place ad- 
vertising space within the e- 
malls, collecting 60% of the 
ad revenue generated. 

Harris says that opportunity 
means "artists can get paid 
from the first play [of the track] 
by using the biggest social net- 
work there is— the e-mail." 

G&K encodes tracks into a 
digital rights management 
CDRM) protected music file for 
the rights owner. That file Is 
then embedded into an e-mail 



1 00% 



Amount labels/acts collect 
from eLlsteningPosl 
download sales 



sent to a selected database 
provided by the label/act. 

To prevent the song from 
being shared Illegally, G&K uses 
Microsoft's Windows Media 
Audio CWMA) and RealNet- 
works' Helix system. 

Recipients open the e-mail 
and click on the music file's 
link to preview the song free 
five times before the track ex- 
pire. If they like the song, they 
can click on another link to 
buy/preorder the download 
from a specified online store— 
or, for unsigned acts, directly 
from eListeningPost— at any 
time during the first three 
plays. Filling In a short ques- 
tionnaire about the new re- 
lease allows them two more 
free listens. 

Users can share the DRM- 
protected tracks at preview 
stage by forwarding the e- 
malls to friends, spreading the 
acts' music by what Harris 




terms "word-of- mouse." 

EMI Music U.K. digital media 
manager Eric Winbolt de- 
scribes the Initiative as "a nice 
aggregation of technology 
into a package which gives us 
another opportunity to Inter- 
act with consumers." 

The ad service, Harris says, 
means labels and acts can 
earn income even if the e- 
mail recipient does not buy 
any downloads. The labels/ 
acts collect 100% of any 
download sales, which they 
then distribute among all par- 
ticipating rights owners. G&K 
earns its Income from a one- 
off fee starting at £30 ($57) 
for encoding each track, a 
monthly £5-£10 (S9.50-$19) 
tariff to host It on its server 
and a 40% share of ad revenue. 
For a further fee, eListenlng- 
Post will handle database ad- 
ministration for smaller acts 
using the service. 

Holloway declined to dis- 
close the initial results of the 
pilot. However, the concept has 
been praised by the acts in- 
volved In the trial. Unsigned 
London-based folk-rock singer 
Claire Nicolson says the low fee 
could be a boon for develop- 
ing acts. "I'll pay a small setup 
fee and even smaller monthly 
fee," she says. "To me, that's a 
very good deal." 

Vanessa Redd Is lead vocal- 
ist with U.K. alternative rock act 
Rubicks, which released Its 
debut album "In Miniature" 
(Sharp Attack/Fulfill Distribu- 
tion) In August. She says that 
eListeningPost "deals with the 
nuts and bolts of actually send- 
ing things out to people— which 
means I've got more time to 
write songs. Perfect" •••• 
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11ie Indies 
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Tom Waits 
For No One 

Supply Of Waits, Sufjan Boxes 
Does Its Best To Meet Demand 



evermind the Nin- 
tendo Wii and Sony's 
PlayStation 3: The 
in-demand. sold-out 
item at indie retail- 
ers this holiday season might 
end up being the three-disc 
Tom Waits set, "Orphans; 
Brawlers, Bawlers & Bas- 
tards" (Anti-). 

The album finished its first 
week with U.S. sales of 21.000 
units, according to Nielsen 
SoundScan. Yet on its Nov. 21 
release date, retailers told Bill- 
board that Epitaph/ And- distrib- 
utor the Alternative Distribution 



Alliance reported it had sold out 
of the disc by about 1:38 p.m. 

Larry Mansdorf. buyer for 
Brighton, Mass. -based New- 
bury Comics, says he brought 
in about 1 .500 units chain-wide 
for the album's release, and or- 
dered another 340 once ADA 
reported that it had only 410 
left in stock. Mansdorf says the 
album was on pace at the chain 
to outsell Waits' 2004 set " Real 
Gone" in its first week. That 
album moved a total of 34.000 
units when it was released. 

Anti- issued the album as a 
limited-edition boxed set, and 



Epitaph/Anti- founder Brett 
Gurewit2 says the label printed 
up about 60.000 units for North 
America. The box's suggested 
retail price is $49.98. 

"We didn't know how many 
to make." Gurewitz says. "It's 
three hours of music, and it's 
selling for a lot of money. We 
tried to figure out how many 
to make so we wouldn't run out 
before Christmas." 

Word is that Best Buy had 
brought in only about 1,500 
copies to start, but suddenly 
doubled its order after strong 
first-day sales. Multiple indie 



retailers tell Billboard that ADA 
contacted them about 12:30 
p.m. on Nov. 21, urging them 
to get in any follow-up orders 
for the album. 

Eric Levin at Criminal Rec- 
ords in Atlanta says he brought 
in about 60 copies for week of 
release and hopes that will 
carry him through most of the 
holiday season. As of now. 
most indie retailers should be 
stocked, but Gurewitz says the 
label will reassess the situa- 
tion if it appears the album will 
sell out. 

"We don't want the record 



UpFront 



not in stores during Christ- 
mas." he says. 

INDIES GET FESTIVE: 
Suf|an Stevens looks to have a 
key seller at indie retail with his 
five-disc "Songs for Christmas." 
The box. which comes with stick- 
ers, an essay from Rick Moody 
and a songbook, carries a sug- 
gested retail price of S19. and 
sold U.OOOunitsinits first week. 

"It's a pretty expensive pack- 
age to put together, but he 
wanted it to be something of a 
Christmas gift." Asthmatic 
Kitty head Lowell Brams says. 
" But I think we'll do better than 
break even." 

Brams notes that the label is 
running a few days behind in 
fulfilling orders for the set as 
it didn't anticipate a high de- 
mand for a specialized, sea- 
sonal item. He won't give exact 
numbers, but says the label has 
sold multiple thousands of 
units direct from its site, which 
means it's selling faster after 
week one than Stevens' two 
previous records . " 1 llinois" and 
"The Avalanche." 

" 1 knew a lot of people would 
want it." he says, "but I just 
wasn't prepared to be getting 



this many orders." 

The set collects songs re- 
corded during the past six years, 
and Stevens' songs gradually 
become more heavily orches- 
trated with each disc. "At the be- 
ginning, there's definitely a feel 
of recording in the living room 
with friends," Brams says. "But 
as you listen chronologically, 
you can hear the arrangements 
becoming more sophisticated." 

Perhaps not as widely avail- 
able, but still worth seeking 
out. is "Christmas Time 
Again." conceived by dB leader 
and power-pop aficionado 
Chris Stamey. Now in its third 
edition, the album collects 23 
tracks from the likes of the 
dB's, Big Star. Marshall 
Crenshaw and Whiskeytown. 
among others. The Whiskey- 
town cut is one of the newest 
added tracks. 

"l recorded [Whiskeytown] 
so much," Stamey says. "I have 
three unreleased records of 
them in the can that just got 
caught up in record-label poli- 
tics. That's just one of the tracks 
that had been sitting around." 

The album is available via 
mail-order company Collec- 
tor's Choice Music. •••• 
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Latin Notas 
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Paulina's Panregional Plan 



Rubio's 'Reconfirmation Album' 
A Success By Committee 



With more than 200,000 copies 
of her last studio set, 2O04's 
"Pau-Lalina." sold in the 
United States alone, according 
to Nielsen SoundScan, Paulina 
Rubio is — after Shakira — the 
top-selling Latin female pop 
artist in the market. 

She is also a panregional 
star, who surprisingly has 
never been fully worked with 
a panregional strategy. 

But Rubio's new set. 
"Ananda." released in Septem- 
ber, was conceived and mar- 
keted as a breakthrough album 
designed to lift Rubio's profile 
and set up a 2007 English- 
language disc. 

"Prior to this, we simply 
dropped an English-language 
album, and it was a mistake [to 
do it that way]," says Jesus 
Lopez, chairman of Universal 
Music Latin America/Iberian 
Peninsula. Lopez was referring 
to Rubio's 2003 English- 
language debut " Border Girl," 
which has sold 282,000 copies 
in the United Stales. 

Although that is a re- 
spectable number, L6pez is set- 
ting his sights higher with a 
different, highly synchronized 
strategy that seeks to establish 



Rubio in multiple other terri- 
tories before she ventures 
again into English. 

Prior to recording her own 
album, last year Rubio joined 
pop/alternative chanteuse JuH- 
eta Venegas in a trio with re- 
spected singer/songwriter 
Coti. Their track hit No. 1 in 
Spain, a key market, and gave 
a credibility boost to Rubio, 
who sings light, airy pop. 

That set off a panregional 
A&R plan for Rubio's new- 
album. Instead of coordinat- 



ing A&R from a single Univer- 
sal office in a specific country, 
for the first time ever, Lopez 
had a committee with input 
from Argentina, Spain, Mex- 
ico and U.S. labels. (The strat- 
egy was later repeated with 
David Bisbal's new album.) 
"With this type of artist, it gives 
us the possibility of having 
tracks better suited for partic- 
ular territories," Lopez says. 

Unlike other Rubio albums, 
which had tiered releases in dif 
ferent countries sometimes sep- 
arated by months. "Ananda" was 
released simultaneously in Latin 
America. Spain and the United 



States, and debuted at No. 1 in 
multiple territories. The single 
"Ni Una Sola Palabra." written 
by Spaniard Xabi San Javier (of 
Spanish pop group l.a Oreja de 
Van Gogh), lopped radio charts 
everywhere (including Bill- 
board's Hot Latin Songs chart) 
except Argentina, where it 
peaked at No. 3. 

Rubio initially concentrated 
on promoting and performing 
only in her top markets — Mex- 
ico, Spain and the United States. 
Visits to the rest of Latin 
America only began in Novem- 
ber, and in February, plans call 
for visits to France, Holland, 




Italy and Germany. Rubio is 
slated to record duets with local 
acts in these markets as a prel- 
ude to her English disc at the 
end of 2007. 

At press time, less than two 
months after its release, 
"Ananda" had sold half a mil- 
lion copies worldwide, accord- 
ing to Universal, and nearly 
80.000 in the United States 
alone, according to SoundScan, 
making this Rubio's fastest- 
selling album to date. 

Essential to the album's ac- 
ceptance, Lopez says, was a dig- 
ital and mobile strategy in 
which Universal cut different 
deals with carriers in each 
country, for a total calculated 
promotional value of more 
than $1.5 million. 

To date, there have been more 
than 500,000 downloads of 
Rubio tracks — Spain has the 
most — including ringtones, 
ringbacks and digital tracks. 
Most activity comes not from 
digital sales — which are still in- 
cipient in Latin America — but 
from mobile product. 

"This is a reconfirmation 
album." Lopez says. "This is an 
artist who, in certain circles, 
doesn't get the respect she mer- 
its. We wanted to show this is not 
a one-hit act but a woman who 
systematicaUy makes hits." 



BY AYALA BEN-YEHUDA 
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Old Movies, New Soundtracks 



Univision Repackages Regional Mexican Catalog Music With Film DVDs 



Univision Music Group has found a 
new way to move its regional Mexican 
catalog: get people to stay for the movie. 

The company is reissuing films along 
with "soundtracks" that didn't exist at 
the time the movies were made but have 
been compiled for a CD/ DVD package. 

The 1978 Mexican gangster flick 
"La Banda del Carro Rojo." which fea- 
tured a guest appearance and title 
track by Los Tigres del Norte, was re- 
leased on DVD Aug. 1 by Fonovisa. It 
has sold 44.000 copies, according to 
Nielsen SoundScan. 

The accompanying CD contains 15 
songs by the band, which has appeared 
in more than a dozen movies. 

The songs were chosen based on 
their relevance to the movie's subject 
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and their popularity at the time the 
movie was released, Fonovisa market- 
ing VP Alberto del Castillo says. 

The movies/sound- 
tracks are "a result 
of the search of new 
ways to exploit cata- 
log. " Castillo says. 
"There isn't sufficient 
room on store shelves 
anymore for all the 
(Tigres} CDs." 

The timing was also 
right given the high rat- 
ings tliat classic crime dra- 
mas achieve when they're 
shown on TV, as well as the critical mass 
of older DVD buyers. Castillo says. 

Fonovisa plans to secure the rights 




to all 1 3 Los Tigres del Norte movies for 
similar CD/DVD reissue and eventual 
boxed sets. 

The band's "La Muerte 
del Soplon" (1977) movie/ 
-soundtrack debuted at 
"^o. 1 1 on Billboard's Top 
Latin Albums chart, 
with 6.000 copies sold 
since its Nov. 7 release. 

Los Huracanes del 
Norte's "Grandes 
Corridos . . . De 
Pelicula" debuted 
the :>anic day on Univision 
Records. It includes the 2000 film "El 
Clavo," which starred two members of 
the band, and 1 2 corridos by the group, 
lose Sanchez, West Coast buyer for 



ONLINE EXCLUSI\fl 

For 24/7 coverage oi^ 
the Latin music world. 
Billboard has partnered 
with MSN Go to 
Billboard.Latino.MSN 
.com for a complete 
roundup in Spanish. 



the Rilmo Latino 
chain, says a {uan Gabriel movie com- 
bined with a tribute CD from Disa sold 
poorly several years ago. But he says 
the current crop of movies/sound- 
tracks is faring better due to a TV and 
radio campaign from Univision. 

As for who is buying, "Only adults 
know the movies. The young people 
who were born here aren't so familiar 
with Mexican films." Sanchez says. 

The combo is available in a jewel 
case or a DVD case. But "people tend 
to shop for the bands still," says Rick 
Banales, Latin and world music 
product manager for Virgin Mega- 
store. "If you were to separate them, 
the CD would do much better than 
the DVD." 



BRIEVE 

CHAYANNE HITS 
THE ROAD 

Puerto Rlcan pop star Chay- 
anne has launched his 2007 
tour early, with a series of 
concerts In Mexico. The nine 
dates, which kicked off Nov. 
22 in Nuevo Leon, are the 
prelude to his official 2007 
tour that starts Jan. 27 in 
Santiago, Chile. 

The 2007 trek, which in- 
cludes some 100 confirmed 
dates, will coincide with the 
release of his new album, 
set to street in March on 
Sony BMG. 

Chayanr>e'5 Mexican dates 
are sponsored by Mexican 
bank Bancomer. The U.S. 
2007 shows will be pre- 
sented by Cardenas Market- 
ing Network. 

CUBAN SONGS CASE 
SETTLED 

A six-year, transcontinental 
legal battle involving 13 
songs written by Cuban 
composers between 1930 
and 1945 has been resolved. 
The ruling stemmed from a 
2000 proceeding by Peer 
International, which sought 
a declaration that it was the 
copyright owner of the 
songs. In turn, Editora Musi- 
cal de Cuba (EMC), the mu- 
sic publishing arm of the 
Cuban government, had 
fought to void peermusic's 
composer contracts and 
also accused Peer of fraud 
and misconduct In obtain- 
ing those contracts. 

The 13 songs in question 

are part of a broad catalog 
of sonrte 600 works acquired 
by peermusic prior to the 
Cuban revolution. 

In his Nov. 16 judgment. 
Justice Lindsay said Peer 
could still have some rights 
to some of the songs, but 
dismissed Peer's wide decla- 
ration of ownership. But he 
also cleared peermusic of 
EMC's charges. In a state- 
ment, a Peer representative 
said Lindsay's ruling "vindi- 
cated our conduct and 
our reputation." Peermusic 
founder Ralph Peer spent 
much time in Cuba— as he 
did throughout Latin Amer- 
ica between 1930 and 1950 
—and built up a broad and 
valuable catalog of Latin 
music. The success of Buena 
Vista Social Club in 1997 re- 
vived interest in the catalogs 
and sparked the case. • • • ■ 
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License Rate Debate 

Publishers, Labels, Digital Media Make Their Cases 



crucial music publish- 
ing proceeding is 
about to hit full 
^V^H swing. Publishers, 
labels and digital 
media companies have filed 
their cases with the Copyright 
Royalty Board, which will de- 
termine compulsory license 
rates for compositions previ- 
ously recorded and released In 
the United States. 

The rates for compulsory 
mechanical and digital phono- 
record delivery (DPD) licenses 
(section 115 of the Copyright 
Act) will include a full range of 
uses, from CDs and multises- 
sion discs to digital downloads 
and ringtones. 

Written arguments and doc- 
uments, due to be filed Nov. 30, 
were not completed at press 
time. But sources close to the 
parties provided some of their 
arguments on the condition 
that they not be communicated 
or published prior to that date. 

The National Music Publish- 
ers' Assn. is expected to urge 
keeping a penny rate for me- 
chanical licenses, though sig- 
nificantly higher than the cur- 
rent 9.1 cents per song. The 
NMPA will argue that a rate 
based on a penny amount, 
rather than a rate based on a 
percentage of some amount 
like wholesale price, is the 
model that has been used for 
about 100 years. 

Business expectations, the 
sources say, have been based 
on this model, which ensures 
some guaranteed value for 
copyrights. If rates were a per- 
centage, publishers would not 
be able to control the amount 
on which that percentage 
would be based. 

Publishers are expected to 
urge keeping a penny rate for 
DPDs as well since the royalty 
is easy to calculate for indi- 
vidual sales, like permanent 
download sales. But they 
want a DPD rate higher than 
the mechanical rate since, 
they argue, producing a digi- 
tal delivery costs less than 
producing a physical product. 

For reproductions not 
based on individual sales (e.g., 
subscriptions services and 



streams), publishers are open 
to accepting some variation of 
the penny rate. They are ex- 
pected to propose three tiers, 
with the rate equal to the 
greater of a micropenny mini- 
mum based on activity (e.g., 
number of streams); a percent- 
age of revenue (depending on 
how revenue is defined); or a 
percentage of the content cost 
(example: the amount a third 
party like Apple Computer 
pays for all the music— record- 
ing and composition). 




The RIAA is expected to 
argue that all rates be based 
on an aggregate percentage 
of the labels' price (e.g., 
wholesale price) per product, 
rather than a penny rate per 
song. Compulsory rates would 
then not exceed some total 
percentage per product, such 
as a percentage per CD price 
or a percentage of a multidisc 
or multisession product that 
includes video. Sources say 
this would allow greater flex- 
ibility for companies to offer 
newer formats. 

Labels are also expected to 
argue that the current rates are 
too high since compulsory 
rates have increased during the 
past several years even though 
CD prices have dropped and 
digital piracy has resulted in a 
drastic decline in sales. 

The Digital Media Assn. is 
expected to focus only on DPD 
rates, arguing for a percentage 
rate based on retail price with- 
out a minimum royalty. 

The specific percentage 
and penny amounts that the 




parties will request were un- 
decided at press time. 

THE LION ROARS: Top 
indie film company Lionsgate 
is now set up internationally 
and digitally as a music pub- 
lisher and is looking for cata- 
log acquisitions. 

Jay Faires, Lionsgate presi- 
dent of music and publishing, 
says the company is attracting 
composers and artist/songwrit- 
ers for its films and TV shows, 
buying rights in songs and find- 
ing ways to exploit the music be- 
yond the programs. 

The company recently 
sealed a deal with Fintage 
Music to subpublish Lionsgate 
outside the United States. "I 
don't want 13 different sub- 
publisher deals," Faires says. 
He believes Fintage has "the 
next generation" of collection 
systems, offering a transpar- 
ent process with a quicker 
pay-through process than 
other companies. 

The deal follows one that 
Lionsgate made with the Or- 
chard to distribute sound- 
tracks digitally and, depend- 
ing on the outcome of current 
talks, pitch songs for other 
synch opportunities. 

The Lionsgate publishing 
deals seem pretty straightfor- 
ward. Although some sor>gwrit- 
ers are signed to the publisher, 
the company is not necessarily 
tying up rights in all the artist/ 
songwriters' catalogs. Many 
deals are for single-song rights, 
offering marketing exposure 
that coukl help txjtld that artist's 
music career, Faires says. Not 
only will they release score 
soundtracks on CD, but they 
may remix the score to find al- 
ternative sources of revenue. 
And the company has many op- 
portunities for the right writers. 

"I have a thousand synch 
features I have to fill, and we're 
going to 12 TV shows next 
year," Faires says. 

Lionsgate TV shows Include 
•The Dead Zone" (USA Net- 
work). "Wildfire" (ABC Fam- 
ily) and "Weeds" (Showtime). 
Past films and scores include 
"Crash," "Monster's Ball" and 
"Requiem for a Dream." 
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The new Christmas album by Luis iVIiguel 
contains the 2 new hit singles 
"Santa Claus Llego A La Ciudad" 
& "Mi Humilde Oracidn" 
The combination of holiday 
feeling and the emotional voice of 
Luis Miguel will captivate listeners. 
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IBOXSCORE Concert Grosses 



Learn to adapt with forward-thinking 
online music courses and programs 
from Berkleemusic, the online 
extension school of Berklee College 
of Music. 
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PUBLIC SALE 



ASSETS OF 
THE SONGWRITERS COLLECTIVE, LLC 



see Legal Notice on page 108 
of this issue. 
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GEORGE MICHAEL 



DIXIE CHICKS. BOB SCHNEIDER 



15,58S 



DEF LEPPARD, JOURNEY 



Frontier TouHng 



Concerts West/AEG Live 



Frontier Touhrvg 



Live Nfttion 



Jos« Dueno Presents 



Jose Dueno Presents 



VICENTE FERNANDEZ, PAOUITA LA DEL BARRIO 



Toyota Center. Houston, Oct 2d 



Hauser Entertainment 



VICENTE FERNANDEZ, PAOUITA LA DEL BARRIO 



6,687 



LUNY TUNES S LOS BENJAMIN$ 



DIXIE CHICKS, BOB SCHNEIDER 



Hauser Entertainment House oi Blues Concerts 



Yolanda Diaz Sanabria 



$478,572 
$446,055 



8.995 



JAMES BLUNT, STARSAILOR 



House ot Blues Canada 



$437,778 I 
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HP P«w«on. San Jose. CaW, oa 30 



The Big Productions 



GUNS N' ROSES, SUICIDE GIRLS, THE TREWS, DIE MANNEQUIN ! 



THE KILLERS, RED ROMANCE 



JAMES BLUNT, FAVOURITE SONS 



THE CHEETAH GIRLS 



MSG Entertainment 



BAMBOOZLE FESTIVAL: DASHBOARD CONFESSIONAL S OTHERS 



Cat Poly Athletic Field. Pomona. 
Calif- Oct 14-15 



Goldenvoke/AEG Live 



DIRTY SOUTH INVASION: T.I., LIL' WAYNE, YOUNG DRO & OTHERS 



BOB DYLAN, FOO FIGHTERS 



Scotiabank Place. Ottawa. Nov. S 
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PET SHOP BOYS 
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Darryl Brooks a Carol KIrkendall 
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Houte of Blues Canada 



LIvt Nation. MSG Entwtilnmtnt 



JOHN MAYER. SHERYL CROW, MARJORIE FAIR 
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West Palm Beach. Fla.. Oct. V'^ '■'^ 
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And The Beacon Makes Four 



New York's 2,800-Seater Added To MSGE Portfolio 



New York's Beacon Theatre is now the fourth venue in the Madi- 
son Square Garden Entertainment (MSGE) portfolio, which in- 
cludes Madison Square Garden, Radio City Music Mali and the 
Theater at Madison Square Garden. 

The 2,800-seat Beacon has tjecome one of New York's busiest 
rock halls, hosting approximately 70 concerts annually, as well as 
family shows and other special events. Fifty-two events reported 
to Billboard Boxscorc this year by the Beacon had a combined gross 
of more than $8 million and drew more than 1 36.000 patrons. 

Under MSGE's management, the Beacon plans to host more 
than 100 events, concerts and family shows in 2007. For MSGE, 
the venue is a nice fit. "We are now uniquely positioned within the 
industry to help agents and managers groom young artists," MSGE 
president |ay Marciano says. "Adding the 2.800-seat Beacon The- 
atre to our profile of venues gives us the flexibility to offer artists 
a broader choice of various-sized venues to play, from the more in- 
timate Beacon, to Radio City Music Hall [6,01 3 capacityl and the 
Theater at MSG [5.605 capacity], to Madison Square Garden." 

The Beacon has been an "open shop" in working with a variety 
of promoters, but Live Nation has been the primary presenter in 
the hall. Under the MSGE banner, the Beacon will continue to work 
with a variety of promoters, as well as promote events in-house. 

In [anuary 2008. the Beacon will be closed for a seven to nine- 
month restoration, in which MSGE has committed to spend a min- 
imum of $10 million for initial renovations of the building- The 
restoration will extend from the front ofhouse to the back of the load- 
ing docks. MSGE. then operating as Radio City Entertainment, or- 
chestrated a $70 million restoration of Radio City Music Hall in 1999. 
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From left, MSGE president 
JAY MARCIANO, MSG 
Cablevision Systems vice 
chairman HANK RATNER 
and Cirque du Soleil founder 
dSUY LAUBERTE. mM 




The Beacon is located at Broadway and 74th street in Manhat- 
tan, and was built in 1928 and designed in the art deco styling of 
the day by architect Walter AhUchUger. 

Meanwhile, these are heady times for the Garden. After weigh- 
ing several options. Garden owner Cablevision Systems decided 
earlier this year to move the celebrated New York arena from its 
current location to a new site across the street as part of the James 
A. Farley Post Office project (billboard.biz, March 8). 

The new Garden is targeted to be completed by 2011. at a cost 
\pected to be in the S800 million range. Since 1879, the Garden 
had four incarnations, moving to its current site atop Penn 
;>uuion in 1968. The new deal would include the demolition of the 
current arena. MSGE owner Cablevision had been considering 
possible renovation plans that would have cost about $350 million 
(Billboard. Dec. 17.2005). 

The Garden is the top-grossing arena in the world. Elton John, 
who called the venue "near and dear to his heart" when accepting 
the Legend of Live award at the Billboard Touring Conference last 
month, has played the venue more than any other artist, and said 
he will notch his 60th sellout at the arena on his 60th birthday, 
March 25. The Garden took in more than SI 18 million at the box 
l iicein 2006, according to Billboard Boxscore. 
MSGE also has revealed plans for a joint partnership with 
irque du Soleil to present New York's first theater production 
; t Cirque at the Theater at Madison Square Garden, beginning 
n 2007. The as-yet-unnamed production is being created specif- 
ically for that theater, and will run for 10 weeks each winter for 
the next four years. 
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Year Of The Avatar 

The Music Biz Banks On Second Life's 
Virtual Boom For 2007 



Every year, a new online serv- 
ice seems to creep out of no- 
where to capture the public's 
imagination, causing at once 
havoc and opportunity for the 
entertainment industry. 

Two years ago it was My- 
Space. This year it was YouTube. 

For next year, the music biz 
seems to be betting on Sec- 
ond Life. 

Simply put, Second Life — 
created by San Francisco tech 
company Linden Labs — is a 
virtual world where members 
navigate through 3D environ- 
ments using digital replicas of 
themselves called avatars. 
Members chat, play various 
types of virtual games and 
spend real money to buy fake 
goods such as clothes, weapons 
and houses. 

Its popularity is skyrocket- 
ing — growing from 100,000 
members at the beginning of 
2005 to 400,000 earlier this 
year to more than 1.5 million 
members now, with an aver- 
age of 10.000 members on- 
line at any given lime. The 
growth rate now stands at 
10%-12% a month, but ana- 
lysts predict Second Life 
could explode to 9 million 
members by next June. 

And then there is the vir- 
tual economy. Second Life 
members spend an average of 
$350,000 a day buying and 
selling goods and services 
using a virtual currency 
known as Linden Dollars, 
which cati be exchanged for 



real cash at the rate of about 
271 Linden dollars to one U.S. 
dollar. In the month of Octo- 
ber. S9 million of real money 
was spent within the game. 

Put it all together and Sec- 
ond Life holds great potential 
to become the next evolution 
of the social networking/ user- 
generated content. Brands like 
Adidas, American Apparel. 
Dell Computer, Toyota and oth- 
ers already have established a 
presence within the virtual 
world, and the music industry 
is close behind — creating 
branded destinations, live con- 
certs, merchandise stores and 
even recording facilities. 

"Second Life's combination 
of social networking, strong 
sense of community and cre- 
ativity makes it a very appeal- 
ing destination," an EMI 
spokesman says. "If we're 
smart about it, we can help res- 
idents of Second Life connect 
with their favorite artists and 
discover new ones." 

Buying a presence in Sec- 
ond Life is like registering a 
Web domain. Interested com- 
panies can either rent space 
on an existing island or sim- 
ply buy their own. It costs 
about 55,000 to buy the largest 
island the world has to offer, 
with about $300 a month in 
maintenance fees. 

Then there's development 
costs needed to "build" what- 
ever 3D environment the 
brand wants on its "land," 
which can cost more than 



UNWIRE YOUR EARS 
Ever wanted to buy a pair of 
headphones that require an 
instruction video to use? Well, < 
here's your chance. Etymotic 
Research has created the ety.8 ^ 
Bluetooth earphones, the only wire- 
less earbuds on the market. 

While they're not completely wire- 
less—a wire connects the left and right 
earphones together— the earbuds don't 
require a wired connection to the audio 
source, so long as that source is 
Bluetooth-enabled. In addition to 
streaming music, users can control the 
music playback via Borg-like ear- 
phones as well. 

An optional add-on Is the S.Mate, 
a Bluetooth transceiver 
designed specifically 
for the iPod. Without 
it the earphones 
would not work with the 
popular device. 

The ety.8 will ship in early 
December for $200 for the basic set 
and $300 for the optional S.Mate 
adapter. —Antony Bruno 






$10,000 depending on the so- 
phistication of the experience, 
in addition to monthly main- 
tenance fees. 

Sony BMG has planted the 
biggest flag to date, buying an 
entire island within the Second 
Life world called the Sony 
Music Media Island. It features 
several "artist's lounges" that 
fans can visit to stream tracks 
and watch video from acts like 
Audioslave. DMX, OutKast and 
Justin Timberlake. Lounges 
also include a photo gallery, 
artist bio and links to each 
artist's Web site. 

There is also a virtual shop, 
where members can buy 
label-branded clothing for 
their avatars and tracks that 
they can play and broadcast 
to others only in the Second 
Life world. Additional links 
in the store direct users to var- 
ious Sony Music Web sites to 
buy real-world items, such as 
albums, merchandise and 
mobile content. 

The Media Island went live 
Oct. 19 with a live chat and 
album preview by Ben Folds. 
During the event. Folds 
appeared in avatar form, 
answered questions and 
streamed tracks from the new 
album before chugging a can 
of Duff beer and attacking the 
audience with a light saber 
and laser beams shooting out 
of his eyes. 

The Media Island is still in 
somewhat of a "quiet" mode, 
with Sony doing little to pro- 
mote the location as it contin- 
ues developing the complex 
with additional content and 
features. Still, the location has 
received about 3.000 visitors 
since going live. 

Other labels have experi- 
mented on a much smaller 
scale. Warner Bros. Records 
built individual brownstone 
lofts on rented land for artists 
Talib Kweli and Regina Spek- 
tor. Fans can play pool and chat 
there while listening to their 
respective tracks. 



On Aug. 3, Suzanne Vega 
became the first major record- 
ing artist to perform live in 
avatar form as part of a simul- 
cast on the public radio station 
Infinite Mind. Duran Duran 
is preparing a live Second Life 
concert as well. 

Like MySpace. Second Life 
is also a haven for unsigned 
bands and indie artists. Sev- 
eral virtual nightclubs, bars 
and other venues book live 
performances and stream 
recorded music from acts 
hungry to gain an audience. 
Second Life even has a dedi- 
cated "live music" category in 
it.s live event directory, with 
several performances sched- 
uled daily. 

Currently, this activity is 
strictly promotional. Like 
Web sites, popular Second 
Life destinations can sell ad- 
vertising space for other Sec- 
ond Life services as well as 
for real-world Web sites in 
the form of virtual posters or 
billboards, and organizers 
could conceivably charge for 
live events. 

However, performing in 
Second Life does have its lim- 
itations. Too many members 
in one spot can cause a lag in 
the time it takes for the 
graphics to load, which com- 
monly results In avatars walk- 
ing around with no clothes. 
As such, live events are re- 
stricted to only a few hundred 
members at a time. 

Today the biggest benefit of 
holdingevents in Second Life 
is the press they receive. Once 
that buzz factor wears off. 
there will need to be more con- 
crete results to justify further 
activity in the space, and no 
one has determined how to 
measure that just yet. 

Ultimately. Second Life 
could wind up being yet an- 
other overhyped online phe- 
nomenon that never gets past 
its geek-chic status. But it 
also could just be the future 
of the Internet. 
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CHINGULAR AND 
CINGULAR RINGULARS 
The rtngtone craze shows no 
signs of slowing down as Cin- 
gular Wireless and Sprint each 
Introduce new Innovations to 
the format. Sprint has part- 
nered with Capitol Records to 
develop a host of personalized 
ringtones and call tones from 
hip-hop artist Chingy, all based 
on the cut "Dem Jeans." 
Chingy recorded 123 different 
versions of the ringtone, in- 
serting various female names 
Into the clip. 

Meanwhile Cingular hopes 
to Increase ringtone sales by 
introducing Tone Cards— gift 
cards that can t>e purchased In 
stores and redeemed for ring- 
tones. They come In Incre- 
nf>ents of $10 for four rlr>gtones 
or $20 for eight. 

DIGITAL'S HEAVY 
MISSION 

Digital music revenue will 
have to carry more weight 
during the next few years if 
it Is to recoup the losses of 



still-declining CD sales, ac- 
cording to analyst group Pall 
Research. The firm forecasts 
that while digital download 
sales will increase 40% in 
2007 and 25% In 2008, total 
music industry unit sales will 
still fall 1% in each of the next 
two years. For 2006, the 
group expects overall digital 
and physical sales to finish the 
year down 1%, compared with 
the 4% slide of 2005. 

THE WINNER GETS 
BARENAKED 
eMusic is close to crossing the 
100 million download mark 
and has tapped the Bare- 
naked Ladles to write and 
record a personalized song 
about the eMusic subscriber 
who downloads the milestone 
track. eMusic will offer the 
track as a free download, and 
the Barenaked Ladies will add 
it to their new album "The 
Barenaked Ladies Are Men," 
due Feb. 6. eMusic started 
counting downloads on Nov. 
1.2003. 
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Indies For Adults 

Music Experience And Museo Del Disco 
Score With Older Consumers 



Two independent stores that appveal to the older 
consumer are doing well for themselves. In 
Chicago, Dedry Jones has started a high-profile 
marketing event that keeps his Music Experi- 
ence store top of mind with local customers; in 
Miami, wholesaler Hinsul Laze is attracting cus- 
tomers to his 5-year-oId store, Museo Del Disco, 
the old-fashioned way— with deep inventory. 

At the Music Experience, Jones says that al- 
though he carries hip-hop, rap and pop— "what 
the young people want"— the main focus is on 
the older demographics, 28 and up. 'The record 
companies seem to have forgotten that the older 
customers exist." he says, which is why his store 
specializes in having a deep selection in each 
genre of soul, jazz and blues. Also, he adds, in 
this day and age you have to focus on what the 
big-box stores don't carry. 

Beyond that, Jones has found a marketing ve- 
hicle to benefit his store, while reminding the la- 
bels that the older customers still care about 
music. He started a series called the Experience, 
in which he features an artist with a new 
album in an interview setting, sometimes 
followed by a performance, and usually a 
CD signing. Depending on the artist, the 
performance takes different forms, either 
singing to track, acoustic or with a band. 

The first one was at the end of 2002 with 
Will Downing in an art gallery, he says, fol- 
lowed by Al Jarreau at a bigger gallery and 
then George Duke at a Jaguar dealership. 
He has since settled on putting most of the 
events at the DuSable Museum of African- 
American History, when it is available. The 
museum, which its Web site describes as 
the oldest of its type in the country, con- 
tains a 450-seat theater where the Experi- 
ence events take place. People get in for 
the price of the new CD, although it's de- 
scribed as a ticket sale in which attendees 
get the CD for free on the day of the event. 

So far, Jones has put on about 20 events, 
includitK) appeararKes by Patti LaBelte, Lyfe 
Jennings, Natalie Cole, Ruben Studdard, John 
Legend, Israel & New Breed, Jarreau and Andrae 
Crouch. "Sony BMG Music Entertainment Sales 
have been my biggest supporter for the Experi- 
ence series; so has Verve as a label, and now other 
suppliers are stepping up," Jones says. In fact, 
Brian McKnight will be the next artist appearing 
in the series, on Dec. 6 at the International House 
in Chicago, with a mini-acoustic performance, an 
onstage interview and CD signing for his new 
"10" album out Dec. 5 on Warner Bros. 

"Dedry has created a marketing vehicle that 
is viable in the marketplace," Sony BMG Music 
Entertainment Sales VP of urban and gospel 
marketing Anthony Ellis says. In fact, Sony BMG 
recorded two of the events, Jennings' and Stud- 
dard's, with the former coming out as a limited 
edition CD given away as a premium when cus- 
tomers bought the artist's "Phoenix" album in 
ifKfependent stores. The latter performance may 



be used in the same way 

Meanwhile, In Miami. Lazo found a way to sur- 
vive the wholesale wars— by opening up a record 
store, after f eel ing the squeeze at his wholesale 
operation, H.L Distributors. 

"I am in the middle of two giants: Reyes, which 
specializes in Latin, and Alliance Entertainment i 
Corp., the biggest one-stop in the country," Lazo 
says. So he decided to try opening a record store 
and in doing so broke all the rules. For one. he put 
Museo Del Disco in a building he owns in the 
warehouse district of Miami; customers have to 
drive through a trailer park to get to it. He did 
this out of desperation, after seeing his wholesale 
business getting squeezed and his building left 
with empty space when a factory tenant went 
out of business. 

But one rule he followed well was stocking 
the store deeply, with $2 million worth of in- 
ventory, all targeting the older demos. "We 
have all kinds of music, except rap," Lazo says. 
The 10,000-square-foot store stocks about 



DEDRY JdNES, right, of Music Experience in 
Chicago, at liis store with HEATHER 
HEADLEY on Feb. 13. ^ 



50.000 SKUs, of which 42.000 are CDs and 

8.000 are DVDs. 

Within the music, about 20,000 are in Eng- 
lish while the majority is Latin from all over the 
world. Of the DVDs, about 3,000 are movies— 
Spanish theatrical and foreign releases— and 
5,000 are music-based, including what Lazo 
calls the biggest selection of opera and jazz 
DVDs in the city. The store also has about 100 
listening stations and three plasma TVs where 
videos are constantly played. 

Billboards, TV and radio advertising, good 
customer service and word-of-mouth drive traf- 
fic to the location, where there is a parking lot 
that can accommodate about 100 cars. "Our 
clientele is 35 and up, and a cultured client," 
Lazo says. 

'One more reason for our success— we are next 
door to H.L. Distributors so we hardly ever run 
out of product in the retail store," he says. • >• 
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. . . the trip begins with the naked voices of "Be- 
cause" . . . exquisite . . . mysterious . . . spiritual 
. . . sexual . . . perfectly setting the mood, then . . . 
is it the obelisit from "2001" or the ending piano 
chord from "A Day in the Life"? . . . backwards, 
of course . . . barkening the breaking of dawn 
with the "A Hard Day's Night" chord and sud- 
denly into the "Abbey Road" drum solo and the 
howl begins ... an eerie sound that will return 
from time to time, a whistling wind echoing with 



voices from the past? The future? Is it tortured 
angels or the evil dead receiving redemption at 
last? "Get Back"! Get back before you run out of 
time! . . . my Go<l — thai voice . . . we're looking 
through a "Glass Onion" thai twists and turns 
, . . "Hello Goodbye." a "Magical MysteryTour" 
indeed! The howl has returned . . . the overture 
begins ... the magnificent strings . . . and the 
wind becomes the Aah of "Eleanor Rigby" . . . 
that voice again . . . it's right — there, you can touch 
it . . . "Julia" . . . quiet . . . desperate . . . tragic . . . 
taken away in the European ambulance . . . her 
son's catharsis reaches its genius peak with "1 



Am the Walrus" ... it can't be, but it is . . . an- 
other extraordinary voice. . .different but some- 
how . . . we're back at the beginning ... so long 
ago . . . was it all a dream? . . . each single gain- 
ing strength until the fifth could not be denied 
even by the dimwitted Americans ... "I Want to 
Hold Your Hand" . . . incredible power even now 
hiding behind those innocent words . . . hold my 
hand today, and tomorrow you can "Drive My 
Car" . . , but . . . with the Taxman" solo . . . "What 
You're Doing" . . . "The Word" ... all expertly 
blended and disappeared and you're down 
the rabbit hole riding a droning tamboura 
and the "Sun King" is speaking . . . back- 
wards, of course ... a magical transition to 
. . . "Something" . . . really something . . . 
yet another impossibly beautiful voice . . . 
follow the yellow brick road, or better yet 
"Blue Jay Way" . . . the "Nowhere Man" will 
lead you ... to the psychedelic circus . . . 
"Being for the Benefit of Mr. Kite" . . . and 
inevitably to the house ofhorrors. , ."1 Want 
You" . . . soooo bad! , . . "Help!" . . . follow 
the "Blackbird" to. . ."Yesterday". . ."Straw- 
berry Fields" . . . forever . . . but with the 
brass bridge of "Sgt Pepper." the harpsi- 
chord of "In My Life." the piccolo trumpet 
of "Penny Lane" . . . any "Piggies" in there? 
. . . "Hello Goodbye" again . . . it's all . . . 
"Within You Without You" , . . "Tomorrow Never 
Knows' . . . how beautifully they mix . . . and the 
demonic birds are set free by "Lucy in the Sky 
With Diamonds" ... as the gorgeous strings of 
"Goodnight" provide the unlikeliest high of the 
highest moment ... an invitation from . . . Ringo? 
. . . it's the melody with different chords ... it 
shouldn't work this brilliantly . . . it's breathtak- 
ing . . . come wiih us, he says, if we all dream the 
same dream it will become real . . . and the dream 
. . . is . . . Love . . . and the trip continues . . . 

The Beatles have a new album. You've got to 
/ovethat. See you on the radio. •••• 
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ENTERTAINMENT 



Jimmy 
Rosemond 



Zzar Entertainment CEO explains 
how he succesfully managed to 
overcome perceptions of the 
Game, and how the artist and the 
company can grow from here. 



Jimmy Rosemond, CEO of New York-based Czar Entertainment, has had quite a year. 
Few managers can say that they've steered an artist through one of hip-hop's most 
storied beefs (the Game's public squabble with 50 Cent), and emerged with a suc- 
cessful album and a renewed career. But that's exactly what happened, after the Game's 
"Doctor's Advocate" sold 358,000 copies in its first week, according to Nielsen Sound- 
Scan, without collaboration or production help from Dr. Dre and 50 Cent. 

Hatching and enacting a marketing plan to keep the public interested, Rosemond has been 
playing chess all year. It's been a learning experience, and he's grateful for it all. 

Founding Czar Entertainment, formerly Henchmen Entertainment, 10 years ago, Rosemond 
began assembling the Henchmen G's, the songwrlting and production team that created Bad 
Boy's first string of hits; among them Deric "D-Dot" Angeletti ("The Benjamins" by Puff Daddy 
featuring Lil' Kim & the Lox), Ron "Amen Ra" Lawrence ("Hypnotize" by the Notorious B.I.G.) 
and D-Moet ("Hate Me Now" by Nas featuring Puff Daddy). 

Stretching into film and TV by executive- producing "Romeo Must Die" and Vibe magazine's 
awards show, Rosemond now produces the nationally syndicated cable game show "Hip Hop 
Hold 'Em," pitting artists and DJs against each other for charity. For him, it all comes down to 
innovation, which is one thing that Rosemond isn't afraid of. 
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What's next in your plan to push 
the Game's "Doctor's Advocate"? 

We're still working the second sin- 
gle "Let's Ride." but the third single 
is "Wouldn't Get Far" featuring 
Kanye West. It's getting a lot of radio 
spins right now. So we're going to 
shoot the video soon. We're actually 
going to have a few of the young 
ladies mentioned in the song in the 
video as well. 

"Wouldn't Get Far" isn't so nice to 
the models it mentions. How'd you 
get them to appear in the video? 

Well, the song "Wouldn't Get Far" is 
really about what you see isn't al- 
ways what you get. both in terms of 
rappers and models. For example, 
people may say they've got a certain 
amount of money but that's not the 
case. It's all entertainment and in 
good fun. 

What's it like managing a media 
magnet like the Game? 

Everything is really spontaneous, 
My biggest job is really clarifying 
people's misunderstandings about 
him. Because he raps about what he 
doe.s, people assume he's going to 
be this violent guy. But it's all enter- 
tainment. For example, I got a call 



from the NBA. and they want him 
to perform but they're afraid of his 
image. So they're asking me, "What 
is he going to do onstage? (Is] there 
going to be any violence?" So some- 
times I have to defuse the fear about 
who Came is and remind people that 
this ain't reaHtyTV. 

How SO? 

For example, just seeing how secu- 
rity reacts when we go to the mall 
shows you that people view him in 
this certain way |as a gang member]. 
They wouldn't act like that if it was 
another artist. 

With so much controversy leading 
up to "Doctor's Advocate" do you 
feel vindicated now that the 
album's been so successful? 
I think we all feel relieved that the 
sophomore jinx didn't descend upon 
us. We were able to break some of 
the barriers and we were able to get 
through it. It's an accomplishment. 

What kind of barriers? 

There were a lot of people that 
didn't believe tlial Game could over- 
come what he has. But we always 
knew that if we made great records, 
we would be fine. We understood 



w here we stood in 
the hip-hop com- 
munity. Guys want to hear some- 
thing with a story and we always 
knew that Game is intriguing 
enough, that people would want to 
hear what he had to say. And if they 
have kids, they'll most likely want to 
hear Game as well. Also, people with 
the vision knew, from the publish- 
ers to the label executives, that Game 
is a talented rapper. 

Have you secured a distribution 
deal for the Game's Black Wall 
Street lat>el yet? 

We wanted to get past the first-week 
sales initially. And now that he's 
done what he has. we've got brag- 
ging rights, so we'll be starting the 
distribution conversations again. 

What management decisions did 
Czar make teadtr>g up to the project? 

Just making sure that he remained 
relevant. The 310 IMotors] commer- 
cial [for Game's Hurricane 2 shoe 
brand] and being very open with the 
rap community worked well. We had 
to know when to let that cat out of 
the bag. that Dre wasn't a part of the 
project. I think about a month out, 
we told people, "Hey, Dre's not on 



the album.' Fortunately, Game's al- 
ways relevant, and we've done well 
to keep his alliances right with the 
right rappers. But I think the most 
strategic thing we did was let certain 
key people — different rappers, label 
folks, MTV. radio DJs— hear the 
record early. People we knew would 
hit the rumor mill, they would talk 
about how hot this album was. 

Any touring plans for the Game 
after his MTV $2 Bill concert in 
November? 

That S2 Bill show was crazy. Nas 
came out and killed it. He and Game 
ended the show with Marsha from 
Floetry and performed, We're actu- 
ally talking about a Game. [ Jay-Z] 
and Nas tour, and I'd love to add 
Snoop I DoggJ. That'd be a super tour. 
That bill would cover all the market- 
places they'd go with that tour. 

What's up with rapper Smitty, who 
you also manage? He released "Lil 
Haiti" and then disappeared. 

) Records happened with him. 
They're not really into rappers over 
there, so we put him on hiatus in- 
stead of keep trying to work within 



a flawed system. J Records wants to 
get another chance with Smitty and 
that's one thing you don't hear in the 
business very often. Most times, 
they'll just give up on an artist, so 
the fact that they want to try is re- 
spectable. So we're trying again. 

And with Akon, whom you're 
consulting? 

We're just helping with tour stuff 
with him. Touring is just as impor- 
tant as setting up records as far as 
sales are concerned. There's so many 
other ancillary ways of getting an 
artist paid besides record sales, if 
done right. 

And singer/producer Mario Winarts? 

He's coming out second quarter and 
he's signed to Warner Brothers/Bad 
Boy. He gave some of his hits to 
Puffy, like the Puffy and Keyshia Cole 
record, "Last Night," that was sup- 
posed to be for his album. So he did 
at>out three songs on Puflfy's "Press 
Play," took some time off, and now 
he's working on his own project. 

In what other ways are you plan- 
ning to expand Czar? Will there be 
other TV stiows after your poker 
game show, "Hip Hop Hold 'Em"? 
We're willing to try anything that's 
entertaining to the consumer. We 
don't have any problem with taking 
any chances. "Hip Hop Hold "Em" 
has been very successful and has 
been renewed for a second season. 
They're probably going to be a lot of 
other poker shows after ours, and 
that's fine. On our show we have the 
players choose from a list of chari- 
ties, or bring their own. We're actu- 
ally educating a lot of these rappers 
on how to give. They don't know 
about the tax write-offs. They'll have 
a sister with cancer, but they won't 
know what kind or what charity 
speaks to their specific need, so it's 
been a good thing. •••• 
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My biggest job is really clarifying people's 
misunderstandings about him. People assume 
he's going to be this violent guy. ^ 
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THE 
BILLBOARD 
MUSIC AWARDS 
PREVIEW 

BY JONATHAN COHEN 

The past 12 months have been particularly good for one Canadian rock band, three Nashville 
upstarts, a once-imprisoned Southern rapper and an R&B diva in the throes of a major 
comeback. Now, Nickelback, Rascal Flatts, T.I. and Mary J. Blige are being recognized for 
their achievements as finalists in a leading five categories each for the 2006 Billboard Music 
Awards. •••• The 17th annual honors will boast performances by Janet Jackson, the Killers, 
Gwen Stefani, Fergie, the Fray, Mary J. Blige, and Ludacris featuring Pharrell and Young Jeezy. 
Bowling for Soup, Carrie Underwood, Carmen Electra, Dave Navarro, Flavor Flav, Three 6 Mafia, 
the cast of "High School Musical," Rihanna, Chris Brown and "American Idol" alums Katharine 
McPhee and Chris Daughtry will make appearances. •••• The hard-touring Nickelback is up 
for artist, rock artist and duo/group of the year. Its 2005 Roadrunner release "All the Right Reasons" 
will vie for album and rock album of the year. The set has sold 4 million copies in the United States, 
according to Nielsen SoundScan. >>> 
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Rascal Flatts, which owns the second-highest- 
seUing album of 2006 with the Lyric Street/Hol- 
lywood set "Me and My Gang," is a finalist for artist, 
duo/group and country artist of the year. "Gang" is up 
for country album of the year. 

Thanks to his Grand Hustle/ Atlantic set "King," 
rapper T.I. is up for R&B/hip-hop artist, male 
R&B/hip-hop artist, rap artist, R&B/hip-hop album 
and rap album of the year. 

Blige, meanwhile, earned finalist nods in the female 
artist, R&B/hip-hop artist, female R&B/hip-hop artist, 
R&B/hip-hop album and R&B/hip-hop single 
categories. Her 2005 album "The Breakthrough" has 
been one of this year's most consistent sellers, having 
shifted 2.6 million copies. 

The diversity of the top awards finalists will be 
matched by the performers on the MGM Grand 
Garden stage. "We've got everything from Janet, 
Fergie and Gwen and their very stylized, theatrical 
performances, to the Fray, which will be a full-on 
rock'n'roll moment without all the props and colors," 
the show's talent producer Bruce Gillmer says. 

"Some of the more intense performances definitely 
will take on a Las Vegas vibe, just because there's so 
much happening," he adds. "The venue brings out a 
lot of that, too, because there are so many possibilities 
in terms of rigging and staging." 

Gillmer is especially proud of the Jackson and Fray 
performance segments, which are unique to this 
year's telecast. "It is a challenge because we're at the 
end of a year crowded with award shows," he admits. 
"But this is Janet's only big awards show appearance. 
Same with the Fray. There are performers who have 
done some of the other shows, but we're working 
really hard to differentiate their performances so 
they'll stand out." 

In addition, Tony Bennett will receive the Century 
Award, Billboard's highest honor for creative 
achievement. "It will be a nice, genuine, heartfelt 
moment, celebrating his amazing career and the fact 
he's still as vital now as ever," Gillmer says. "We've also 
created a video package with some pretty diverse 
artists and friends of Tony." 

Among the other multiple award finalists are 
Brown, Ne-Yo, Jamie Foxx, Kenny Chesney, Red Hot 
Chili Peppers, Sean Paul, Nelly Furtado featuring 
Timbaland, "High School Musical," Beyonce, Yung 
Joe, Dem Franchize Boyz, Shinedown and Three 
Days Grace. 

Billboard Music Award winners are determined by 
performance on Billboard's weekly charts. •••• 

Atlditioml reponing by Brian Ganity. Katit Hasty. Clover Hope and Ray Waddell. 
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YOUNG JEEZY 

While the "drug rap" era has been captivating the hip- 
hop world. Young )eezy remains one of its main pur- 
veyors with his gruff voice and grimy street-corner 
rhymes. The charismatic Atlanta rapper and self-pro- 
claimed "Snowman" first gained recognition as one- 
fourth of Bad Boy's Southern cotleaive Boyz N Da Hood, 
but eventually distinguished himself as a solo star with 
his 2005 debut " Let's Get It: Thug Motivation 1 01 " (Cor- 
porate Thugz Entertainment/Def Jam). 

The disc bowed at No. 2 on The Billboard 200 and has 
sold 1.7 million copies in the United States, according 
to Nielsen SoundScan, while spawning the singles "Go 
Crazy" and "Soul Survivor" featuring Akon. |eezy told 
Billboard last March. "You're going to feel me. You're 
going to feci sad with me, you're going to go through the 
struggle with me. you're going to hang out with me. you're 
going to hit the trap with me. You're going to see the 
'hood through a young man's eyes who has really seen 
it, really felt it. really touched it, really tasted it." And that 
he has done. 

Amid Def lam's high-profile fourth-quarter release 
schedule is feezy's follow-up "Tlie Inspiration: Thug Mo- 
tivation 102," led by the single "I Luv It." Due Dec. 12, 
the album features guest appearances from Ludacris, 
T.I.. Keyshia Cole, Three 6 Mafia, Young Buck and Tim- 
baland. among others. leezy also won best new R&B/hip- 
hop artist at Billboard's R&B/Hip-Hop Awards in 
September in Atlanta. 

GWEN STEFANI 

A decade ago, Gwen Stefani was all over pop radio as the 
frontwoman of No Doubt. Today, li s Stefani the solo 
artist that rules the airwaves. Her 2004 Interscope solo 
debut. "Love. Angel. Music. Baby.," has sold more than 
3.8 million copies in the United States, according to 
Nielsen SoundScan, and spawned a host of hits, includ- 
ing "Hollaback Girl." which spent four weeks at No. 1 
onOThe Billboard Hot 100. 

Originally from Fullerton, Calif.. Stefani joined No 
Doubt in her late teens. The group signed to Interscope 
in 1991 but didn't break into the mainstream until 1995"s 
"Tragic Kingdom," which featured mega hits "Just a Girl" 
and "Don't Speak." After an eight-year run, Stefani took 
a break from the band to focus on her solo career. 

Recruiting such collaborators as Linda Perry, Andre 
3000. Dr. Dre and the Neptunes. Stefani created "Love. 
Angel. Music. Baby." — named for each member of her 



four-woman entourage the Harajuku Girls. Ever fash- 
ion-forward. Stefani also launched clothing line LA.M.B. 

After taking a break this year to raise her son with 
rocker Gavin Rossdalc. Stefani is now back in the spot- 
light with her second solo set, "The Sweet Escape." Due 
Dec. 5 via Interscope, the album is led by the single "Wind 
Up" and features Akon. Stefani's No Doubt bandmate 
Tony Kanal. Keane'sTim Rice-Oxley, Nellee Hooper, Sean 
Garrett, Swizz Beatz and Dave Stewart. 



LUDACRIS 



A former radio jock-turned-rapper, Ludacris has made a 
lasting impression in the last few years not only with his 
music but via substantial roles in Academy Award-win- 
ning films "Crash" and "Hustle & Flow." This year the 
Atlanta native also earned his third No. 1 album when 
"Release Therapy' (Disturbing Tha Peace/Def jam) 
bowed atop The Billboard 200, selling 309.000 copies in 
its first week, according to Nielsen SoiindScan. Lead sin- 
gle "Money Maker" featuring Pharrell topped The Bill- 
board Hot 100 for two weeks. 

Having played the jokester in many of his rhymes 
("Ho." "Area Codes"). Ludacris finally turned serious on 
"Release Therapy" — at least half of it. anyway. The 'Re- 
lease' portion of the album finds the rapper exposing a 
more personal side of himself, with rhymes about child 
abuse ("Runaway Love"), among other subjects, while 
the "Therapy" portion features the humorous club tracks 
for which Luda has become renowned. 

"It was also time for me to release." Ludacris told Bill- 
board in September. "I'm really getting a lot of stufl^ofi" 
my chest |on this album]; something my career has been 
leading up to. You get to a phase where you want to try 
new things.' 

And while the rapper-tumed-actor phenomenon con- 

tinues to run its course. Ludacris has been critically 
praised for his natural talent and charisma, earning roles 
on TV's "Law & Order: Special Victims Unit," among 
other opportunities, Next, he will play an angry elf in the 
Warner Bros, holiday comedy " Fred Claus," starring with 
Vince Vaughn. PaulGiamatti and Kevin Spacey. Ludacris 
is also planning a tour featuring his Disturbing Tha 
Peace roster, which is home to Shawnna. Bobby Valentino, 
Shareefa and Field Mob, 

MARY J. BLIGE 

With her seventh studio effort, "The Breakthrough." 
Mary J. Blige proved once again that R&B divas can make 
stuiming comebacks (see Mariah Carey) . The GeSen disc 
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bowed atop The Billboard 200 (her third such achieve- 
ment) in December 2005 with 727.000 first-week sales — 
the biggest opening week by a solo R&B female artist in 
Nielsen SoundScan history. The set has sold 2.6 milHon 
copies thus far. 

At the top of the year, lead single "Be Without You" 
crowned the R&B/hip-hop chart for 15 straight weeks 
and this summer, Blige embarked on the Breakthrough 
Experience tour. As the Queen of Hip-Hop Soul noted 
on the album cut "Hate It or Love It," the album marked 
"a point in my life where 1 can finally call myself a Queen." 

" My goal was to make my fans happy, and I knew that 
120O3's] "Love & Life' was something that disappointed 
them." Blige told Billboard in lanuary. "None of us were 
in a good place. Too many cooks spoiled the soup. You 
had [Diddyl saying. 'Do this, do that.' and 1 wanted some- 
thing else. I have to give the glory to God [ for] giving me 
the strength and guidance to do this." 

I n addition to an upcoming album of duets, Blige will 
release a greatest-hits album. "Reflections: The Journey." 
on Dec. 1 2. The set will feature a mix of old favorites such 
as " Real Love" and " Family AfFair" and previously unre- 
leased tracks including new song "We Ride" produced 
by Br)'an- Michael Cox. 

Next. Blige will make her film-starring debut in a biopic 
about jazz great Nina Simone. The artist has also con- 
tinued her charitable efforts with her involvement in 
HIV/AIDS campaigns, anti-drug public service an- 
nouncements and outreach groups. 

THE FRAY 

The Fray may be only one album into its career, but that 
hasn't stopped the group from having a major impact 
on the Billboard charts in 2006. After debuting mod- 
estly at No. 1 56 on The Billboard 200 in the fall of 2005 . 
the Fray's Epic debut, "How to Save a Life." clawed its 
way to a peak of No. Malmostexactly a year later, thanks 
to its ubiquitous title track and fellow single "Over My 
Head (Cable Car)." 

The Denver-based band was formed when vocalist/pi- 
anist Isaac Slade happened upon an old schoolmate, gui- 
tarist Joe King, at a local music shop. The pair added 
drummer Ben Wysocki and guitarist Dave Welsh and 
began hitting the local scene with a piano-driven sound 
in the vein of Keane and Coldplay. Epic signed the band 
in 2004 and sent it to Bloomington, Ind., to record its 
debut at the famed Echo Park Studios. 

Thanks to relentless touring and some key licensing 
tie-ins with "Grey's Anatomy" and HBO. the title track 

got as high as No. 3 on The Billboard Hot 100. while "Over 
My Head" reached No. 8. According to Epic. "How to 



Save a Life" is the No. 3 best-selling album in iTunes his- 
tory: it has now sold 1.1 million copies in the United 
States, according to Nielsen SoundScan. 

For King and his bandmates. one way to keep the 
swirling success in perspective is to think locally. As he 
told Billboard in April. "We got a video from this guy and 
girl at a [Denver high school] assembly, and they started 
singing 'How to Save a Life.' I [got] goose bumps at this 
point. That was me 10 years back: I was learning the 
songs of the artists that inspired me. and (now) these kids 
are learning me. Thai's more gratifying tlian any licensing 
or radio play." 

JANET JACKSON 

When it conies to the term "diva," Janet Jackson has al- 
ways fit the bill. Ever since her breakthrough album "Con- 
trol" hit shelves in 1 986, the youngest Jackson offspring 
has released hit after hit marked by her sexy style of R&B 
and pop. Her new Virgin set, "20 Y.O.." recently debuted 
at No. 2 on The Billboard 200 and spawned the single 
"Call On Me" featuring Nelly, which hit No. 1 on the Hot 
R&B/Hip-Hop Songs chart. 

"This album takes me to a place where I haven't been 
in a while: R&B and dance," Jackson recently told Bill- 
board. "The alburn also features samples from music 
that inspired me 20, 25 years ago. There are also some 
midtempo songs and some of what everyone calls my 
'baby-making songs.' Basically, the album is everything 
that's always been a part of me, but with freshness to it." 

Having watched as her older brothers rose to world- 
wide superstardom in the Jackson 5, Jackson set off on 
a solo career in 1 982 with her self-titled debut. With "Con- 
trol," she cemented herself as a major pop figure in her 
own right, following it up in 1989 with "Rhythm Nation 
1814." which yielded seven top five hits including "Es- 
capade." "Come Back to Me" and "Black Cat." 

Jackson has remained perched near the top of the 
charts for the past decade, thanks to such albums as 
"janet." in 1993. "The Velvet Rope" in 1997, "All for You" 
in 2001 and " Damita |o" in 2004. Overall, she has racked 
up eight top 10 albums, five of which reached No. 1. 

FERGIE 

With her sometimes raunchy, sometimes sensual brand 
of hip-hop and pop, Stacy "Fergie" Ferguson finally came 
into her own this year. The Black Eyed Peas frontwoman 
broke from the pod with her solo debut "Tlic Dutchess" 
(Will.i.am/A&M). which bowed in October at No. 3 on 
The Billboard 200 and has sold 655.000 copies in the 
United States, according to Nielsen SoundScan. 
The suggestive chants of lead single " London Bridge" 
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("How come every time you come around/my London, 
London Bridge wanna go down") drove the song to the 
top of The Billboard Hot 100 for three straight weeks. 
On second single "Fergalicious," the singer emulates 
'80s female rap trio J. J. Fad. 

A former child actor (she performed voice-overs for 
"Charlie Brown" cartoons) and member of "905 girl group 
Wild Orchid, Fergie battled drug addiction and self-es- 
teem issues before lucking into a meeting with Peas front- 
man Will.i.am. Once in the group, the Hacienda Heights, 
Calif.-raiscd singer helped the trio-turncd-foursome 
achieve global stardom. 

But with "The Dutchess," Fergie looked lo explore sub- 
jects that were virtually ofTlimits to her as a member of 
the Peas. "There are a lot more ballads and more inti- 
macy between me and the listener because sometimes 
when you're in a group you don't have space to air out 
your dirty laundry," she told Billboard recently. " For me. 
this [albumj is a complete thought. It's not just a verse 
or a sentence. It's my complete feeling and emotion." 

THE KILLERS 

Just how meteoric was the Killers' rise? About three 
months after they released their Island debut. "Hot Fuss." 
in junc 2004. the Las Vegas-based band played the 1 .200- 
capacity 9:30 Club in Washington. D.C.. and just eight 
months later, it was rocking the 1 6 ,000-plus-capacity Mer- 
riweather Po.st Pavilion in nearby Columbia. Md. It was 
par for the course for a band that went from blogosphere 
darlings to retail domination in short order. 

"Hot Fuss" sold more than 3 million copies in the 
United States, was nominated for five Grammy Awards 
and spent 53 weeks in the top 50 of The Billboard 200. 
"Mr. Brightside" spent more than 40 weeks on the charts 
and reached No. 10 on The Billboard Hot 100. while 
"Somebody Told Me" spent 30 weeks on the charts and 
hit No. 3 on the Modern Rock tally. 

The Killers (lead singer Brandon Flowers, guitarist 
David Keuning. bassist Mark Stoermer and drummer 
Ronnie Vannucci) were arguably the biggest artist de- 
velopment story last year. Striking while the iron is hot. 
the group recently released its second album. "Sam's 
Town." which debuted at No. 2 on The Billboard 200. 
First single "When You Were Young" reached No. Hon 
the Hot 100. 

"We're not cocky." Flowers recently told Billboard. 
"And I don't mean to sound cocky. We're just proud of 
this record. At the end of the day. it's all in the ear of the 
beholders. We don't believe the hype. Wc believe it's a 

good piece of work. I never said wr were trying to rein- 
vent the wheel. We just want to keep it rolling," 
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success with an act other than the tried and true. Although 
the label counts veteran artist Clint Black as one of its found- 
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disreputable operators." * Times have changed. 



Independent labels in today's Nashville represent some- 
thing else entirely: legitimate businesses that compete with 
major labels for radio and video airplay, media exposure 
and. most importantly, sales. 

During a recent week in November, a full third of the songs 
listed on Billboard's Hot Country Songs chart were from in- 
dependent labels: unheard of 10 or even five years ago. 

So while consolidation has reduced the number of major 
label groups to four, the number of independent labels on 
Music Row has grown steadily during the last few years. In 
fact, it is that same major label consolidation that has provided 
both the stafT and the artist roster for many independents. 

Fiveyearsago. Broken Bow. Dualtoneand Curb were pretty 
much it when it came to Nashville indies. Today's lineup in- 
cludes at least a dozen companies that have placed, or are likely 
to place, songs on Billboard's Hot Country Songs chart. Among 
others, Toby Keith's Show Dog Nashville and Category 5 (home 
to Travis Tritt) have launched in the last year. 

"The thing that had hampered independent labels in the 
past was lack of quality distribution 
and a lack of talent on both sides of 
the spectrum: the artistic talent and 
the executive talent to run a company 
and staff a [label]." 903 Music VP of 
promotion Bill Mayne says. Veteran 
artist Neal McCoy founded 903 two 
year ago. It is also home to Darryl Wor- 
ley and popular touring act the Drew 
Davis Band. 

"In a consolidation era, it's like 
squeezing a balloon, the air's got to go 
somewhere," Mayne adds. 

The label most often cited in in- 
dustry circles as the forebearer of the 
modern independent movement is 
Broken Bow. which was started in the 
late '90s by California car dealer Benny 



Brown. After owning a Nashville studio and fmancially back- 
ing various new artists. Brown decided to open his own label. 
It took a few years, but it eventually succeeded with Craig Mor- 
gan, who had previously recorded for Atlantic Records 
Nashville. Since joining Broken Bow in 2001. Morgan has 
scored three top 1 0 singles, including a No. 1 . "That's What I 
Love About Sunday" 

"Broken Bow was the first to re-create the major label model 
in terms of personnel and staffing." says Equity Music Group 
partner and president Mike Kraski, who spent 27 years at CBS 
Records, which later liecame Sony "They were willing to make 
that commitment and ultimately you saw the results." 

Eventually. Broken Bow also had success with a new artist, 
lason Aldean, which forever changed the way independents 
— by design heavily reliant on artists with a major label track 
record — were viewed. Aldean's debut album has sold 755,000 
copies and has spawned two top 10 singles, including the 
No. 1 "Why," which peaked in May. 

Equity, launched in 2003. is another label that has found 





Broken Bow's JASON ALDEAN, left, has sold 755,000 copies of his 
debut; Equity's UTTLE BIG TOWN, above, has sold 807,000, 



on both the airplay and sales charts. The band has sold 807.000 
albums to date, according to Nielsen SoundScan. 

Certainly lots of ex-major label talent is fueling the indie 
world. Hitmaker Tracy Lawrence started his own label. Rocky 
Comfort Records, with a different plan than what he experi- 
enced during his years at major labels such as Atlantic and 
DreamWorks. "The ultimate goal here is not to hang No. 1 
plaques on the wall, it's to sell records." he says. "You can be 
more efficient with how you spend your money and how you 
advertise and market your artist. There's just way too much 
waste in this business." 

Big Machine president/CEO Scott Borchetta leans heavily 
on past experience, including executive stints at MCA and 
DreamWorks. "We're taking a lot of our own personal research 
and development . . . about how to tomf>ctc out-of-thc-box at 
the highest level," says Borchetta, who counts jack Ingram 
and Taylor Swift among his signees. 

Indeed, indies have found ways to tweak the major label 
model to their advantage. While almost all of them rely, like the 
majors, on radio airplay as their primary means of exposure to 
consumers, there are a few that are exploring other means. 

Ken Cooper, who moved his Rust 
Records operation to Nashville from 
Cleveland, says that the label has a tra- 
ditional promotion and marketing staff, 
but also has placed a strong emphasis 
on new media. "In the country world, 
94% of sales are coming from the tra- 
ditional model and 6% from the digi- 
tal model. We believe that in the next 
36-60 months that's . . . eventually a SO- 
SO model." 

Cooper says Rust, which is home to 
BlackHawk. Aaron Tippin and Poverty- 
Neck Hillbillies, is creating country 
lifestyle online communities. Even 
though country consumers are histor- 
ically behind the tech curve, "when they 
go to convert, we will be there for them 
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to use." Cooper says. 

At Equit>'. artists maintain ownership of their masters. "Our 
beliefbegaii with 'the artists should own their own art,' " Kraski 
says. "We felt it was wron^ for artists never to earn royalties 
on their CD sales because of recoupability. Artists earn in- 
come from the very first and subsequent SoundScan sale. It's 
not a royalty system, it's a dollars per unit SoundScan system. 
It's vcr\' transparent and it's very iininediatc." 

Montage Music Group, launched in late )uly and headed by 
former Sony Music Nashville presidenl/CEO Allen Butler, is 
one of the newer independents on the scene. Montage is home 
to former major label acts Little Texas. Andy Griggs and new- 



comer Minnie Murphy. Montage has a management and pub- 
lishing arm for artists that arc looking for one-stop shopping. 
Butler sees the model as a plus for artist development. "We would 
like to share as much in their career as we possibly can." he says. 

Many of these ex-major label execs say they enjoy distinct ad- 
vantages in the indie label space. Butler says his label can move 
faster and more cosl-effectively. "If we identified an artist tliat 
we didn't tiiink was going to fit into mainstream radio param- 
eters. V. V can go directly todigital with tliat project and. liecause 
of our lower costs of doing business, make money at a much 
lower level than a major can." Butler says. And for a label like 
Montage, he says, "it can keep ihe lights on." 



Borchetta says one way that his label remains cost- 
I'ffeclive is that "we're not top-heavy with executives. It 
was more important to me to have great people who 
could get the job done than bring in experienced high level 
executives. That's for an aggressive reason — a desire and a 
hunger — and for a financial reason.' 

Tlie Big Machine honcho says the decision -ma king process 
is quicker at his label as well. "I don't have to check with 
New Yorker L.A.."hc says. '*My crew walks in. we talk about 
something and eillier we do it or we don't. There's not a long, 
drawn-out process." 

Major label consolidation has meant more than an injection 
of top executive and artist talent into the indie realm. It's also 
meant better, easier distribution. There was a time when inde- 
pendents couldn't get ttieir product in every retail chain, but con- 
solidation has limited the number of clients needed to carry it. 

In addition, consolidation at retail, and subsequently on 
the distribution side, made "a lot of very talented distribution 
executives available for the independent world to absorb." ac- 
cording to Kraski. "That's what you see at places like RED and 
Navarre — they are full of ex-major label distribution folks." 

Sales and marketing veteran Bob Frcese. VP/CM of Navarre 
Corp.. which distributes a half dozen country independents, 
says country is discovering what other genres, most notably 
rock and hip-hop have known for years — there's a business 
in "niche." "In other genres, there's always been an accept- 
able world for independents." he says, noting tliai "our biggest- 
selhng titles this year are without a doubt country records." 

Broken Bow's Howell doesn't believe the independent label 
boom has peaked. "I still believe that anybody can have a hit 
on any given day," he says. "With the right song, the right 
artist and the right people working it. regardless of the record 
label, you can have a hit." Lofton Creek's success with Heart- 
land (see story, next page) is an example of that principle, 
Howfll sjiys. 

Brian Smith. VP of store operations for Value Music Con- 
cepts, agrees. "If you have a hit song you will gel played," Smith 
says. "Fans don't care what label is involved." 

As solid a reputation as country independents are currently 
enjoying, Kraski says that they still have to fight the bias — 
sometimes seeded by majors — that they might be gone to- 
morrow, "We liave to overcome it again every time an 
independent label shows up on the radar screen and then 
fails." he says, noting that there is an answer to the bias. "Suc- 
cess brings credibility." •••• 
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It's tempting to describe 

Heartland's emergence on the national country scene as an 
overnight success. The Huntsville. Ala. -based band signed a 
recording contract with Nashville independent Lofton Creek in 
May, and less than six months later it had a No. 1 Billboard 
chart single — "1 Loved Her First" — and a top-selling album by 
the same name. But, as with most acts. Heartland's success is 
anything but overnight. "It took us 12 years to be an 'overnight 
success.' " lead singer lason Albert says wryly 

There are thousands of bar bands and church choir singers 
across America that have as much, if not more, talent than 
what regularly pours out of your car radio. Tlie difference be- 
tween those folks and today's stars, in many cases, is the right 
connection, the right break, the right set of ears to hear their 
talent. A few years ago. that might have exclusively meant a 
major label. In Heartland's case, it meant crossing paths with 
songwriter/producer Walt Aldridge, Dan Hollander and 
veteran record executive Mike Borchelta. 

The band, made up of Albert, Craig Ander- 
son (rhythm guitar). Keith West (bass guitar, 
background vocals). Chuck Crawford (fiddle, 
background vocals). Todd Anderson (drums) 
and Mike Myerson {lead guitar), kicked around 
the Southeast playing clubs, hoping for some- 
thing bigger for at least a decade. "The core of 
the band was me, Craig and Todd starting out," 
Albert says. "Then we added Mike and Keith." 
Crawford joined the band after he answered an 
ad on a local Internet site. "He just fits like a 
glove," Albert says. 

In addition to regional gigs, the band made 
its share of trips up 1-65 to Nashville, where, like 
countless other acts, it hoped to find fame and 
fortune but instead found rejection. "We've had 
our share of doors slammed in our face." and 
hearing "thanks, but no thanks." Albert says. 

But the seeds of Heartland's current success 
were planted a little closer to home. Looking 
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for songs that it could record and pitch to labels, the band 
went to a songwriter showcase. It was there that it first heard 
" I Loved Her First." a look al love through the eyes of a father 
at his daughter's wedding ("I prayed that she'd find you some- 
day, but it's still hard to give her away"). The singer that night 
was Aldridge, who had written the song with Elliott Park. 
"Our eyes just welled up witli tears," Albert says. "Whether 
you have kids or not, that song is special." 

After the show the group asked Aldridge to send it materiaL 
He agreed. "When we got a CD in the mail, that song was on 
it," Albert says. "We couldn't believe tliat nobody had recorded 
it. Come to find out. they'd pitched it around [Nashville] for 
several years. Everybody passed on it because they didn't want 
anybody to think that they were old enough to have a child who 
was getting married. But wc thought, A good song's a good 
song.' You're just telling a story when you do it." 

The group eventually went into the studio with Aldridge 
producing a four-song demo. One of the demos ended up in 
the hands of Hollander, who works at WLLX in Lawrenceburg. 

Tcnn. After listening. Hollander called 
Borchetta. "I've known Dan for 25 years." 
Borchetta says. " He has never called me up and 
said. 'You got to hear this.' 

"Why don't these guys have a major label 
deal? They're incredible." Borchetta recalls 
thinking when he first heard the demo. The 
wheels were set in motion. "He listened on Fri- 
day and met with us on Monday," Albert says. 
Soon after the act was signed to Lofton Creek. 

A veteran promotion man whose career 
dates back to the '60s, Borchetta was confident 
that "I Loved Her First" was a hit. "I've worked 
enough No. I records over the years, going back 
to the Beach Boys, that 1 know what one feels 
like." he says. "I knew what I had." 

Interestingly, what Borchetta had was a 
demo cut for roughly $500. Based on his ex- 
perience with '60s records like "Chick- A- Boom" 
by Daddy Dewdrop, Borchetta resisted going 
back into the studio to rerecord the song. "Like 



the old days, you can cut a record for a few hundred dollars 
and have a hit," he says. 

Ixjfton Creek took the song to radio. A cadre of veteran pro- 
moters that Borchetta dubbed "the Overthe Hill Gang," began 
mining their longstanding relationships at radio. Instead of 
a hard sell, they simply asked programmers to give the song 
some airplay and see what happened. The single sold itself: 
as overwhelming listener reaction grew, so did the band's story. 
"We buill it block by block by block." Borchelta says. 

D)/music director Shadow of WWKA in Orlando, Ra., says 
the potential was evident from the start as calls for the song 
came from every demographic. "It wasn't so much the re- 
quests, but that so many of the callers wanted to know where 
they could buy it." Shadow says. "That's pretty good passion." 

The single reached No. 1 in its 17th week on Billboard's 
Hot Country Songs chart, which by today's slow-climb stan- 
dards is impressive. That same week, the group's album, also 
titled "I Loved Her First." sold 61.000 units, according to 
Nielsen SoundScan, which was good for a No. 3 debut on the 
Hot Country Albums chart and a No. 1 slot on the Top Inde- 
pendent Albums chart. Since its release in October, the band 
has sold 170,000 units. 

"Heartland came out of the box extremely strong for us.* 
says Brian Smith. VP of store operations for Value Music Con- 
cepts. "I was concerned that some of the enthusiasm might 
have died off due to the fact that it took a while to get the album 
to the street, but the first month's sales proved me wrong." 

Lofton Creek didn't discount Heartland's album at re- 
tail. "We didn't put it out at S7.99 or $9.99." Borchetta says. 
"This is a have-to-have record. They just don't come around 
that often." 

Now Heartland is touring nonstop while juggling national 
TV appearances and other media opportunities. "We're just 
trying to hang on to the wave." the band's Albert says, noting 
that the group has gone from two to three shows a month to 
four or five shows a week for increasingly larger crowds. 

The band's next single "Built to Last,' also written by Park, 
will ship to radio in )anuary 

"We're just happy to have a record deal," Albert says. "All 
we ever wanted was a chance." — Ken Tucker 
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music industry, another year 
3s anotlner roller coaster ride. 

Winners and Losers of 2006 
3tures the best of times and the worst 
of times for key players in our business. 

Atlantic Record execs Craig Kallman 
and Julie Greenwald presided over the 
comeback of that esteemed label in 
the past year after concerns two years 
earlier that A&R cutbacks would 
hamper its success. 

Viacom, parent company of MTV, 
was in the unfamiliar situation of 
watching other media companies grab 
young audiences with the increasing 
popularity of MySpace, owned by 
News Corp., and Google's headline- 
making deal for YouTube. 

And who could have guessed last 
January that the year would see 
Viacom president/CEO Tom Freston 
and Sony Music Label Group chairman 
Don lenner leave their posts? 

Our Winners and Losers report is organized by business sec- 
tor and was written by Billboard's editorial team: Lars 
Brandle. Antony Bruno. Susan Butler. Ed Christman, Leila 
Cobo, Brian Garrity, Clover Hope, Gail Mitchell, Craig Rosen, 
Ken Tucker and Ray Waddell. 
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BUSINESS 

Atlantic 
Records 



■■^^^^^ Under cluirman/ 
H^B^^ 1 CEO Craig Rallman 
^^^K^^ and pit'suii nt Julie 
^^l^^^^H Creenwald, Atlantic 

W^^^^^r delivered a diverse 
m. mm mixofhitsduringthe 
last year, including 
T.I., [ames Blunt. Gnarls Barkley. 
Panic! at the Disco, Rob Thomas. 
Staind and Death Cab for Cutie. 

in the process. Atlantic has vaulted 
into ranks of the top labels in the in- 
dustry with more than 5.9% in mar- 
ket share in 2006. 

The label, which critics worried two 
years ago cut loo deep into its A&R 
capabilities, is on track to break six 
new acts this year beyond gold certi- 
fication: Panic! at the Disco. Gnarls 
Barkley. Yung Joe. Cassie, Young Dro 
and Cassie. 

Particularly notable is its urban 
music turnaround, which is outpac- 
ing the R&B and rap market shares 
of pre-merger Atlantic and Elektra 
Records combined. 



Viacom 




Following a January 
split from CBS Corp.. 
the company's stock 
stumbled amid con- 
cerns about its Web 
strategy. 

While News Corp. 
and Google were busy gobbling up 
the likes of MySpace and YouTuhi-. 
Viacom stood pat. 

Meanwhile, its own online sites, 
most notably mtv.com, have floun- 
dered by drawing a fraction of the traf- 
fic claimed by those social networking 
sensations, as well as by other desti- 
nations offering music videos like 
AOL and Yahoo. 

Adding to MTV's online woes: a 
shift in I^icrosoft's digital music 
strategy. MTV and Microsoft in Jan- 
uary announced an alliance to make 
MTV's new Urge digital music serv- 
ice the preferred retailer for the Win- 
dows Media Player. But shortly after 
the service launched in the summer, 
Microsoft announced plans to roll 
out its own rival offering. Zune. by 
year's end. 

In September, company chairman 
Sumner Redstone sacked CEO Tom 
Freston. and the Viacom board re- 
placed him with Philippe Dauman. 
The board also named Thomas W. 
Dooley senior executive VP/chief 
administrative officer. 

Redstone has previously worked 
with both men and praised them as 
"two of the most extraordinary exec- 
utives I have ever known." 




TOURING 



DIGITAL ENTERTAINMENT 
YouTube 

This clearly was YouTube's year. The online video- 
sharing site, founded by Chad Hurley and Steve 
Chen, went from relative geek obscurity to 
new-media powerhouse in months, cumulating 
in daily video streams of 100 million, 72 million 
users and a $1.65 billion acquisition by Internet 
bellwether Google. 

YouTube's success is strange. The site is poorly or- 
ganized, difficult to browse and primarily consists 
of lousy videos in terms of quality and content. 
What's more, it faces the ire of content owners 
who find their copyrighted material posted by 
YouTube members. Media mogul Mark Cuban, 
prior to the acquisition, notably said whoever 
ultimately buys YouTube would be a "moron." 

But the company fits squarely between the 
two sweet spots of tomorrow's Internet— user- 
generated content and video. 

By focusing on the individual user YouTube 
found success. The challenge for YouTube and 
Google is to concentrate on the needs of the con- 
tent providers without losing their loyal users. 



Napster 




In a perfect world, 
Napster would be a 
great success. It has a 
globally recognizable 
brand, a creative lead- 
ership team willing to 
innovate and. at one 
point, millions of dollars at its disposal. 
But alas, a perfect world it is not. 
To be fair. Napster this year de- 
buted a new ad-revenue-supported 
free music service that marked a 
major evolution of its business model. 
It launched a mobile music service 
with regional carrier SunComm and 
Japanese powerhouse NTT DoCoMo. 



Its stock price even rose from a low of 
$2.55 to $4.37 at press time. 

But as the only pure-play digital 
music service on the market, going 
it alone against a market leader like 
Apple has proved too great a chal- 
lenge. In September, the company 
retained UBS Investment Bonk to 
help it weigh potential buyout 
offers, which have been rumored 
for months. 

Depending on the terms of any re- 
sulting deal, if any. a Napster acqui- 
sition could be seen as a successful 
bargain for whoever snatches it up. 
But it will also be viewed as Napster's 
failure to survive as an independent, 



RETAIL 



Michael Cohl Big boxes 




As producer of every 
Rollini; Stones tour 
since I'3S9, Michael 
Cohl, chairman of 
Concert Productions 
Internationa! (CPI). 
has had a lot of bi^ 
years. But 2006 has been remarkable 
by even his standards. 

First, Cohl is producing another 
Stones global trek — A Bigger Bang — 
that is now the top-grossing concert 
tour ever. 

But that's not all for the big MC. He 
also helms the Who's hugely suc- 
cessful world tour and, to top it off. 
Cohl helped coax the mighty Barbra 
Streisand back on the road for a lour 
that shatters gross records in almost 
every building she played. 

Amid these undoubtedly complex 
tour negotiations, Cohl found time to 
work out a deal whereby Live Nation 
acquired a controlling interest in the 
touring division of Toronto-based CPI 
and a 50% interest in CPI's Grand 
Entertainment. 

Given that Cohl sold Grand Ad- 
venture's predecessor, TNA, to Live 
Nation's predecessor, SFX, in 1999, 
one might say that he indirectly sold 
his company twice to the same buyer. 
That's satisfaction. 

Jack Utsick 
Presents 

^^^^■■^M It's tough to kick a 

^^^T man wiien he's down. 

particularly after he 
^^^HH^H has clavHcd his way to 
II^^^^B the top. But 2006 saw 
»\. ^^^f 'he rapid descent of 

«M^I^ lack Utsick's concert 
promotion companies amid explosive 
Securities and Exchange Commission 
(SEC) charges in connection with an 
allegedly fraudulent offering that 
raised $300 million from more than 
3,300 investors. 

In 2005. Utsick was involved in 821 
concerts that grossed $15 million, 
ranking fourth among all promotion 
companies, according to Billboard 
Boxscore. The growth of lack Utsick 
Presents was explosive, up from $23 
million reported in 2002- 

Ulsick says he built the business 
through hard work, but the SEC says 
the growth came via defrauded in- 
vestors. The SEC filed and settled a 
civil injunctive action April 17 in the 
U.S. District Court in Miami. 

U Isick and other defendants, with- 
out admitting to or denying the alle- 
gations, consented to a permanent 
injunction, an asset freeze, repatria- 
tion order and repayment of amounts 
they received and penalties. 




David rorter swings 
the biK^est bat in the 
business u ith Wal- 
Mart's 23%-25% mar- 
ket share, but Best 
Buy's Gary Arnold is 
practically ilie father 
of modern retail marketing, h.iving in- 
vented most of the bag of tricks being 
wielded today by big-box merchants. 

Every week the list of titles with ex- 
clusives in the consumer electronic 
chain's circular is the envy of retail, 
and Arnold's big-picture marketing 
abilities should be enhanced by the 
execution skills of the returning )en- 
nifer "J.).' Schaidler. the former CM 
of music. For the past 18 months, 
Schaidler has been overseeing mo- 
bile technology products, a responsi- 
bility she also retains. 

Meanwhile, Porter continues to 
bust a move, taking the game Arnold 
began to the next level with the Garth 
Brooks coup last year and the Eagles 
deal this year. 

Labels hate the way Porter forgos 
fancy footwork to blow right by Ihem 
to get to artists and their managers, 
prompting one senior label executive 
to refer to him as "the Antichrist." 

Still, another senior label executive 
says that for all people complain about 
Wal-Mart, the discounter doesn't get 
enough credit for all it does for the 
music industry. And if Wal-Mart ever 
started using media to promote music 
and video the way Target does, it would 
become completely unbeatable. Col- 
lectively, the titan trio comprise about 
S5% in U.S. market share. 



Specialty retail 
chains 



While there have 
been tumultuous 
years in ihisseclor — 
1996 torni s to mind 
when financial diffi* 
_ , culties at sonit-thinii 
like 12 chains U-d to 
either Chapter 1 1 filings, liquidations 
or sales to other chains — 2006 was a 
defining moment for music retail. 
This was the year when two of the in- 
dustry's best-known, most widely 
spread and longest-running brands 
bit the dust. 

The year began with the demise 
of Musicland. The Heilichers 
started the chain in 1955 and at its 
peak had 1 ,400 stores, including its 
well-known Sam Goody brand. It 
ended with the liquidation of the in- 
dustry's most beloved merchant, 
Tower Records. 

Who failed? At both chains, there's 
certainly enough blame to go around. 
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POP 




Ron Fair 

Foll''VM!lg] 

cess \\ uh the Black 
Eyed Peas and the 
Pussycat Dolls. A&M 
Records president 
Ron Fair was elevated 
to chairman ofGcf- 
fen Records in March, and the hits 
kept coming. 

With his finger firmly planted on 
the pulse of the pop landscape. Fair 
enjoyed two more hit singles this year 
from the Pussycat Dolls' 2005 debui, 
"PCD." which has eclipsed the 2 mil- 
lion sales mark. 

Under his watch, Nelly Furtado re- 
covered from a sophomore slump by 
being recast as a hip-hop crossover 
artist. The makeover resulted in the 
chart-topping single "Promiscuous" 
and album "Loose." which is closing 
in on sales of 1 million copies. 

The icing on his cake. Fergic — the 
one-time Wild Orchid singer tliat Fair 
drafted for the Black Eyed Peas — spun 
off a successful solo effort with the 
No. 1 single "London Bridge." Her 
album. "The Dutchess." debuted at 
No. 3. 



Don lenner 



The dramatic exit of 
Sony Music Label 
Group chairman/ 
CEO Don lenner 
and president/coo 
Michele Anthony tn 
June played out. 
as one wag put it. like a Shake- 
spearean drama. 

Both executives were 1 8-year Sony 
veterans, but in the end that may have 
helped seal their fate as the post- 
merger culture clash between Sony 
and BMG reached a fever pitch. 

Not helping matters was the fact 
that at the time of their exit, Sony's 
year-to-date market share was 10.4%. 
down from 13.4% a year ago. Ironi- 
cally, in the week of lenner's depar- 
ture, the Dixie Chicks" "Taking the 
Long Way" debuted atop The Bill- 
board 200 with sales of 526,000, but 
it was too little, too late. 

As the Chicks famously sang, len- 
ner and Sony BMG Music Entertain- 
ment CEO Rolf Schmidt-Holtz were 
"Not Ready to Make Nice." 

Sony BMG Music U.K. chairman/ 
CEO Rob Stringer, the younger 
brother of Sony Corp. chairman 
Howard Stringer, filled the void. 

"Artists love Rob. employees love 
him; he's a real music man," IFPI 
chairman/CEO |ohn Kennedy says. 

As for lenner, he says he will an- 
nounce plans to go into business 
"by himself and for himself" in the 
near future. 



COUNTRY A 

Independent 
country labels 

Tiif number of independent labels 
on Music Row has grown '^tfadily in 
the last few years, and the trend shows 
no signs of stopping. 

Lofton Creek, a label run by veteran 
promoter Mike Borchetta. is the most 
recent indie to score. The label's band 
Heartland landed a No. 1 on the Hot 
Country Songs chart the same week 
in October that its debut album sold 
61 ,000 units, which took it to the No. 
1 spot on the Top Independent Al- 
bums tally. 

Category 5 (Sammy Kershaw, Travis 
Tritt). Montage Music Group (Little 
Texas. Andy Griggs). Rust Nashville 
(BlackHawk. Aaron Tippin) and 
Midas Records Nashville (Steve Azar, 
Emerson Drive) are among the inde- 
pendents hoping to build on the eq- 
uity of acts that have appeared on the 
country charts. 

But the real standouts among 
Nashville's independent labels this 
year are Equity and Broken Bow. 

Equity act Little Big Town has 
scored one of the top independent al- 
bums of the year, regardless of genre, 
with "Tlie Road to Here." Tlie album's 
success has been driven by the hit sin- 
gle "Boondocks." 

Likewise, indie Broken Bow has 
broken through with [ason Aldean's 
selt litk-d album, boosted by Aldean's 
hit "Why." 

Los Angeles 
country radio 
listeners 

"I don't relish pissing of fa half a mil- 
lion people in Southern California, 
but the problem was we needed a 
million people. It's really tliat sim- 
ple." Thai's how Emmis Ctuninuin- 
cations radio president Rick 
Cummings explained the decision 
to flip country KZLA to a rhythmic 
AC format in August. 

While Emmis was "very proud" of 
KZLA, the reality was that its Arbi- 
tron ratings were not what the com- 
pany needed them to be. KZLA 
regularly performed well among adult 
women — its target audience — in Or- 
ange County, but it did not in Los An- 
geles County, which is a much bigger 
influence on ratings. 

So for the first time in 26 years the 
market is without an FM country out- 
let, although two AM stations recently 
signed on for disenfranchised lis- 
teners. While there arc rumors that 
an FM station is in the works, for now 
L.A. country fans will have to rely on 
other means to get their fix. 



HIP-HOP 

Bad Boy Records 

Bad Boy suffered a major loss with the 1997 death 
of the Notorious B.I.G., followed by the departure 
of thriving acts like Mase, 112 and Faith Evans. 
Sean "Diddy" Combs tried hard to recapture that 
magic, but the mogul who at one point could not, 
would not stop— did. 

This year, however, saw the rejuvenation of 
Bad Boy as it shifted from Universal to Atlantic. 
Diddy's solo effort "Press 
Play" bowed atop The 
Billboard 200, sell- 
ing 170,000 copies 
its first week, and 
his girl group Dan- 
ity Kane's self- 
titled debut bowed 
at No. 1 and has sold 
663,000 units, ac- 
cording to Nielsen 
SoundScan. 

This summer. Bad Boy 
newcomers Yung Joe and 
Cassie scored with 
their respective hits 
"It's Goin' Down" and 
"Me& U." 

"We're heating up, 
but we don't get 
overexcited," VP/ 
GM Harve Pierre 
told Billboard in 
July. "We just have 
to stay focused, 
try to break new 
artists and keep 
the momentum 
going." 



R&B 



Stargate 

Eighteen 




G-Unit 




After taking over the 
rap world with their 
street-savvy tunes. 
50 Cent's G-Unit im- 
print/crew has sim- 
mered down, with 
sales dipping con- 
siderably this year. 50 Cent's 2003 
debut, "Get Rich or Die Tryin'," sold 
872,000 its first week (and 7.6 mil- 
lion overall), and 2005's "The Mas- 
sacre" has shifted 5 million units, But 
recent efforts by Lloyd Banks and 
Tony Yayo have not fared so well. 
Banks' sophomore set. "Rotten 



Apple," bowed at No. 3 on The Bill- 
board 200 in October but sold only 
143.000 copies its first week— down 
from 2004's "Hunger for More." 

which debuted atop the chart with 
434.000. (It sold 1.5 million overall.) 

Meanwhile. Yayo's "Thoughts of a 
Predicate Felon" has shifted 509,000 
since its August 2005 release. Mobb 
Deep's "Blood Money" sold 257,000, 
if anyone is interested. G-Unit used 
to be the go-to crew for hits, but its 
latest singles have become sonically 
repetitive. Upcoming releases by Lil 
Scrappy and Young Buck could re- 
deem the label. 




^^^^^^ 



after rtl<)cating from 
their luitivf Norway. 
i Tor Erik 1 U-rniaiisen 
and Mikke) S. Eriksen 
can claim in-Jemand 
i status. Under the 
Stargate moniker, the producers 
scored R&B/pop hits for Ne-Yo ("So 
Sick" and "Sexy Love") and Rihanna 
(■■Unfaithful"), and gave Lionel Richie 
his first urban hit in 10 years. 

Stargate also collaborated with Be- 
yonce, Mario. |o|o. Ruben Studdard. 
jeannie Ortega and Jessica Simpson 
during 2006. Looking ahead to 2007, 
the duo is already ensconced in New 
York's Battery Studio, huddling with 
Ne-Yo for his sophomore set. plus a 
new album by former Destiny's Child 
member Michelle Williams. 

Joining forces nine years ago, Her- 
mansen and Eriksen — avowed lovers 
of R&B/hip-hop — migrated stateside 
after multiplatinum success in the 
United Kingdom with such acts as 
Blue and S Club 7. 

As Hermansen remarked in a re- 
cent Billboard interview, the challenge 
of coming to America "has given us 
more confidence to do what comes 
natural to us." 

R&B/hip-hop 
sales 

^pn^B^ R&B/hip-hop may 
^1 cnnini^ind the most 

^7 radio airplay, but 

■pf* don't look now — its 

^r^^jyj sales .slip is showing. 
fl^'^^B R&B album sales (ir 

1^^^ eluding rap) rang up 

93.3 million as of Nov. 19. or 19.9% 
of overall album sales (468.5 million). 

While 19.9% is a strong showing, 
il is a downshift from the 24% share 
R&B/hip-hop logged last year at the 
same time (118.1 million units) and 
down from the 24.4% posted through 
Nov. 21, 2004 (106.5 million). This 
year benefited from sales bonanzas 
reaped by Mariah Carey and 50 Cent. 

However, comparable numbers 
were not achieved in 2006 despite 
some bright spots (T.I.. Beyonce, Lu- 
dacris). And hopes pinned on other 
anticipated albums (e.g.. Janet Jack- 
son, Chingy) weren't realized. 

It's certainly not time to wave the 
white flag for the genre. Album 
sales overall are down 4.8% (468.7 
million), due to downloading and 
other factors. 

Late November/December releases 
by |ay-Z and other high-profile artists 
may ultimately strengthen the bottom 
line. 2006's disappointing sales sound 
a somber note as 2007 approaches. 
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INTERNATIONA 

Impala 

glmpali may well 
fancy itself as the 
^ ^ mouse that roared. 
The voice of the Briis- 
-J^^y^^ sels-based independ- 
ent music Industry 
^ trade group echoed 

in the halln of Europe's regulatory and 
legal authorities this year and no 
doubt rang in the ears of the major 
music companies. 

)ust days into the reign of its new 
president Patrick Zelnik. Impala 
scored a massive coup when it ef- 
fectively prompted a rethink of the 
Sony-BMG merger. In light of com- 
plaints submitted by Impala. the Eu- 
ropean Court of First Instance in 
Luxembourg on July 1 3 annulled the 
European Commission's original 
2004 ruling authorizing the Sony- 
BMG amalgamation. 

Soon after, EMI and Warner 
Music's courtship came to an end. 
while Impala further flexed its new- 
found muscle by threatening to de- 
rail Vivendi's proposed purchase of 
BMG Music PuMishing. 

It's proof that what Zelnik calls "Im- 
pala's fight for a well-regulated and 
balanced market between majors and 
independents' will continue for years. 

The BBC's 'Top 
of the Pops' 

As Britain's TV and 
musiL^tl institutions 
go, the 'Top of the 
Pops" brand has 
ranked somewhere 
I on or near the top for 
more than 40 u ars. 
But in 2006. the B BC pulled the pi n 
on its once-flagship. now-flagging 
music-chart show. Ever since the 
first "TOTP" debuted in 1964. it 
played a pivotal role in document- 
ing Britain's fast-moving, trend- 
conscious music scene. It pulled in 
a weekly audience of 1 5 million view- 
ers in its mid-'70s heyday. 

But lately, dwindling viewer fig- 
ures forced the BBC to continually 
revamp its format and change the 
time slot. Viewing figure.s ultimately 
dipped to around 1 million, and the 
show's lights went out for the final 
time July 30. 

"The time has come to bring the 
show to its natural conclusion," BBC 
director of TV [ana Bennett said in 
statement about the move. 

The name lives on as a magazine and 
in archive programming, but a unique 
part of Britain's music scene has died. 
Speculation that the BPl would lead a 
salvage operation for the brand has, to 
date, amounted to nothing. 



LATIN 

Latin pop 




After years of misses, light Latin pop was the 
surprising hero of 2006. Most visible was 
Shakira and Wyclef Jean's hit "Hips Don't Lie," 
conceived as a vehicle to revive Shakira's flail- 
ing albunns "FIjacion Oral Vol. 1" and "Oral Fix- 
ation Vol. 2." 

Heavy marketing and promotion, new verses 
and yes, Shakira's swiveling hips, made the track 
a digital download hit. Of course, puffy pop con- 
tinues to be RBD's realm 
the phenomenon that re- 
fuses to quiet down. 

Other successes 
Mana's first album 
In three years, 
notching the 
highest-selling 
debut of the 
year so far on 
the Latin Al- 
bums chart, 
and Paulina 
Rubio's No. 
1 debut in 
multiple coun 
tries, including the 
United States. 

All these acts 
boasted a cohesive 
marketing, sales and 
promotion strategy 
that left little to 
chance. Unfortu- 
nately, this level of 
teamwork remains 
the exception, and 
not the rule, in 
Latin music. 



Regional Mexican music sales 



▲ LEGAL ▲ 

^^krhe RIAA Mf 

.^^^ TheRlAJPHnrealh 




Latin music suffered in 2006 at the 
hands of the usual suspects: the con- 
tinued need to pay to get played on 
radio, the lack of artist development 
and big budgets for artists who no 
longer deliver. 

But there are several issues unique 
to 2006. Chief among them is a rising 
tide of anti-immigration sentiment 
and actions that resulted in a decline 
in album sales, particularly for re- 
gional Mexican music. 



Regional Mexican music sales fell in 
2006 for the first time since 2003, the 
year when the RIAA began tracking the 
genre's sales. Anti-immigrant displays 
affected concert attendance as well. 

Not enough voices in the indus- 
try were raised to deplore this sad 
state of affairs. And that's a shame, 
as regional Mexican sales are a pri- 
mary source of income for all labels. 
When the regional Mexican genre 
loses, we all lose. 




iJhe RIAA 

The R I really 

anger some people 
with its litigation 
strategies related lo 
peer-to-pccr net- 
works and individual 
file sharers. But the 
law has been on its side, including 
the Department of Justice and the 
U.S. Supreme Court. 

Under chairman/CEO Mitch 
Bainwol. the RIAA's persistence in 
pursuing major-labels' suits against 
P2P operators helped force sites to 
settle copyright infringement achons 
and promise to filter unauthorized 
music files. 

RIAA member labels went to the 
mat against Morpheus operator 
StreamCast, which finally lost its case 
this year in MGM Studios vs. Grokster. 

In its efforts to stop individuals from 
downloading unauthorized files, the 
RIAA has withstood horrible press be- 
cause of misinformation from lawyers 
trying to get their names in print. 
Whether these suits are good or bad. 
consumers today know more about 
music copyrights than they did in 2000 
when Napster was in full swing. 

Finally, RIAA investigators con- 
tinue to quietly lead the fight against 
CD piracy nationwide. 



Kazaa 



Australia-based Shar- 
man Networks, led 
by CEO Nikki Hem- 
ming, owner of the 
infamous Kazaa 
peer-to-pt'er net- 
work, finally settled 
\dv copyright iiilrinm'mcnt 
ims made by film and music t om 
panies. The service even promised 
to go legit. 

The company has been fighting 
lawsuits since it launched in 2001. 
I ust months before the original Nap- 
ster shut down. 

But a maze of corporate maneu- 
vers hid information that would re- 
veal who really operated and held 
ownership rights in Kazaa. Sharman 
was set up in tax-shelter haven Van- 
uatu where such information is 
legally protected from disclosure. 

It took a iudgment in Australia, a 
L .S. Supreme Court decision clarify- 
ing infringement rules and persist- 
ent legal action by the entertainment 
industry before the company finally 
settled this year. Music publishers en- 
tered a tentative agreement late in the 
year. And while it seems that Kazaa 
is a big loser, no one knows how 
much ad revenue has been set aside 
in inaccessible bank accounts for 
. . . someone. 



PUBLISHING 

TIE: Universal 
Music Group 
AND Bertelsmann 




Whether Vni iidi's L'm- 
versal Music Group or 
Bertelsmann AG, par- 
ent of BMG Music Pub- 
lishing, is the real 
winner is a tossup. It 
will depend in part on 
the outcome of reviews 
by antitrust regulators 
in the European Union 
and elsewhere. 
In its bid to buy BMG's publishing 
unit. UMG beat out some of the most 
savvy venture capitalists and pub- 
lishers in the world who were sali- 
vating over the major publisher. The 
selling price in the invitation-only 
auction was the largest ever made for 
a music publishing company. 

By the end of the year. Bertelsmann 
will reportedly pocket €1.63 billion 
(S2-05 billion) even if the European 
Commission doesn't approve the sale. 

But if regulators approve the 
acquisition in some shape or form. 
Universal Music Publishing Group 
will become the largest or the sec- 
ond-largest publisher in the world, 
depending on how one measures 
market share. And UMPG chair- 
man/CEO David Renzer will be 
sitting pretty. 

Anonymous 
letter writers 

The anonymous writers of a letter 
circulated among artists, songwrit- 
ers and indie publisfitTs' condemn- 
ing the Copyright Reform Actof 2006 . 
are real losers. f 

By working outside the process and 
refusing to identify themselves— so 
that those in the know could educate 
them or so readers could judge their 
credentials and agendas — they may 
have put creators at even greater risk. 

The writers disseminated misin- 
formation and naively expected that 
a bill should and could solve com- 
plaints over certain record deals. By 
attempting to divide the music in- 
dustry, seemingly against major pub- 
lishers, they played into the hands 
of powerful groups on Capitol Hill 
who want to pay little or no royalties 
for music. 

While the writers may be patting 
themselves on the back for helping to 
derail the Copyright Reform Act. they 
provided groups like the National 
Assn. of Broadcasters and the Con- 
sumer Electronics Assn. more time 
to fully develop strategies to limit cre- 
ators' rights next year. 
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INSIDE THE 
CREATION i 



Neil Diamond's ArchAngel Recording 
Studio in Los Angeles is under 
construction. ■ Memorabilia that lined 
the halls from floor to ceiling— nearly 
40 platinum and gold records, album 
covers and fan-generated needlepoint- 
has been put in storage as the facility 
is updated for the first time in three 
decades. ■ In a sense, Diamond's sound 
went through a similar makeover when 
the artist teamed up with producer Rick 
Rubin on his 2005 album "12 Songs," 
possibly the most acclaimed album of 
a storied 40-year career. ■ During the 
sessions that resulted in "12 Songs," 
Rubin stripped Diamond's often heavily 
adorned sound to its roots — his 
unmistakable rich baritone and acoustic 
guitar, with minimal accompaniment 
by guitars, keyboards and strings. ■ It's 
a sound that harks back to Diamond's 
earliest hits, such as "Solitary Man," but 
it's no mere nostalgia trip. His lyrics and 
the weariness of his voice are miles from 
the wide-eyed optimism of "I'm a 
Believer." "This singer/songwriter has 
experienced much during his more than 
six decades and has wisdom to share. 

■ Fans and those who missed it the first 
time around will get another chance to 
experience "12 Songs" when Columbia 

Records rereleases it Dec. 12 as 

■ a limited-edition artist's cut, with 

■ a bonus disc featuring alternate 

takes and demos, continued on >>p38 



DEMOS AND ALTERNATE 
TRACKS ON RERELEASED 
'12 SONGS' CD REVEALS 
DIAMOND'S BRILLIANCE 




NEIL DIAMOND'S 12 Songs' 
was the highest-debuting 
album of his career. 
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40 YEARS OF HITS 



TIMELESS AS EVER. 



■ MMn-KiiKiirnoN awti' 



We are proud to congratulate 
Neil Diamond on his 40th anniversary, 
and on the forthcoming 2 disc limited edition 
release of his acclaimed album 

12 SONGS 



NEIL DIAMOND 



words and music by Nell Diamond 
produced by Rick Rubin 
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Upon its initial release, "12 Songs" became the highest-debuting 
album of Diamond's career. Fueled by a stack of positive reviews, it 
debuted at No. 4 on The Billboard 200 with sales of 92,700 copies. 

Yet Diamond's joy and triumph with the album's debut was soon 
replaced by frustration and depression. 

Soon after its release, consumers discovered that "12 Songs" was 
one of 20 Sony BMG titles to include XCP, short for extended copy 
protection, a controversial digital rights management system that au- 
tomatically installed potentially malicious "rootkit" anti-piracy soft- 
ware on any computer attempting to play it. 

Following a groundswell of negative publicity, including the fil- 
ing of several class-action lawsuits, Sony BMG recalled the affected 
CDs, effectively taking "12 Songs" out of the marketplace during 
much of the crucial holiday shopping season. Still, the album man- 
aged to sell more than 517,000 copies in the United Slates, accord- 
ing to Nielsen SoundScan. 

When asked what prompted the "12 Songs'* rerelease. Diamond 
cites the XCP disc. "Columbia Records decided for a rerelease based 
on what happened last year." he says. 

He could have been referring to the album's critical acclaim, but 
that wasn't the case when asked if he was happy about it. 

"Not [about] what happened last year," he says, "but the rerelease." 

The new executive team at Columbia declined to comment on the 
XCP issue, but says that "12 Songs" deserves to be revisited. 

Columbia Records Group chairman Steve Barnett says that he and 
Sony Music Label Group chairman Rob Stringer met with Diamond 
and Rubin. "We were not involved with the original campaign, but we 
just felt that this record, which is an incredible record, could benefit 
firom rerelease ... We just thought it was the right thing to do for Neil 
Diamond and for this particular record." 

Barnett. formerly president of Epic Records, became Columbia 
Records Group chairman in December 2005 after Will Botwin stepped 
down from that post. Stringer assumed his new role with Sony after 
Don lenner abruptly resigned from that position in June 2006 after 
apparent conflicts with Sony BMG Music Entertainment CEO Rolf 
Schmidt- Hoi tz. 

Columbia senior VP of adult marketing Jay Krugman concurs with 
Bamett's view of "12 Songs." 
"It's certainly one of the most critically acclaimed records of the 





NEIL DIAMOND gained 
success as a songwriter before 
recording his own material. 



year, and it's the perfect time lo revisit it." he says. 

Columbia will market the rerelease with a full-court press of print 
advertising, TV appearances and online marketing. 

Krugman adds that the second disc "showcases a rare look into Neil's 
creative process" with its mix of alternate takes and previously unre- 
leased demos. 

It was about a week-and-a-half after the initial release of" 1 2 Songs" 
that Diamond found out about the XCP problem. 

"I didn't know about it. 1 wasn't asked about it." he says, "i had to 
ask my son who is a tech nerd what it meant. He told me, I fainted. 

"When I came to, I went into a deep depression for a couple of weeks, 
and then 1 started working on our next album." says Diamond, sitting 
a few feet from the work space where he has been recording demos of 
new material for Rubin, who will again serve as producer. 

Ifsthatdedicationtoworkandsingularfocus continued on »p40 



Billboard asked friends and colleagues of 
Neil Diamond to cite their favorite song from 
the singer across his 40-year career. 

Quotes compiled by Debbie Gaiante B/ock, 

'You Don't Bring 
Me Flowers' is 
one of the most 
emotionally moving 
songs I've ever 
heard. Neil's 
melody is achingly 
beautiful, and 
[Alan and Marilyn] 
IBergnian's lyries are 
equally heartfelt. It 
was a joy singing it 
with him too. NeU's 
songs have touched 
millions, and this 
one in particular 
touched me deeply.' 

-BARBRA STREISAND 
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Songs that make millions of fans happy. 
And thousands of songwriters jealous. 




Congratulations on your 40th anniversary, NeiL 
We cant wait to hear what the next 40 will bring. 



Sony/ATV Music Publishing 
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Sixties memories, clockwise from above: 
NEIL DIAMOND at New York's Brill Building; 
in concert, and with producers JEFF BARRY 
and ELLIE GREENWICH. Inset: Sheet music 
for 'Cherry, Cherry.' 
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tlial has made Diamond otic of the most successful recording and tour- 
ing artisl-s in the history of popular music. 

By his own admission, the Brooklyn. N.Y.-Ijorn son of .Akeeba and 
Rose Diamond had Utile success during his first eight years in the music 
business. It was the path he chose after dropping out of his premed 
studies at New York Universit)' just six months siiy of graduation. 

"Originally, it was pure songwriling, and I didn't do it very well," he 
says, referring to his days on Tin Pan Alley as a staff songwriter for 
Sunbeam Music. Ho earned $50 per week. 

Nonetheless. Diamond "not once" thought of giving up his dream. 

The dream began one summer at Surprise Lake Camp in Cold Spring, 
N . Y.. which offered [ewish children refuge from the heat of New York. 
"The joke was. 'Surprise, no lake." ' Diamond quips. 

Yetwhalever the camp lacked in aquatic advenmre, it more than made 
up for with a healthy dose of musical inspiration. "I got to know about 
Woody Guthrie and Pete Seeger and folk music." Diamond recalls. 

"It was a ver> liberal-oriented camp, so the songs were pointed in 
that direction aside from the usual camp songs." he says. "That opened 
me up, and 1 decided to take some lessons. My parents liked the idea 
ot keeping me olTthe streets. I got myself a $9 guitar, paid it off SI a 
week and haven't put il down since." 

He had some chance meetings along the way. While a student at 
Brooklyn's Erasmus Hall I ligh School, Diamond sang in the same 
chorus as a 15-year-old Barbra Streisand. Years later. In 1978, the pair 
would reunite in the duct ballad "You Don't Bring Nie Flowers." which 
lopped The Billboard Hoi 1 00. The song ranks as the most successful 
single of Diamond's career. 

Between the encounters with Streisand. Diamond met another 
Rrooklyn-born woman who would have a dramatic effect on his ca- 
reer: Ellie Greenwich, who with her then-husband |eff Barrv' and pro- 
ducer Phil Spector composed a string of unforgettable hits, including 
ihe Ronettes' "Be My Baby." theCiystals "Da Doo Ron Ron" and Dar- 
lene Love's "Christmas (Baby Please Come Home)." 

It was a chance meeting in tJie ofTicc of a music publisher- "I went 



up to the office and there was this guy sitting there with his guitar, and 
he played me a couple of songs, one song was 'Call Me His.' " Green- 
wicli recalls. "It was very interesting and very difTerent from a lot of 
the songs I had been doing demos on." 

After tiiat meeting. Greenwich invited Diamond to meet with Barr>'. 

"leff really loved the way Neil sang. He thought Neil had a ver>' in- 
teresting voice." sliesays. "I loved his writing and [efl'loved his voice, 
so we both knew there was something there." 

IniHally, Diamond was signed by songwriter/producers lerry Leiber 
and Mike Stoller. who also had Greenwich and Barry luidcr contracL 

But eventually Greenw ich. Barry and Diamond launched Tallyrand 
Music to publish Diamond's songs. It was Greenwich and Barn,' who 
brought Diamond to the attention of Bert Bems. w ho signed Diamond 
to his Bang Records. 

"Bert gave us, like. $5 .000 and .said. 'Go in the studio and cut a cou- 
ple of things." The two things we cut were "Cherry, Cherry* and 'Soli- 
tary Man.' " Greenwich says. 

Diamond went on to tremendous success, scoring a string of plal- 
inum-selling albums from the early '70s through the early 'ROs. in- 
cluding such multiplatinum smashes as "Jonathan Livingston Seagull" 
( 1975). " 1 "m Glad You're Here With Me Tonight"* ( 1977) and "The jazz 
Singer" (1980). 

But it was those earliest. late-'^Os recordings that Diamond and 
Rubin revisited prior to starting the sessions for "12 Songs." 

The producer — whose credits include such diverse acts as Red Hot 
Chili Peppers. Shakira. Dbcie Chicks. Slayer and [ay-Z — initially reached 
out to Diamond more than a decade ago. But it took a while before Di- 
amond responded and agreed to meet with him. 

"I was really excited to meet him. having always been a fan." Rubin 
says. "We started meeting on a preHy regular basis fora long time before 
we started any work. We just became finends and listened to a lot of music, 
talked about songs, what we liked and why and compared notes." 

During that time, Rubin had Diamond revisit some of his earli- 
est recordings. 

"Over the years, typically when artists play continued on >>p42 



DIAMOND 



This chronology of Neil Diamond's life 
appears on his official Sony BMG Web site, 
with additions from 2001 through 2006 
adapted from allmusic.com. 



Neil Leslie Diannond is born 
Jan. 24 in Brooklyn, N.Y., to 
Akeeba and Rose Diamond. 



Diamond's father is sta- 
tioned in Cheyenne, Wyo. 
during Worid War II. 



Diamond attends both 
Erasmus Hall High School 
and Lincoln High School In 
Brooklyn. N.Y. While at 
Erasmus, Diamond sings In 
the same chorus as a 
young 15-year-old singer 
named Barbra Streisand. 



White attending a reunion 
of his childhood summer 
camp, Surprise Lake Camp 
In Cold Spring. N.Y.. Dia- 
mond encounters the 
great folk singer Pete 
Seeger, who inspires him 
to continued on >>p42 
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For adding to the 
storied tradition of this 
Legendary Diamond, 
the fans of 
Red Sox Nation 
salute another 
Legendary Diamond... 




So Good! So Good! So Good! 

Thank You, Mr. Neil Diamond, for everything. 



John Henry, Tom Werner, 
Larry Lucchino, 
The Boston Red Sox 

AND 

Red Sox Nation 



II 



from >>p40 

songs live, they kind of evolve and change." Rubin says. 
"I wanted him to hear what the songs sounded like 
when they initially had the impact that they did, just 
to see how they changed over the years and talk about 
the content of the song, what was going on musically 
in the songs and what the arrangements were. 

"Not even necessarily to go back to them," Rubin 
adds, "but as a learning experience to see what we couJd 
learn about who Neil Diamond the artist was through 
listening to the music that made him who he was." 

One thing that had changed through tlic years was 
that in the studio Diamond no longer accompanied 
himself on guitar. Rubin insisted on it. 

"He was insecure about his guitar playing," Rubin 
recalls. "But 1 found, forone.it informed the othermusicians what to 
do. He would kind of set a rhythmic tone for the song, and all the other 
players were playing off of what he was doing." 

Aside from directing the group of ace session players — including 
guitarist Mike Campbell and keyboardist Benmont Tench from Tom 
Petty & the i leartbreakers and guitarist Smokey Hormel, known for 
his work with Beck and Tom Waits — Rubin noticed that the quality of 
Diamond's vocal changed when he played guitar. 

"It was harder for it to become too much of a vocal performance, it 
was much more just getting the song over, because he was focused on 
playing guitar." Rubin says. "It also gave it a more natural feeling." 



p/^CT FILE Those who have witnessed the unlikely pair of Di- 
amond and Rubin in the studio are impressed with 
the way they work together. 

"It's a balanced collaboration." Hormel says. "No one 
is more powerful than the other. They both listen to 
each other's opinions and weigh them. It's beautiful, 
actually. It" s Hke their egos are set aside, and they're re- 
ally focused on finding the right song and tlie right vibe." 

With "12 Songs," Diamond and Rubin found that 
vibe, as the album generated some of the most posi- 
tive reviews of Diamond's career. 

" It wasn't sloughed offlike any of the albums in the 
past years," Diamond says. "It got some serious looks, 
and some of the reviews were unexpectedly positive." 
The new material also helped reinvigorate Dia- 
mond's famed stage show, which included cuts off "12 Songs" along- 
side his classic material. "It's tlie difference between a nostalgia act 
and an act that's still productive, so it's important for me to have new 
material," he says. 

As Diamond and Rubin continue to work on the follow-up to "12 
Songs." the songwriter doesn't foresee hanging up his guitar any- 
time soon. 

" It's programmed into my genes at this point." he says. "1 write con- 
sistently. I love writing. There's always that unknown factor in vmting. 
You don't know what you're going to come up with. You don't know if 
it's going to be the usual or if it's going to be something unusual.' • • • 



Label: Columbia Records 
Management: self- 
managed 

Publishers: Diamond- 
Songs (SESAC); Stone- 
bridge Music (SESAC). a 
subsidiary of Sony/ATV 
Sounds: Prophet Music 
CSESAC). administered 
by Sony/ATV Sounds; 
Tallyrand Music (SESAC). 
administered by Sony/ 
ATV Sounds 
Latest Release: '12 

Songs " (Artist's Cut) 
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start writing songs. 



Diamond attends New York Uni- 
versity as a premed student on 
a fencing scholarship. 



Diamond leaves N'VU to join 
Sunbeam Music as a staff song- 
writer at $50 a week. 



Em 

Columbia Records signs Dia- 
mond as a recording artist for 
a one-off single release, featur- 
ing the songs "At Night" and 
"Clown Town." 

Diamond sets up an office in a 
small storeroom above the fa- 
mous Birdland jazz club. 



Diamond plays his upcoming 
album version of "I'm a Believer" 
for Don Kirshner. who buys it im- 
mediately for his new phenom- 
enon the Monkees. "I'm a Be- 
liever" became the No. 1-selling 
single of the year, establishing 
Diamond as one of the indus- 
try's hottest young writers. 



EES 



Amid creative strains with his 
first label, Bang Records, Dia- 
mond signs with Uni (later 
MCA) Records for a record-set- 
ting contract of $250,000. 

Diamond receives a gold record 
from the Rl AA for "Taproot Man- 
uscript." continued on >>p46 



'My favorite Neil 
Diamond .songs 
are many but, with 
that said, the lyrics 
of "All 1 Really Need 
Is You" touched me 
immediately when 
I first heard it on 
the radio. It still 
resonates within 
me, as this coming 
March 1 will be 
married to the 
same woman for 
44 years. Yet, 
with all of my life's 
experiences, all 
I really needed 
was her." 

-STEPHEN SWID, 
SESAC CHAIRMAN/CEO 

"Play Me" is my 
favorite song, 
because it is sexj^' 

-NANCY SINATRA 



WOBURN 



55 SUPERB ALBUMS 
40 INCREDIBLE 
YEARS ON THE 
BILLBOARD CHARTS 
TWO AMAZING CONCERTS 
AT WOBURN ABBEY 

CONGRATUIA 



Robin, Henrietta, Andrew, Louise, Alexandra, Henry, Robbie, 
Stephanie, Jamie, Dawn and all the team 



Acgrcat performer, a great venue and a terrific place to visit 
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SIMPLICITY & 



NEIL DIAMOND 
RECOUNTS 
THE PATH TO 
n2 SONGS' 



INTIMACY 



By his own admission, most people don't recognize Neil Diamond on the street. The man seated on a 
stool in his own ArchAngel Recording Studio — sporting glasses, a Harley-Davidson sweatshirt, a pair 
of crisply pressed chinos and some stylish slip-on shoes — doesn't look much like the performer known 
for his sequined shirts and his perfectly coifed hair. ■ Yet the voice is a dead giveaway. Even when he 
speaks, Diamond's words arc soulful and measured. ■ As for the sweatshirt, it dates back a decade to 
the time wlien the singer, his staff and crew formed a motorcycle gang of sorts called the Mild Ones. ■ 
"I put about 20.000 miles on a couple of bikes I had," he says. "I took a couple of falls. I decided my 
career would last longer if 1 put it away, so that's what I did." ■ Diamond's instincts were right on 
target, as he has been experiencing a career renaissance thanks to "12 Songs," his acclaimed 2005 
studio effort produced by Rick Rubin. ■ On the eve of the album's rerelease as a two-CD limited- 
edition artist's cut. Diamond sat down with Billboard to discuss the road from "Solitary Man" to "12 Songs." 



"12 Songs" was very well-received. People were very happy 
to hear you In that kind of stripped-down setting. What 
are your thoughts on the album a year later? 

I lovetheintimacv ofit. I lovethesimplicit>'ofit. And I also 
loved having to make it work without embellishments for 
the most part. I got to love playing the guitaron these things. 
Let's not say "love." let's say "accept." 

Talk about first meeting Rick Rubin. How did it happen? 

I knew his name. That was about it. I knew he was a pro- 
ducer. 1 started to pick up on rumors that he wanted to talk 
to me, and I finally responded. We liked each other. His first 
question was, "How do you take criticism?" 1 told him that 
I hadn't had any in a long time, but lay it out, give it to me; 
if I start to cr)'ease back a little. 

Then you went back and listened to your old recordings 
with Rubin? 

We did. I'm not exactly sure why. I think he wanted to 
know why the music changed after a certain period, after 
the Jeff Barry productions. 1 wasn't too sure. I probably 
wanted to experiment because half the recording budget 
was being paid by MCA. Mostly 1 wanted to experiment 
from "Kentucky Woman" and "Cherry, Cherry" and see 
what else I could do. 

Did the Beatles and what they were doing with large pro- 
ductions Influence you? 

Well, not so much large productions, but that they kept mov- 
ing on. I liked that a lot. It was not part of the music busi- 
ness at that time. If you had a hit. the next record was 
supposed to be pretty much a copy of the record before that. 
You'd change the title, but it had the same groove, same con- 
cept, you'd change a couple of names. U was something I 
wanted to get out of. 

When Rubin wanted to go back to the approach you used 
at the beginning of your career, what was your response? 

i was weary vmtil we started cutting and I picked up on the 
intimacy of the whole thing. 1 think 1 got it and got what he 
was talking about. Although we stayed away from electric, 
it was still going back to the original roots, if t can ever use 
that word again. 

Had you listened to his other productions? Of course, 
he produced Johnny Cash's cover of "Solitary Man." 

1 listened to some ofhis things, a couple of artists. Tom Petty 
and )ohnny Cash. continued on »p46 



ROBBIE ROBERTSON, right, 
produced NEIL DIAMOND'S 

1976 album Beautihil Nois9.- 
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'My favorite Neil 
Diamond song 
would have to be 
"Hello Again" from 
our film, "The Jazz 
Singer." because 
Neil sang the 
entire song live 
right into my eyes, 
and the day we 
shot that scene, I 
had just found out 
that 1 was pregnant 
with my first child. 
At the time, only 
Neil and 1 and 
the lather, Larry 
Luckinbill, knew 
the real reason 1 
had that heavenly 
look in my eyes.' 

-LUCIE ARNAZ 

"The thing about 
Neil is he sings as 
well as he writes. 
Most people think 
his songs and his 
vocals are joined 
at the hip. 1 think 
some of his best 
vocal performances 
were [covering 
classic movie 
songs] on the 
"Movie Album." 
He got a Grammy 
nomination for it.' 

-BOB GAUDIO, 
PRODUCER/SINGER 

'My all-time favorite 
song, of many 
fav orites, is 

racklin* Rosie." 
It always gets the 
audience on their 
feet, dancing in 
the aisles and 
makes the whole 
show rock.' 

-BARRY CLAYMAN, 
LIVE NATION U.K. CHAIRMAN 



Neil... 




Congratulations on this amazing 
milestone in your careerl 
40 years of fantastic shows 
Here's to many morel 
Sol Bonafede & Jeff Apregan 
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And you liked what you heard? 

He proved he could handle both ends. 

T^lk about your relationship with Rubin. You share some common 
bonds in your background. You both grew up In New York and went 
to New York University. 

They were only very superficially common bonds. Not once in the 2' .' 2 
years that we worked on the album did we discuss NYU or New York 
City. It had no relation to what we were doing now. He was the pro- 
ducer. I was an artist and songwriter. We had to work with what we had 
now. I don't think when he was going to NYU he was like he is now. 

He's gone through a number of changes, as I have. I think he's in 
a good spiritual place, and he's super talented and one of" the easiest 
people I've had a chance to get along with in the studio. 

He's an intimidating man. I had to get used to his penchant for hug- 
ging. He's a big man. I finally did and embraced it myself, and now 1 
hug him back )ust as enthusiastically. He's super talented. 

The mind is working, the heart is working, (and) the spirit is work- 
ing. [There's] never an argument [and] always a laugh when there 
should be an argument. 1 t's a tremendous relationship we have. I have 
the utmost respect for the guy. 

Because of ITunes, we're returning to the days of the single, and 
people making their own albums. How do you feel about it? 

I think it's good. The best thing about it is that it proves to me that peo- 



ple are still interested in music. They can go the computer route but 
they stilt have to be interested in it. That's what struck me first. 

It was doing damage to an industry at the beginning, because no- 
body seemed to know what to do about it. 1 didn't know it had any ef- 
fect on singles, but I like that people still want to hear music. 

Do you own an MP3 player? 

I have an iPod. 1 love it. 

T^lk about the rerelease of "12 Songs." What's on the second disc? 

It has a variety of things. Not songs that didn't make the album, but 
various versions, some alternative versions and some demos. It's good. 
I like it as much as I like the original. 

When you were recording the album, Rubin brought In some ses- 
sion players, including Smokey Hormel, and Mike Campbell and Ben- 
nnont Tench from Tom Petty's Heartbreakers. Is it true that you felt 
self-conscious about your guitar playing? 

It was great. First of all. the musicians were encouraging. There was 
no laughter in the room, which is always encouraging. Second of all. 
they're all great musicians. They helped take the songs and flesh out 
the songs. It was a great experience for me. 

I heard they left you with some CDs by other musicians. Is that true? 

We talked about other artists, but Smokey in particular put together 
a couple of CDs for me. I asked some ques- continued on »p48 
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Diamond is awarded a gold 
album for "Stones," "Moods," 
"Hot August Night" and "Jona- 
than Livingston Seagull." 

Diamond wins a Golden Globe 
Award, best original musical score 



in a motion picture, for "Jonathan 
Livingston Seagull" and subse- 
quently wins a Grammy Award in 
the same category. 



shipments exceeding 4 million. 
"Serenade" goes gold. In 1986, 
it turns platinum. 



"His 12 Greatest Hits" is 
awarded a gold record. In 1993, 
"His 12 Greatest Hits" was des- 
ignated four-times platinum for 



"Beautiful Noise" is awarded a 
gold record. Three months later, 
it became his quickest album to 
go platinum. 



"Love at the Greek" is awarded 
a gold, then quickly goes plat- 
inum. Diamond's TV special 
"I'm Glad You're Here With Me 
Tonight," a studio production 
that included highlights from 
the European portion of his 
tour, receives an Emmy nomi- 
nation, continued on >>p48 



'I have worked 
with Neil now 
for over 30 years 
and have a special 
friendship with 
hini. He is an 
amazing person 
and an outstanding 
artist. A true 
legend. My favorite 
Neil Diamond 
song is 'T Am . . . 
1 Said." It speaks 
of the humble 
frog within us all. 
[It is] his profound 
message of 
abiding love, 
interconnection 
and deep 
communication.' 

-DENIS HANDLIN, SONY BMG 
MUSIC ENTERTAINMENT 
AUSTRALIA & NEW ZEALAND 
CHAIRMAN/CEO 





Dear !reil,J^ 

Congratulations on your 
40th Anni7ersary 
in the husinessl 





Real Talent Lasts... 
A Disunond Shines Foreyerl 
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Congratulations, Neil ! 



Having been there before the beginning, 

I've always taken great pride 

in your accomplishments and success - 

and spent a terrific 33 years 

with the catalogs. 

David Rosner 
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tions and tried to educate myself and got the 
right answers. 

Was there anything that you enioyed? 

I got the latest Beck, which 1 liked. It seemed 
experimental. Tom Waits, which I really liked. 
Smokey also put together an entire CD of 
Brazilian guitar music (by the band Forro in 
the Dark), which is well beyond what I can do. 
but still awesome. 

Through the years a variety of acts have cov- 
ered your songs, everyone from Smash Mouth 
and UB40 to Johnny Cash and Urge Overkill. 
Who am I missing? 

Sinatra. 



NEIL DIAMOND walks by 
the Bitter End in New 
York in the 1960s. 



How do you feel about this whole cottage in- 
dustry of tribute acts that have sprouted up 
around you? 

1 saw Super Diamond and did a song with them 
at the House of Blues. They'd been fans for a long 
time. They were out there while I wasn't out there. 
I felt they covered for me and kept my name out 
there and the songs out there, so 1 stopped by to 
catch them. They asked and I said yes. 

When you were recordirtg **^2 Songs" you ran 
into Mick Jagger. 

He was working in one of the other rooms at 
this studio. 

What transpired in the conversation? 

We exchanged pleas- continued on »p50 




Do you have a favorite? 

1 liked Sinatra's version of "Sweet Caroline." It 
was ver>' different than what I had. Of course it 
was Sinatra's voice. Excuse the pun, but he did it 
his way with a swing band. 

UB40 did things a iittie differently with "Red 
Red Wine." What did you think of It? 

I loved it. It wasn't a hit here at first. Then sud- 
denly like six months or a year later it caught on 
here and became huge. 1 loved it because it was 
different than the way I'd written that song. Not 
intentionally, but it was a little country song and 
hearing this reggae thing was a revelation to me. 

It must be rewarding for you to see that these 
songs still have life 30 and 40 years later. 

The songs themselves seem to have evolved. The 
newer versions of the older songs are usually dif- 
ferent, and 1 like (hat a lot. Probably the sim- 
plicity of the songs opens them up to new 
interpretations. I like that, too, a lot. 



'When he [once] walked 
by the [Bitter End] 
club, I was sitting in the 
window and he pointed 
to me and said, 

"There's the guy 
that hh^ed me 
more times than 
I deserved." The 

club brings back fond 
memories. It's where 
he started. "Sweet 
Caroline" is the song I 
will always remember 
It's Neil's label.' 

-PAUL COLBY, OWNER OF 
NEW YORK CLUB THE BITTER END 



Diamond receives gold and 
platinum records simultane- 
ously for "You Don't Bring Me 
Flowers." an album that went 
multiplatinum five years later. 



"September Morn" goes plat- 
inum. Diamond stars in "The 
Jazz Singer" opposite Sir 
Lawrence Olivier. He receives a 
Golden Globe nomination for 
his performance. 



BICYCIEML'SICCOM 



On its way to becoming Dia- 
mond's highest-selling album, 
"The Jazz Singer" is awarded a 
gold record. It has since gone 
platinum five times and become 
one of the highest-selling 
soundtracks of all time. "Rain- 
bow" is awarded a gold record. 

continued on »p54 
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antries. I asked if they were rocking and rolling. 
And Jagger said. "Actually, we're mixing." I told 
him hi.s business office had made a real big mis- 
take, and he was interested and asked, "How?" 
[I replicdl. "They booked your lour at the same 
time as my tour." I thought it would hurt them. 
I thought it was a giggle. 

How did Jagger react? 

Nothing at first. Maybe he took me seriously, I 
don't think so. He went along with the joke. 

There's also a rumor that you had words with 
Bob Dylan when you came off the stage dur- 
ing *'The Last Waltz." Is that true? 

1 said, "That's my audience. Bob. " it couldn't 
have been further from my audience at all. He 
gave me a questioning look as though I was se- 
rious, and then he continued to tune up his gui- 
tar and went out and knocked them dead. 

It seems like you enjoy joking atiout it, but are 
you competitive with your peers in terms of 
record sales or boxscores? 

It's hard to be competitive, because most of the 
time you don't start at the same starting line. 
You have an album coming out three months 
after they do, or they have an album six months 
after you do. So it's hard to be competitive. 

I suppose everyone has a little bit in them. 
You want to do as well as your peers. If you do 
better than your peers, that's even better. 

When did you come to the realization that 
"Solitary Man" was autobiographical? 

It was almost immediately. You get a song on 
the charts, and you start doing interviews here 
and there. One of the common questions was, 
"Are you a solitary man?" At first 1 thought. 
"What's the relevance of that? It's just a song, 
how do the two relate?" Up until then 1 never 
considered that. Tlicre were good songs I liked 
and terrible songs I hated, but I never really con- 
nected with the idea the songs really represented 
the writer. 

How many tracks on "12 Songs" are auto- 
biographical? 

Most of them I wouldn't say are about myself, 
50 I DECEMBER 9. 2006 



NEIL DIAMOND plays 
Woburn Abbey on his 
1977 UJC tour. 



but most of them relate to me and what kind of 
person I am without being specific. There are 
lots of hints. 

How did Brian Wilson get involved with 
"Delirious Love"? 

Rick and I were listening to "Delirious Love," 
and we wanted something for the instrumen- 
tal part and 1 immediately suggested Brian Wil- 
son. Don't ask why, I just heard his voice there. 

Are you a big Beach Boys fan? 

[I have] always [been] a big Beach Boys fan. 
Everyone is a big Beach Boys fan. Rick surprised 
me and said he'd call him and see what he 
thinks. He sent the record over to Brian and he 
said, "I'll do it." And he did it. 

What did you think of It? 

I fell down on the floor and cried. It was so beau- 
tiful. I called Brian and I went on and on and told 
him whatever he wanted me to do anytime. I'll 
do it. I'll clean your house. 1 think he was a little 
surprised by my overreaction. It was an exqui- 
site addition to the record. To hear his voice, doing 
his harmonies, on my record was a real honor. 

Is it frustrating for you to still make vital work 
and have terrestrial radio ignore It, because 
there's no format for you? 

It s been that way for 25 years, so I've kind of 
come to terms with it. It took a while for me to 
not concentrate on singles. I spent 10 years try- 
ing to figure out how I can do albums that would 
get {that] kind of attention. It was a tough pe- 
riod, kind of jumping around from here to there 
trying to find my place again. 

There aren't that many artists around that are 
40 years Into their career and still successful. 
What do you attribute your longevity to both 
as a performer and an artist? 

I'm not sure what 1 attribute it to. If anything it's 
just that I kept working and slogging through try- 
ing to find my.self and trying to find great songs 
in me. Also, there was nothing I wanted to do 
more and probably nothing 1 could do other than 
that. So when you're looking at it like tliat. tiiat's 
what you do. aside from absolutely loving it. • • 
— Craig Rosen 



A SINGLE-MINDED FOCUS IS 
A HALLMARK OF DIAMOND'S 
CREATIVE STYLE 

From his earliest days as a songwriter in Tin Pan Alley through 
his current work on a follow-up to acclaimed 2005 album "12 
Songs," Neil Diamond has demonstrated an unstoppable drive 
and dedication to his craft, his colleagues say. ■ Songwriter/ 
producer Ellie Greenwich, who along with then-husband Jeff 
Barry, formed the production company Tallyrand Music with 
Diamond and co-produced his early hits. 

From the beginning. Greenwich says Diamond's work ethic stood out. 

"Aside frotn his talent, I found him very determined and centered," she says. "He 
knew what he wanted to accomplish and, not that he would kill anyone to get where he 
wanted to get. he just looked straight ahead. There was something very professional 
about him even at that young age." 

That professioiidlisni continues to this day. 

"i was exiremcly impressed with his work ethic in the studio," says Mike Campbell, 
the Tom Petty &, the Heartbreakers guitarist who played on the " 1 2 Songs" sessions. 

"He really puts his heart into each take," Campbell says. "He was very meticulous 
about wanting the tracks to feel a certain way and to have a certain energy. 1 was real im- 
pressed with that." 

Noted session guitarist Smokey Hormel, who played on "12 Songs," concurs. 

°He is really interested in song craft. It's really hard to write a simple catchy song and 
so many," Hormel says. "That takes a lot of work, and he's dedicated, he's really willing 
to put in the hours. That's what impressed me, he'd be there when we got there, and 
when we left, he was still there working on them. Every day. That's pretty rare for an 
artist of his stature. He's really committed. If there's one word bugging him, he's going 
to sit there and tr>' to fix it. It pays off definitely." 

Diamond's perfectionism even shocked producer Rick Rubin. "He's a very diligent 
songwriter." he says. "When he and the band would do a performance, and then we'd 
come in and listen to it, he'd very rarely talk about the performance or whatever anyone 
else played. He'd sit there in the corner and make notes and the next time, he'd do it dif- 
ferently or change a couple of words, very subtle things. He was always in this kind of 
perpetual upgrading mode. He was always focused on the little details." 

The process continued to the end of the project. "It got to the point where we had fin- 
ished mbcing the album, and we were really happy with it, and 1 remember getting a call 
from Neil saying, '1 want to go in tomorrow. There are things I want to change on six of 
the songs.' I thought the album was done," Rubin says with a laugh. "Until it came out. 



it was a work in progress." 



NEIL DIAMOND records his 1973 
album 'Jonathan Livingston 
Seagull' in Los Angeles. 



— Craig Rosen 




DIAMOND'S 



FILM AND TV 
HAVE BROUGHT 
CAREER PEAKS 



SCRIEIEN GEMS 




The big and small screens have been an integral part of Neil 
Diamond's career, from the Monkecs' chart-topping cover of 
his "I'm a Believer" in 19fif> to Smash Mouth's hit interpre- 
tation of the same song in 2001 on the "Shrek' soundtrack. 

In betwei'ii. Diamond scored his own monster smash in 
1980 with "Tlie Jazz Singer." the second remake of Al )olson's 
1927 classic. 

His long association with the screen began thanks, in part, 
to record/TV mogul Don Kirshner. Diamond recalls. 

Kirshner "fell in love with 'Cherry, Cherry' and wanted 
something like it for the Monkees, but I couldn't get close." 
Diamond recalls. "I'm not that good. I made substantia! vari- 
ations so it's not the same song. He heard the album and 
picked out I'm a Believer' and went with that." 

"Look Out (Here Comes Tomorrow)," written by Diamond, 
was also plucked for inclusion on the chart-topping "More of 
Tlie Monkees " album. For Diamond, there was no downside 
to being involved with the Monkees' phenomenon. 

"I was thrilled," he says. "They were the hottest thing 
going, maybe second only to the Beatles, and I needed the 
money. I made a few dollars, and it was the first decent roy- 
alty check I received. 

"It came at a time when you had to have one hit after an- 
other or there was no play," Diamond says. "If you had a bomb, 
it was like starting over again. 

"And I did have a bomb called 'I Got the Feelin',' but it came 
out at about the same time as 'I'm a Believer.' so |that| was 
another Neil Diamond hit and it kind of skipped over the re- 



sults of "I Got the Feelin" ' and kept me in the public's 
eye and the radio's ear." 

Diamond's first album for Columbia Records 
was the soundtrack to "(onathan Livingston Seag- 
ull." Although the film bombed, the soundtrack 
became Diamond's biggest hit to date, peaking at 
No. 2 on the album chart. It was eventually certi- 
fied double-platinum. 

Similarly, "The |azz Singer" peaked at No. 3 in 
1980 and racked up triple-platinum sales. 

A cover of one of Diamond's early tunes, "Girl. 
You'll Be a Woman Soon." by Urge Overkill was 
featured in Qucntin Tarantino's acclaimed 199-1 
film "Pulp Fiction." Initially. Diamond wasn't 
sold on the idea. 

"Quentin Tarantino sent me some script pages, 
and I passed on it." he says. "Dave Rosner. who was 
handling my publishing at the time, made his point 
that this director was not a sensationalist, exploita- 
tive kind of guy and was a serious kind of director and 
I should reconsider, which I did. and I OK'd It." 

Diamond was a bit surprised that the recording: 
by Chicago indie band Urge Overkill was so close in 
his original. 

" I guess there was the hip factor involved as the rea 
son for not using mine." he says. "It worked for suri'. 

More recently, the animated blockbuster "Shi i k 
breathed new life into "I'm a Believer." 



NEIL DIAMOND 



JMZZ^ 
SINCER 




Diamond says, "I liked it a lot. because it was 
an animated feature and I'd never been included 
in anything like that. I thought this would be 
interesting, especially with Eddie Murphy doing 
jotie version of) it. I had no idea what it would 
be like. I hadn't heard it until I saw the movie, 
I did like what they did with it." 

In recent years. Diamond has showed his 
sense of humor by making comedic cameos 
111 200rs "Saving Silverman" and 2006's 
"Keeping Up With the Steins."* 

The former film centered on a pair 
of buddies, who happen to be Diamond 
fanatics, trying to save their friend from 
marrying the wrong woman. 

* I read the script, and the whole point 
was that they were devotees to the ex- 
treme and had the dream some day of 
singing with me," Diamond says. "After 
reading the script I felt, 'Yeah, these peo- 
I pie should have the chance to sing with 
inc in the mbc.' The movie was crazy. I only 
worked a couple of weeks on it. It was one 
of those wacky movies tliat cither come off 
great or fall on l}ieir face ... It sounded like 
fun. I didn't know what they would do with 
the songs, but I think it wasn't too em- 
barrassing. I should have been in the 
tnovie, that's why I was in it." 

In "Keeping Up With the Steins," 
families battle over who can throw the 
best bar mitzvah; one clan plans to have 
Diamond sing the national anthem at 
a bar mitzvah at Dodger Stadium. In 
the end. Diamond sings another stan- 
dard. " 'Hava Naglia' was something I 
always wanted to do," he says. "I've 
never played a bar mitzvah. so it's the 
closest I'll get." • 

— Croig Rosen 
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DIAMOND HAS THRIVED THROUGH 
SHIFTS OF LABEL EXECUTIVES 



During Neil Diamond's 30-year-plus tenure with Columbia Records, by his 
count, he has seen the president of the label change nine times. ■ The 
singer/songwriter has weathered the turbulence due in part to his own staff 
that he's had in place for 30 years. ■ Diamond approves of the label's current 
executive team. "I've spoken to [Columbia Records president] Steve Barnett 
and [Sony Music Label Group chairman] Rob Stringer a number of times, 
and 1 like them a lot," he says. "They are really passionate people and want 
to show what they can do. So far, they've come up to it and exceeded. 
I'm very hopeful. I have a very good vibe and very good feeling about the 
future with them." 




It was Clive Davis who originally signed Di- 
amond to Columbia in the early '70s. 

"He was self-contained and very success- 
ful." Davis says of Diamond. "Not only was he 
a great songwriter, but the uniqueness was 
that he was an incredible entertainer, so the 
combination of the two 
made him very special." 

At the time. Davis wasn't 
into bidding wars, but he 
wanted Diamond. 

'■ 1 1 wa s a case of an artist 
at the top of his form," 
Davis says. The bidding for 
Diamond's services was 
narrowed down to Davis at 

Columbia and the artist- 
friendly environs of Warner 
Bros, Columbia won. 

■■ He and I forged a per- 
sonal relationship, and we 
matched what Warner 
was offering, which was 
$400,000 an album . includ- 
ing recording costs." Davis says. "Obviously, in 
this day and age. that's a small deal. [At the time), 
it wasn't a deal to break the bank, so to speak, but 
it did show that faith that this was an artist that 
would become a platinum seller and a major artist." 

As fate would have it. Davis left Columbia 



'For me, [the 
answer] is easv. 

My favorite 
song has been 
"Solitarv Man" 
since I first heartl 
it at a tender age. 
Case closed/ 

-LINDA PRESS, 
DIAMOND'S BACKUP 
SINGER FOR 30 YEARS 



before Diamond delivered his first album for 
the label. 

"If it had to happen, it was probably a good 
lime to happen because [Davis] didn't want me 
doing "lonathan Livingston Seagull.' " Diamond 
says. "He wanted a Neil Diamond album, but 1 
had no idea what a Neil 
Diamond album was 
supposed to be. I kind of 
liked the [uniquenessl of 
'Jonathan Seagull,' but 1 
had no idea what I was 
going to do. I couldn't fig- 
ure out who the character 
was. I had a Hare Krishna 
guy move in for a year. I 
ate their food, read their 
books, listened to their 
tapes and found the key, 
the word, the idea, to the 
first song. I thanked him 
and sent him off to India 
where he wanted to go to 
gel closer to who he was, 
and I began to write this album." 

The album went on to become one of Dia- 
mond's biggest hits, reaching No. 2 on the album 
chart and hitting the double-platinum mark for 
sales of 2 million. • 

— Craig Rosen 
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■ On the Way to the Sky" is cer- 
tified gold as is "12 Greatest Hits 
Volume II." In 1994, "12 Greatest 
Hits. Volume II" earns multi- 
platinum certification for ship- 
ments of 3 million. "Heartlighf ' 
goes platinum. 



"Primitive" is awarded a gold 
record. Diamond is elected to 
the Songwriters' Hall of Fame. 

mm 

"Headed for the Future" goes 
gold. Billboard magazine's 
(now defunct) sister publica- 



tion, Amusement Business, 
names Diamond the industry's 
top-grossing solo performer. 

mn 

"The Best Years of Our 
Lives" goes gold. "Classics, 
the Early Years" receives 
gold certification and two 



The Man in Black and Neil Diamond 
may be forever connected. Johnny 
Cash covered and used Diamond's 
"Solitary Man" as the subtitle to his 
2000 "American III" set. ■ The 
connection continued when producer 
Rick Rubin revived Diamond's career 
after performing similar magic with 
Cash and his "American Recordings" 
series. ■ In "Hell Yeah," a track on "12 
Songs," Diamond appears to give a 
nod to Cash with the lyrics, "He saw 
it all/He walked the line/Never had to 
crawl." ■ It's not the first time the pair 
have been linked. ■ They appeared together on 
"The Johnny Cash Show" on Feb. 11, 1970. In 
the clip available on YouTube as of this writing, 
the duo chatted before Diamond performed a bit 
of his own "New York Boy." Cash countered with 
his interpretation of Jimmie Davis' "Where the 
Old Red River Flows. " 





El 


1. AND 
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CASH'S COVER OF 
'SOLITARY MAN' SHOWS 
LINK BETWEEN ARTISTS 

As for Cash's cover of "Solitary Man." Diamond approves. 

"I thought it was raw." he says. "He plays on it, and although it 
was basically the same song, he also was very intimate about it. 
There's not self-consciousness about it. and I like that a lot." 

In spite of the obvious links, Rubin says Diamond and Cash are 
very different artists, although they do share some common bonds. 

"They're really different types of singers and songwriters." Rubin 
says. "Johnny was more of a stor>'teller, and Neil is more of a melodic 



years later goes platinum. 

Diamond receives an "Award 
of Merit" at the American 
Music Awards. 



"Hot August Night II" receives 
gold certification. 

ma 

"The Greatest Hits 1966-1992" 
is awarded a gold record. In 
2000. it goes triple-platinum. 



"The Christmas Album," 
"Love Goes Gold" and "Up on 
the Roof (Songs From the Brill 
Building)" each go gold. 

mn 

"Lovescape" goes gold. 



mm 

"The Christmas Album, Vol- 
ume ir'and "Tennessee Moon" 
receive gold awards. 

"In My Lifetime" and "Live in 
America" earn gold awards. 



singer. Neil is a much more prolific writer than Johnny 
was at the time I wa.s working with him. so it was a very 
different kind of thing. The intention with Johnny wasn't 
to do a stripped-down record either. It just turned out that 
way. The same thing happened with Neil." 

Smokey Hormel, the ace session guitarist who played 
on Cash's "American" series and reprised his role on " 1 2 
Songs." says there are a few commonalities. 

" Both are lovers of songwriting, " he says. "To them it's 
all about the song. They are both very original. They're 
true to their own personalities. They're not trying to be 
someoneelse.They'reiust being honest. It's real sincere. 
And they both have such great voices." 

Mike Campbell, guitarist for Tom Petty & the Heart- 
breakers and another session player on "12 Songs" and 
the "American" albums, says Diamond shares an honest 
and authentic approach with Cash and Petty. 
"They each write songs that are honest and true to their own 
character," he says. "Johnny, when he sings a song it's as real as he 
is, same with Tom and Neil, too. When he gets a song he believes 
in. he does it his way with truthfulness. There's nothing phony 
about him. They all have that in common." 

Another plus for Campbell: "Neil always has the best cigars, and 
he's very generous with those as well." • 

— Craig Rosen 



Diamond receives the Sammy 
Cahn Lifetime Achievement 
Award from the Songwriters 
Hall of Fame. 

The film "Saving Silverman" 
opens in February, featuring 



Diamond in a self-spoofin 
role. In July. Diamond releases 
'Three Chord Opera," the first 
album he wrote entirely by 
himself since "Serenade" in 
1974. The album peaks at No. 
15 on The Billboard 200. 

continued on »p62 
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Congratulations to a living legend on 40 years of hits. 

Wishing you continued success 
with the re-launch of "12 Songs." 

From your friends at 
Yamaha Commercial Audio Systems, Inc. 
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Neil Diamond and Barbra Streisand teamed 
up in 1978 and recorded the duet "You Don't 
Bring Me Flowers." The song debuted on 
The Billboard Hot 100 on Oct. 28. 1978. and 
spent two weeks at No, 1. In this recap of 
Diamond's top-charting hits, the duet 
stands at No. 1. 



The titles on this chart are ordered by 
peak positron they achieved on the Hot 100. 
If more than one title peaked at the same 
position, ties were broken by the number of 
weeks spent at the peak. If ties still re- 
mained, they were broken by the number of 
weeks on the chart. —Keith Caulfield 



NEIL DIAMOND'S 



TOP SINGLES 



Rank Title 


Peak Position 


Debut Date 


Label 


1 You Don't Bring Me Flowers' 


1 (2 weeks) 


Oct 28. 1978 


Columbia 


2 Cracklin' Rosie 

4 Love On The Rocks 


1 


Aug. 22, 1970 
IMay 6, 1972 

Nov. 1, 1980 


Uni 
Unl 

Capitol 


2 


5 Sweet Caroline 








(Good Times Never Seemed So Good) 4 


June 28, 1969 


Unl 


6 1 Am ... 1 Said 

7 Heartlight 


4 


March 21, 1971 
.Sept. 11, 1982 

Oct. 5, 1974 


Uni 

Columbia 

Columbia 


8 Longfellow Serenade 


5 






iJan. 31, 1981 


Capitol 


10 Holly Holy 

12 America 

13 Girl, You'll Be A Woman Soon 


6 


Nov 1, 1969 
^g. 20, 1966 

April 25, 1981 
(April 8. 1967 


Uni 


8 


Bang 

Capitol 
Bang 


14 Yesterday's Songs 


11 


Nov. 7, 1981 


Columbia 


IS Play Me 




IMay 6, 1972 


Unl 


16 If You Know What 1 Mean 


11 


June 19, 1976 


Columbia 


17 1 Thank The Lord For The Night Time 


13 - 


July IS, 1967 


Bang 


18 Stones/Crunchy Granola Suite 

19 1 Got The Feelin' (Oh No No) 

20 Desiree 


14 
16 

16 


Nov. 13, 1971 
Nov. 12, 1966 

Dec, 3, 1977 


Uni 
Bang 

Columbia 



NEIL DIAMOND and BARBRA 
STREISAND record 'You Don't 
Bring Me Flowers' on Jan. 1, 
1977, in Los Angeles, 



1 



' Barbra Streisand & Neil Diamortd 




Dear Neil, 
Congratulations on*4(J great y^rs! 

- Melissa Etheridde 




W. F. Leopold Management, inc 
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Three decades after Nell Diamond's hit 
"Sweet Caroline (Good Times Never Seemed 
So Good)," debuted on The Billboard 
Hot 100, it is Diamond's most played hit of 
the past year. 

Also In the top five: "Cherry, Cherry" from 
1966. "Cracklin' Rosle" from 1970, "Solitary 
Man" from 1970 and the seasonal favorite 
"You Make It Feel Like Christmas." 



The following chart ranks, by detections, 
Diamond's 20 most-played songs during the 
past year (Nov. 6, 2005, through Nov. 5, 
2006). The chart, compiled by Nielsen BDS- 
surveyed all formats of U.S. radio (including 
classic rock, college and oldies stations), 
video channels (like MTV and VHl), satellite 
radio (Sirius and XM) and cable music serv- 
ice Music Choice. —Keith Caulfleld 



DIAMOND'S 



MOST-PLAYED HITS 



Rank 


Title 


Label 


2 


■pet Caroline (Good Times Never Seemed So Goodt) 

Cherry, Cherry 


Bang 
Bang 


4 


Solitary Man 
America 
Delirious Love 

Brother Love's Traveling Salvation Show JH||^^^^^| 


6 


Capitol 


8 


Columbia 


10 


Forever In Blue Jeans 
You Got To Me 
Jingle Bell Rock 


Columbia 


12 


Bang 


14 


Columbia 




16 


Girl, You'll Be A Woman Soon 


Bang 




18 


Shilo 


Bang 


20 


The Story Of My Life 


Columbia 



After Neil Diamond signed with Columbia 
Records in the early 1970s, he threw the label 
a bit of a curve ball by choosing to release, as 
his first Columbia album, a soundtrack to the 
film "Jonathan Livingston Seagull." 

The film was forgettable. But Diamond hit 
that curve ball out of the parl<. 

The soundtrack to "Jonathan Livingston 
Seagull" ranks as the most successful album 



of Diamond's 40-year career. It debuted on 
The Billboard 200 on Nov. 3. 1973, and 
peaked at No. 2. 

A second soundtrack, "The Jazz Singer," 
ranks second on this tally. It debuted on 
the chart on Nov. 29, 1980, and peaked at 
No. 3. Notably, none of Diamond's most- 
successful albums have peaked at No. 1 on 
the Billboard 200. -Keith Caulfield 



NIEI 


LI 


DIAMOND'S 






TOP ALBUMS 



Rank Title 


Peak Position 


Debut Date 


Label 
Columbia 


1 Jonathan Livingston Seagull 

2 The Jazz Singer 


3 


i Now. 3, 1973 

Nov. 29, 1980 


Capitol 


3 Serenade 




r Oct 26, 1974 


Columbia 


4 Beautiful Noise 


4 


July 4, 1976 


Columbia 
Columbia 


5 Ybu Dont Bring Me Rowers 

6 12 Songs 

8 Hot August Night 


4 


El>ec16,1978 

Nov, 26, 2005 
iJuly15.1972 

Dec. 9, 1972 


American 
Uni Wtti 

MCA 


5 


9 I'm Glad Ybuta Here With M< 


! Tonight 


KI>ec3,1977 


Columbia 


10 Love At The Greek 

12 Heartlight 

14 Neil Diamond/Gold 


8 


Feb. 26, 1977 
|0(±24,1992 

Oct. 16, 1982 
|: Jan. 12, 1980 

Aug. 22, 1970 


Columbia 
CokHTibia 
Columbia 
Columbia 

Uni 


9 


10 






tNov.13,1971 


Uni 


16 Tap Root Manuscript 
18 Three Chord Opera 
20 Headed For The Future 


13 


Nov 21, 1970 
EFeb24,1996 

Aug. 11, 2001 
iNovi 28,1981 

May 24, 1986 


Uni 

Cokimbia 


IS 


Columbia 
Columbia 

Columbia 


20 
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Your Loyal Fans 
are a testament 
to your Artistry. 

Thanks for the magic. 





Acts that have covered NEIL DIAMOND 
songs include Urge Overkill, whose version 
of 'Girl, You'll Be a Woman Soon' 
appeared in the film 'Pulp Fiction.' 



T ^ J - 



Neil Diamond's songs have always stood apart, and 
the exploitation of his catalog has been appropriately 
respectful. ■ "Philosophically, we've always been 
careful and protective of the music," music publisher 
David Rosner says. ■ Rosner handled Diamond's 
publishing interests for 33 years through his Bicycle 
Music prior to selling the company a year ago to a co- 
venture involving Clear Channel for an undisclosed 
amount. ■ "Sometimes this created tension internally," 
Rosner says. He points to Urge Overkill's version of 
Diamond's 1967 classic "Girl, You'll Be a Woman 
Soon" in Quentin Tarantino's cinema landmark "Pulp 
Fiction." ■ "They explained to us the scene where a 
woman would be puking to it, so internally Neil 
resisted at first, until he said to me, 'Use your best 
judgment.' " Rosner says. 

"But over the years he's got a sense of the fact that when some- 
thing becomes so ingrained in the culture, you have to respect that 
and let go of it. That kind of thinking led to the use in 'Pulp Fic- 
tion.' where something like that may have been rejected earlier." 

While this "balance between protectiveness and exploitation" 
was always maintained. Rosner still actively promoted Diamond's 
songs as cover material throughout his tenure. 

"Of course, it used to be a lot easier before record com- 
panies deemed that artists aren't artists unless they write 
what they record, though this had less to do with Neil than 
the industry as a whole." Rosner says. 

Artists from Frank Sinatra to Elvis Presley have covered 
Diamond's songs, with his 1%8 hit "Red Red Wine" proba- 
bly the most notable thanks to English reggae group UB40's 
chart-topping 1984 cover. 

"They knew the earlier [Jamaican] reggae version by Tony 
Tribe — who was a hero of theirs — and included it on their reg- 
gae tribute album 'Labour of Love.' ' Rosner says. 
"But Roy Drusky charted with a coun- continued on >>p62 



'It's not easy to 
elevate one of a 
vast number of 
songs above all 
others, Neil has so 
many wonderful 
songs; many seem 
to me to go into 
hiding too early 
in life. So with 
that aeknow ledged, 
I must say that . . . 
the one which 
I consistently 
connect to is 
"I Am ... I Said." 
When it's brought 
to life in a concert, 
it seems to draw 
an extra-special 
caress from us all, 
performers and 
audience alike' 

-REINIE PRESS, 
DIAMOND'S BASSIST 
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try version around the time that Neil did it, and country artists like 
Waylon Jennings, Ronnie Milsap and Elvis have also recorded 
Neil's songs." 

Rosner recalls the time "when anyone had a hit, all kinds of peo- 
ple — Andy Williams, Percy Faith, Glen Campbell." for example, 
would record the song. 

Hence. Diamond's 1969 hit "Sweet Caroline (Good limes Never 
Seemed So Good)' and 1972 hit "Song Sung Blue" became "enor- 
mous copyrights, probably his two most-recorded songs." 

Bobby Womack's 1972 version of "Sweet Caroline,' in fact, is a 
personal favorite of Rosner's, as is jose Feliciano's version of Di- 
amond's 1972 hit "Play Me." 

Noteworthy covers of more recent vintage that Rosner cites are 
the Chris Isaak and Johnny Cash versions of "Solitary Man." The 
1966 hit also served as title of Cash's 2000 album "American III: 
Solitary Man." 

The 2001 animated movie "Shrek" had two versions of Dia- 
mond's "I'm a Believer," originally a 1966 chart-topper for the 
Monkee.s: Smash Mouth's and Eddie Murphy's (his was in the Don- 
key character's voice). 

Rosner says one of his favorite usages was "the final scene in 
Cheech Marin's 'Bom in East L.A..' where these Mexicans were all 
[gathered] at the border to make a mass entrance into the U.S. and 
did it to the tune of Neil singing 'America.' " 

After saying that "copyrights are living things, and you can kill 
them," Rosner notes that "attitudes of late continued on >>p64 



from >>p55 

"Stages: Performances 1970- 
2002," a boxed set contain- 
ing five CDs and a DVD. is re- 
leased, and Diamond hits tlie 
road to tour. 



Diamond starts working with 
Ricl< Rubin, producer of Johnny 




"12 Songs," the result of Dia- 
mond's collaboration with 



"12 Songs" is rereleased as a 
limited-edition artist's cut, with 



Rubin, is released and enters a bonus disc featuring alter- 
the charts at No. 4, Diamond's nate takes and demos. 

highest debut In 25 years. 

Compiled by Cathy 

Apple feld Olson. 



I love Neil's hits, 
but "The Pot 
Smoker's Song" 
just struck me 
when I heard it. 
It sounds like a 
happy pop song, 
l)ut it is a crazy 
mixture of pop 
and hardcore 
street stories. 
It's poignant, 
and was written 
as an anti-drug 
song in the 
early '70s when 
everyone was 
doing drugs. 
I've never heard 
anvthing else 
like it.' 

-SCOTT MARSHALL, 
MOVIE DIRECTOR 



NEIL 

DIAMOND 

Congratulations... 

S/jf ^ct the 
Cherry! 





Mercedes-Benz of Beverly Hills 

9250 Beverly Blvd • Beverly Hills 
(310) 659-2980 • www.bhbenz.com 
Farzam Hemmatyar • Sales Representative 
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In the world of music, 
thero aro stars, 
and then there 
are STARS I 




For over forty amazing years you have entertained us 
with your timeless music and dazzling performances, 
reaching across generations and continents, and 
taking your place among those rare artists whose 
talents and career achievements set them apart as 
true musical legends. 

Thank you for letting us share the last thirty-eight years 
of this journey with you. It's been an exciting adventure 
and we are all so proud to be on your team. 



GELFAND, RENNERT & FELDMAN, LLP 



Los Angeles © ]\"eir) 'ork 
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have been looser to commercial usage as well" when it comes to Diamond songs. 

"We let Burger King use 'I'm a Believer' in connection with a tie-in witli DreamWorks 
and "Shrek," " he says. "We'd done others, but nothinj;; that was as hifjhly exposed." 

Theatrical uses of Diamond's catalog have included Bob Fo.'^se's 1978 Broadway 
musical "Dancin'," which featured "Crunchy Granola Suite." 

"That one keeps cropping up," Rosner says, adding that the 1999 Broadway revue 
"Fosse" also included the song. 

In print. "Neil's music is active in many types of publications, including the typ- 
ical piano/voice sheets and books, guitar, band and choral." Print publication of Di- 
amond's catalog is mostly handled by the Hal Leonard Corp. 

Internationally, there are versions of 
Diamond songs "probably in any lan- 
guage you can think of." Rosner says, 
highlighting a 1971 Italian hit adaptation 
of "I Am ... I Said" ("l-a Casa Degli An- 
geli") by Caterina Caselli. 

"Neil's music is very active interna- 
tionally but concentrated. I think, only on 
recorded versions," he says. "The catalogs 
are also very active in the media, i.e.. TV. 
film, commercials, and are administered 
by Marsha Gleeman in conjunction with 
Sony/ATV Music Publishing." 

Diamond's publishing is now split 
among the artist's Stonebridge Music and 
Prophet Mu.sic companies, which he started 
in 1968 after acquiring control of his ear- 
lier copyrights, and his DiamondSongs. 
which publishes his most recent music. 
These companies, and Diamond himself, are SESAC affiliates. He also has an 
ASCAP company. Sweet Sixteen Music, and a B.MI company, Mild Ones Music, both 
of which publish songs that he has co-written or songs that his band members have 
written without his help. 

"And speaking of collaborations," Rosner says, "he's famously written with Mar- 
ilyn and Alan Bergman ["You Don't Bring Me Flowers"] and Gilbert Becaiid ["Love 
on the Rocks." "September Morn"], among others." 

Rosncr's son lonathan is now co-president of Bicycle Music and exploits Dia- 
mond's catalog on a worldwide basi.s. David Rosner now runs the Darvillc Music 
publishing company that he launched after selling Bicycle. • 



"Aiiiorlca" is my 
favorite sonj*. It 
really nitn ed nie 
the first time I 
heard it. It's so 
pat riot ie and 
reminded me 
of my own 
(ireek roots." 

-CONSTANTINE MAROULIS, 
ACTOR/SINGER 




-Sherrie Leiy 
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"So many great songs to choose from. "Solitary 
Man" is one of tlie great melodies in pop; "Sweet 
Caroline" [has] probably the best singalong chorus 
ever. I loved a newer ballad Neil and I recorded 
together called "I Believe in Happy Endings." 
In the end, though, I have to go back and 

vote for "Clierrv, Cherry" as my 

all-time favorile. it was the first tune 
I remember in which the instrumental hook was as 
strong as the vocal one— and the musical structure 
was unconventionally brilliant. Part of the genius 
of Neil's writing lies in not always following any 
of the traditional pop structures and it has 
always been so. His best SOllgS have a 

structure hich is orj^aiiie rather than 
mathematical, inspired rather than devised, 
and yet the various parts fit together 
perfectly and make a beautiful noise.' 

-PETER ASHER, PETER ASHER MANAGEMENT 
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This is oner^lamCffid fffaf §etJ; 
the gold standard. 



Congratulations, Neil, 

on four decades of superstardom. 



From your friends at 



MGM GRAND 

LAS 

mgmgrand.com 
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NEIL DIAMOND'S collaboration on 
'12 Songs' with RICK RUBIN, right, 
also was an International hit 



'12 SONGS' CONTINUES 
SINGER'S RECORD OF 
INTERNATIONAL SUCCESS 

In many markets around the world, as in North 
Ainerica, Neil Diamond's 2005 album "12 Songs" 
achieved his strongest sales in recent memory. "The 
acclaimed album has sold 200,000 units in the United 
Kingdom, according to Columbia Records, Diamond's 
best sales in the territory with a studio release since 
the 1 980s. ■ When the album charted at No. 5 in that 
market in late February, it was Diamond's highest 
debut for a new. non-soundtrack studio album, with 
first-week U.K sales of 40,000. ■ "We did quite a lot 
of press advertising, an extensive outdoor campaign 
and TV advertising," says Johanna Headland, 
marketing director for Sony BMG U.K. "We hadn't 
TV advertised (Diamond's releases] for a while, 
because the business hadn't really been there. ■ "But 
we got the [support of] the music press, plus really 
strong support in the broadsheets and the tabloids, 
so I do think it was quite a press-driven album." 

In Australia. "W. Soiiys" has been certified gold with sales of 
50.000. and in Gerinaiu tlie album achieved sales of 45.000 units. 

Sales of ihe album ha\c been strong from Holland to Hong 
Kong, according to Di.Miumd's label. 

In a marketplace \\here veteran artists compete with hit-pro- 
ducing newcomers, "il really does come down to the [veteran's 
album) concept, and » hether people buy into the artistic statement 



Dear Neil, 



Congratulations for bringing us music we feel and care about. 

Music that touches the soul, 
we feel honored to have worked with you over the last 20 years 
and eagerly look forward to the next 20. 

From Allen and Anne and all your friends at Ocean way Recording. 



Hollywood • Sherman Oaks www.oceanwayrecording.com 



ilerial 



BRIAN WILSON, right, and NEIL DIAMOND perform 
■Delirious Love' from '12 Songs' on 'The Tonight Show 
With Jay Leno' on Nov. 14, 2005. 



iht'v re making.' Columbia Records senior VP ofinternational ]im 
Sabey says. 

" '12 Songs' was such a brilliant idea that Neil and [producer] 
Rick Rubin came up with, it just stuck." 

This all bodes well for the international rereleaseof "12 Songs" as 
a limited-edition double disc, with a bonus CD featuring ahemate 
takes and demos. The international release is scheduled for 2007. 

In preparation for the original release of "12 Songs." which ar- 
rived in international markets in February 2006, three months 
after its U.S. release. Diamond visited some key markets for in- 
person promotion. 

Additionally, key members of the media were flown in to in- 
terview Diamond, as expectation for the record grew, driven by 
spectacular reviews. 

Diamond's ethos of professional loyalty, evidenced by long-term 
relationships with key colleagues, is reflected in his international 
touring business. British concert promotion veteran Barry day- 



man, chairman of Live Nation U.K.. 
has worked witii Diamond for more 
than 25 years. 

"You've got a very disciplined artist who cares about his sound, 
his lights, his production." Clayman says, "and an awful lot of his 
people [were] with him all those years back. The members of the 
band and most of his entourage are the same people." 

Before the creation of Live Nation, its predecessor company. 
Clear Channel, oversaw Diamond's British concert activity. 

"All our shows with him have been in the U.K.." Clayman says, 
"(althoughl we've agented certain European dates in the past. It kind 
of works on a three-year cycle: we've done [venues] from Wobum 
Abbey to Earls Court to Wembley Arena." 

Clayman worked with Diamond on his U.K. shows in the sum- 
mer of 2005. That world tour began with sellout dates in Australia 
and New Zealand promoted by Paul Dainty. 
As Billboard reported at the lime, those 15 continued on >>p68 



'My favorite ... is 
"Men Are So Easv" 
becauso it saves nic 
a lot of explanation 
with my wife. All I 
have to do is put on 
that song and she 
understands exactly 
where I'm coming 
from, lie says it all 
right there in that 
elegant and beautiful 
song. Also, I lov^e 
"Cherry. Cherry" 
and "Tlie Boat "that I 
Row" for their 
simplicity, the bare 
bones production 
and NeiFs powerful 
performance. When 
I hear them on the 
radio I can't help 
but rock out and 
sing along." 

-SMOKEY HORMEL, 
GUITARIST ON '12 SONGS' 
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dates drew 212.710 people and grossed $14.5 

million. 

dayman agrees that Diamond's fan base has 
lately had a healthy influx of young newcom- 
ers thanks to the critical praise for " 1 2 Songs." 
He observes that young staffers in his office 
who went to see Diamond last time were un- 
aware of his remarkable heritage in rock and 
pop. They shared great enthusiasm for the 
event when they reconvened in the office the 
following day. 

But dayman also says that interest in Dia- 
mond's concerts is not subject to the whims of 
musical fashion. 

"I'm pleased to say that demand for him has 
always been extremely strong," he notes. "From 



a promoter's point of view, this is a fantastic artist 
to work with because he's such a good performer 
and gives the audience everything they want. 

"You're not relying [for ticket sales] on the 
latest album like you are with an awful lot of 
acts," dayman adds. 

Sony BMG's Headland says: "Barry's worked 
with him for years and we have a good relation- 
ship with [dayman]. Neil's always done tremen- 
dous ticket sales, whatever his albums have been." 

Commenting on Diamond's international tour- 
ing appeal. Clayman add.s: "He's got ver>' big mar- 
kets in Holland. Germany. Belgium. Switzerland 
and a huge market in Ireland. 1 would say one of 
his biggest. He can go in there and play to 60.000 
people. If Neil wanted to come back every year. 
I'd be happy to promote him." 



'Neil knew my mom, Judy, who passed away 
from Alzheimer's disease two years ago. 
The Judy Fund was established in her honor 
before she died . . . Neil has been an enormous 

supporter. My favorite song is 
"Stones,'' because it was my 
mother's favorite song. My mother 

was a pianist and she appreciated beautiful 
melody. She loved Neil Diamond music. 
A lot of the music he wrote spoke to her 
and touched her. It is music that is about 
love and relationships and compassion.' 

-ELIZABETH GELFAND, JUDY FUND 
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COHVFHIIOfl CENTERS NEW COMSTRUCTION 



i)06 



RECORD RETAILING DIRECTORY: The essential tool lor those who service 

or sell products io the retail music community. Detailed inlormalion on thousands 
ol independent, chain store and online operations across the USA. S215 

MUSICIAN'S GUIDE TO TOURING & PROMOTION: Today s working musician s 
guide to clubs, tape/disc services, A&R, music services, industry websites and more. 
S15.95 (SfnppuifluK/utfed^SIS 95 overseas 





INTERNATIONAL BUYER'S GUIDE: Jam-packed with key personnel and other 
information about euery major and independent record company video company, 
music publisher, digital music company and seller ol products and services lor the 
entertainment industry worldwide. A powerful tool. $179 

INnRNATIONAL TALENT & TOURING GUIDE: The leading source lor those 
who promote or manage talent. Over 30.000 listings Irom 76 countries including; 
artists, managers/agents, booking agencies, lacililies, services and products, S139 

INTERNATIONAL AUDARENA GUIDE: Complete data on over 4 400 arenas, 
auditoriums, stadiums, exhibit halls and amphitheaters worldwide, as well as listings 
ol companies ottering services and supplies to the industry. S99 





I'm A B«Uever • A Little Bit Me, A UtUe Bit You • U>ok Out, Here Comec Tomorrow • Love To Love 
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GOLD 



ON THI 



I DIAMOND, A CONSISTENT 
BOXSCORE CHAMPION 



When it comes to touring, Neil Diamond is solid gold. ■ Hit albums, radio 
singles. TV exposure and any of the other elements that add much-needed 
juice to the touring efforts of other artists are just gravy for Diamond. ■ 
He can and does do big business on the road any time, regardless of what 
else is going on in his career. ■ Sal Bonafede, who first began working 
with Diamond's tours more than 30 years ago, credits the artist's enduring 
success to always delivering the goods. ■ "People know they're going to 
get a fantastic show and an evening full of huge hits," Bonafede says. 
"His music spans generations, and he consistently delivers." ■ Jeff 
Apregan, who has worked in conjunction with Bonafede on Diamond's 
tours since 1982, adds. "Neil has always been a dynamic live performer, 
and he delivers an amazing show night after night. The fans that come 
to the shows, they come back year after year." ■ A combination of instantly 
recognizable hits, an undeniable onstage charisma and a rare warmth 
he exudes toward fans, gives Diamond a perennial perch near the top of 
the Billboard Boxscore charts every time he tours. 



Bonattdf sjys Diamond's touring formula is 
simple: "Neil has consistently focused on deliv- 
ering a high-c]u:iiity show at an affordable price." 

This seems to be a Diamond louring machine 
blueprint, as Apregan describes Diamond's tour- 
ing philosopln as. " Deliver an amazing show al 
a price fans can afford. There is such an emphasis 
on delivering a quality production. He is geri- 
uineiy concerned about his fans, and it shows." 

The numbers tell the tale. 

Although Diamond has been a touring artist 
since the mid-1960s (his landmark album "Hot 
August Night." recorded live in 1972 at the Greek 
Theatre in Los Angeles, is regarded by many as 
one of the greatest live albums ever}, he has 
never been more successful as a touring artist 
than in this decade. 

The combined gross of Diamond's 2001 . 2002 



and 2005 world tours is a staggering 
$168,010,354, according to numbers reported 
to Billboard Boxscore. 

The attendance for the 203 shows on those 
tours was 2.726,480. 

Impressive as those numbers are, for many 
the true testameni of touring power is consis- 
tency, what an artist can be expected to do night 
after niglit, show after show. 

And Diamond shines brightly in this regard. 

A workhorse on the road for years (he was the 
top solo touring artist of the 1990s, grossing 
SI82 million from 461 shows}. Diamond clearly 
has not peaked. 

Since 2001. he has averaged $827,637 per 
night al the box office, with average paid atten- 
dance of 1 3.430. That's called knocking it out 
of the park every night, continued on >>p72 




DkNX'itt Stern" Group 
would like to warmly congratulate 
Nf.ii. Diamond 
on the 40lh anniversary of his first success. 



Neil -jour memorable work and undeniable charisma are unparalleled. 
ir'f look fom ard to many more years of your music. 



Califofnia • Illinois • New Jersey • New York • Tennessee 
www.dewittstem.com 
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"Neil Diamond touring America is good for 
the arenas, it's good for his fans and it's good 
for the touring industry," says AEG Live CEO 
Randy Phillips, who worked with Bonafede and 
Apregan in producing Diamond's last two North 
American tours. 

Diamond's massive 2005 tour followed the 
lengthy Three Chord Opera tour of 2001-2O02, 
which, at an endurance- testing 117 shows, 
grossed $88.6 million and drew more than 1.5 
million people. 

That particular tour, as Diamond told Bill- 
board at the time, was "special, in the sense that 
it really became more than a tour after the 9-11 



tragedy. I got a sense that people were really in 
need of not so much entertainment, but to get 
on with their lives. It started as a tour and ended 
as a mission." 

Diamond initially didn't intend to work so 
much on the Three Chord Opera outing. 

"Once 1 realized what was going on out 
there. I called Sal Bonafede and leff Apregan 
and told them to fill up my dance card," he 
said. "I don't know if 1 could do it again, but 
I felt it was necessary." 

That tour surely provided comfort to many 
Americans in the wake of Sept. 1 1 . 2001 . But 
Diamond is not just an American phenome- 
non. Live Nation London promoter Barry Clay- 



man has worked with Diamond in producing 
tours in Europe and the United Kingdom for 
more than 25 years. He says Diamond is "huge" 
in the United Kingdom, Holland, Ireland, Ger- 
many. Belgium and Switzerland. 

Diamond's touring team is "the best in the 
world." according to dayman. "He always puts 
on a fantastic show, [with] great sound, great 
lights," he says. "He cares about his fans, and 
they appreciate it." 

Bonafede agrees that the team gets its di- 
rection straight from the artist. 

"He is genuinely concerned about the fans, 
the band, crew and entourage," Bonafede says. 
"Tours are never thrown together. Every as- 



pect of the show and tour is thoroughly platmed 
and executed." 

Not only is Diamond consistent at the box of- 
fice, he's consistent onstage, Clayman says. 

"He always gives his fans all the songs they 
want to hear, and makes them feel he is singing 
to each of them." Clayman says. 

Diamond is also a superstar touring artist 
Down Under, as evidenced by a sold-out tour of 
Australia and New Zealand in March 2005 pro- 
moted by Paul Dainty. 

That trek was nothing short of a box-ofTice 
monster Fifteen dales drew 2 12,710 people and 
grossed S14.6 million. 

Another testament to consistency is Dia- 
mond's touring duo of Apregan and Bonafede. 
in whom Diamond completely trusts his tour- 
ing interests. "We've all been doing this together 
for a long time." Bonafede says. "We have a great 
working relationship and we know what it takes 
to get the job done." 

Apregan adds, "I have always been extremely 
proud of my association with Neil. There are 
very few artists that have had the kind of career 
he has. I feel fortunate to be a part of his tour- 
ing family." i 

As Diamond has been loyal to his touring i 
team, the team is loyal to other promoters f 
and buildings. t 

"We have a history of working with Barry Clay- S 
man in Europe and with Paul Dainty in Aus- ? 
tralia and, in recent tours. Randy Phillips in the 2 
U.S.." Bonafede says. "They know their mar- > 
kets well and have done an excellent job for us." ^ 

Phillips says the feeling is mutual. 2 

"We have a great relationship with Neil, and t 
Sal and ]eff," Phillips says. "Basically, we are g 
the promoters of the event, market by market. ^ 
And, in conjunction with Sal and jeff. we do the g 
building deals and the routing." • •■ 



CONGRATULATIONS TO NEIL DIAMOND 
ON FORTY YEARS OF MAKING MUSIC. 
YOU ARE A GREAT ARTIST AND A GREAT HUMANITARIAN. 

THANK YOU FOR ALWAYS BEING THERE FOR 
CHILDREN WITH DIABETES. 

LOVE, 

BARBARA DAVIS AND THE 
CHILDREN'S DIABETES FOUNDATION 
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' "At the end, you understood perfectly 
-why Diamond has remained at the 
top of his field for four decades - 
^ le is the consummate showman" 



Wellington Dominion PosI 



We couldn't have said it better ou 



rseives! 



Congratulations on the 40th Anniversary of your Billboard debut and record breaking 
2005 World Tour. 

From Paul Dainty & the team at DCE and the 1 .5 million fans who have attended 
your concerts Down Under. ^ , 

Wwww.dcegroup.com ■ T+61 3 9242 1000 ■ Einfo@dcegroup.com CONSOUDATED ENTERTAINMENT 



Photo: Coorresy of Onlinefofos Ltd Westpoc Stodiitm, Wellington. Saturday 5th March 2005 



Neil, 

As you celebrate the 40th Anniversal 
debut on the Billboard album charts 
touring security staff extends our 
congratulations to you on another d 
milestone in your illustrious careft 
wish you continued success in all a 
future projects. j 

All the Best... ] 



BOXSCORi 




We are proud of our former camper. 
Congratulations, Neil! 

.5^ S1m«1902 «i 



Tha B«tt in Jewish Cimpingl 

Where the music began . . . 

www.surpriselakc.org 




COMIIilUUIIONnEIL 



WElOVEfOU! I i 

\ !i ] 

THE ORIGINAL IMI GUYS I 

RUSS REGAN 
RICK FRIO 
t PAT PI POLO 
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NEIL DIAMOND: TOP BOOKINGS 1990-2005 



GROSS SALES/ VENUE 

T.:-et Sciie Location. D«Wt) 



Attendance, caci>ac 



PromoterCs) 





$4,366,245 

... 


STAPLES CENTER 


H 


Los Ang«l«s 

SepL 29-Oct. 2. 2005 


63.656 - 


Gold«nvoic«/AEC Liv9. Nedvrlandvr. 
' Sal Bonafede. Apregan Croup 




$4,060,744 


WEMBLEY ARENA 




London 

July 16-25. 1992 


90.S06 


Barry dayman Concerts 



$3,910,828 



$3,682,208 



$3,536,990 



$3,401,050 



$3,281,923 



$3,209,995 



LANDSDOWNE ROAD 



$3,105,766 



$2,851,350 



$2,790,000 



$2,766,513 



$2,593,020 



$2,462,488 



$2,459,932 



$2,380,942 

S6»Vt375C 

Bl $2,291,296 
$2,267,800 



$2,248,948 



$2,232,496 



$2,220,117 

llJOSaeoaNnvZiialand) 



$2,198,858 



Cl«.r Channel Enlwtainm»nt 



SYDNEY ENTERTAINMENT CENTRE 



April I3-M»y 8. 1992 



MADISON SQUARE GARDEN 



MGM GRAND GARDEN 



Dec. 27-29. 1996 



GREAT WESTERN FORUM 



ROD LAVER ARENA 



Paul Dainty Corp. 



$3,190,000 

aWSgiS pjrlsl S^S30 Dublin 



CROKE PARK 



$2,988,934 

(Cl866Se)57l30 London 



Jun« 27-28. 1992 



SYDNEY SUPERDOME 



Sydney 700 .1 

March 11-13. 2005 ^i./tnj 1 



EARLS COURT 



$2,560,854 



July 26-28, 20O2 



MADISON SQUARE GARDEN 



WEMBLEY ARENA 



NATIONAL EXHIBITION CENTRE 



MADISON SQUARE GARDEN 



MGM GRAND GARDEN 



Ogdcn Pra$«nts, Avnion Allractio 



Alkcn Prontotlont 



Clear Channel Entertainment 



Ron Delsener Enterprises 



Barry dayman Concerts. BCC Limited 



Barry C layman Concerts 



GREAT WESTERN FORUM 



WOBURN ABBEY 



Bedfordshire. England -ya ato 
June 4, 2005 .^a.sis 



THE FORUM 



Avalon Attractions, MCA Concerts 



Clear Channel Entertainment-U K 



BRISBANE ENTERTAINMENT CENTRE I 



TD BANKNORTH GARDEN 



MANCHESTER EVENING NEWS ARENA 



Manclvester. England i^e , 

May 19-20. 2005 v 



EARLS COURT 



WESTPAC STADIUM 



Clear Channel Entertainment -U.K. 



Clear Channel Entertainmenl-U.K. 



Wellington. New Zealand ti t« , 
March 5. 2005 =^-ic-.t 



XCEL ENERGY CENTER 



33,841 i.\^-^-:io.jf, 



Note: Boxscore ranking shows top-grossing concerts by Neil Diamond reported to Billboard between 
1990 and 2005. 



Congratulations Neil 



'Marsha Gleeman 




NEIL DIAMOND pauses in front of 
the Sydney Opera House during his 
2005 tour Of AustraUa. 





V 












1 BY CHRISTI 


E ELIEZER 1 



Among the top 20 multinight concert 
stands in Neil Diamond's career, as 
reported to Billboard Boxscore 
during the past two decades, four 
have taken place in Australia — three 
of which occurred during his 2005 
world tour. ■ In 1992, from April 13 
to May 8, Diamond played 1 0 sellouts 
at the Sydney Entertainment Centre, 
drawing 113,588 fans and grossing 
$3,682,208. ■ In March 2005, 
Diamond performed three sellout 
shows for 43,780 fans at the Sydney 
Superdome and gros sed$3,105,766. 

Diamond's tour moved on to staggered dates 
between Brisbane and Melbourne. At tbe Bris- 
bane Entertainment Ceiiier From March 15 to 
March 30. Diamond played three sellouts for 
i4.521 ticket buyers, grossing $2,291,296. At 
the Rod Laver Arena in Melbourne March 22 to 
March 28. he played four sellout shows before 
45,873 fans and grossed $3,209,995. 

"It's not only just that he has successfully ap- 



AUSTRALIANS' LOVE 
OF NEIL SHOWS 
IN BOXSCORES AND 
RECORD SALES 

pealed to a broad demographic." says Michael 
Jacnbsen, executive chairman/CEO of Sydney- 
based Arena Management, which operates the 
Sydni\ Entertainment Centre. "But he has 
maint.iined that broad demographic across a 
number of decades." 

Paul Dainty of Paul Dainty Consolidated En- 
tertainment has promoted four Diamond tours 
between 199 1 and 2005. During one visit. Dainty 
presented tlif singer with a special plaque for 
selling more tlun 1 million tickets Down Under. 

"What maki's Neil so special is that he can re- 
turn each timt- and consistently do the same 
numbers," Dainty says. "That is rare in a mar- 
ket [as small] as Australia. Only the Rolling 
Stones do that After 40 years, Neil can still come 
back and do the busine^^ 

"The reason is th.ii he's one of the premier 
performers ever. People know he'll deliver a 
brilliant show, the catalog of songs is amazing, 
and he does the entire continued on »p78 
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ALTOUR 

THE LEADING TRAVEL EXPERT 




NEIL THANK YOU FOR 40 YEARS OF GREAT MUSIC AND ENTERTAINMENT 
JACK REVEL EDIE SITEMAN BETTY STAFFORD 

ENTERTAINMENT TRAVEL - CORPORATE TRAVEL - LEISURE TRAVEL - GROUPS 5. INCENTIVES 



WWW.ALTOUR.COM - 800 A ALTOUR 



NEIL DIAMOND has brought 
his American iconography to 
audiences worldwide. 



from >>p76 

two-and-a-half to three hours. He's done a cou- 
ple of in-the-round shows which were magic. 
The artist is 50% closer to the stage and it's in- 
timate, but it's hard for an artist in that situa- 
tion to keep all the 20.000 happy all the time. 
But Neil does." 

Diamond is the godfather lo Dainty s 10- 
year-old son Sam. But there's another emo- 
tional attachment. 

In 1976. Diamond toured Australia for pro- 
moter Parradine Patterson behind "Hot Au- 
gust Night." (It is the third longest-charting 
album Down Under with 239 weeks on the list. 
It is estimated that one in eight Australian 
households has a copy.) A young Paul Dainty 
was in the audience at the Melbourne Myer 
Music Bowl. At the time, he had aspirations to 
be a tour promoter. Diamond's performance, 
particularly in the way he left the audience 
spellbound, solidified that desire. 

Fifteen years later. Dainty was a major- 
league promoter and grabbed the opportunity 
to promote Diamond's tours. 

"It was massive." Dainty says of Diamond's 
tour in 1992. "He did 10 shows at the Sydney 
Entertainment Centre. 10 at the Rod Laver 
Arena in Melbourne, six in Brisbane, one out- 
doors in Adelaide. An amazing achievement," 

During one visit. Diamond met his partner 
Rae. who was handling merchandising on the 
tour. In an interview in Augu.st 2004 on 
"Enough Rope With Andrew Denton" on the 
Australian ABC-TV network. Diamond recalled 
that he normally makes it a point to tell those 
handling the merchandising what he thinks 
of the items. 

"Well, she was tough," Diamond said. "She 



'Having had the fortunate experience of 
performing and to some degree, forming 
SO many wonderful songs for over 
25 years now, the difficult task is to narrow it 
down to only one favorite. I'm partial to a 
"story" or "message" song containing an 
outstancliiii^ balance of melody, 
chords antflyrics— as well as 
instrumental lines or licks. [With] great 
musical dynamics and emotional impact. 
Some of [Neil's] great songs are "I've Been 
This Way Before," "I Am ... I Said," "The 
Grass Don't Pay No Mind," "Morningside," 
"Brooklyn Roads"— all songs from the heart.' 

-RON TUTT, DIAMOND*S DRUMMER 



didn't tike any of my ideas, and she let me 
know right upfront that 1 had some bad ideas 
and her ideas would be the one that prevailed 
and if I thought anything different, well. I just 
better think again because that's iust the way 
it was." 

What also makes Diamond a rarity among 
performers coming to Australia, Dainty says, 
"is that he does consistently good business at 
the box office and in record sales." 

A major reason is that Denis Handlin. chair- 
man/CEO of Sony BMG Music Entertainment 
Australia & New Zealand, is such a Diamond 



fan that he takes personal responsibility for 
the marketing of his albums. 

With every Diamond tour. Sony BMG heav- 
ily markets the back catalog, "The Essential 
Neil Diamond Australian Tour Edition." put 
together for the 2005 visit, reached No. 8 on 
the Motorola Australian Recording Industry 
Assn. chart. 

The album was also marketed as part of Sony 
BMG's retail/TV "Essential" series campaign, 
while the "Neil Diamond Live" DVD was in- 
cluded in the label's "best seat in the house" 
DVD campaign. 




CONGRATULATIONS 

NEIL DIAMOND 

On 40 Years of 
Legendary Music 

David and Noreen Warren 
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www.cooley.com 
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To market his 2005 album "12 Songs," 
Handlin says. "We ran a multilevel promo cam- 
paign, including television advertisements on 
the original release and then readvertised in 
our Mother's Day TV advertising campaign. 

"We locked in Neil to do a great radio in- 
terview with )ohn Laws, who is one of the leg- 
ends of Australian [talk] radio with the largest 
audience nationally, which is syndicated to 60 
stations throughout Australia. 

"Oprah [Winfrey's) special [on Diamond] 
was also aired here in Australia during that 



time. We also produced a TV special that was 
aired on [Australia's] Channel 9 at various 
times during the release." 

For the rerelease of "12 Songs" with addi- 
tional material, Sony BMG will look at radio 
and press advertising as well as interviews 
with key media outlets. 

"Neil has a long history and a great con- 
nection with the Australian public." Handlin 
says, "and one of the best things we can do is to 
let music fans hear Neil talk about his music in 
his own words." •••• 



WHAT'S NEXT 



FROM ^SI=II. 



'3. 



After he recovered from a bout of depression 
brought on by the Sony BMG rootkit fiasco, 
in which the company coded his acclaimed 
"12 Songs" album with potentially malicious 
anti-piracy software and then pulled the disc 
from retail, Neil Diamond went back to work 
writing songs for his next effort with producer 
Rick Rubin. 

"To kind of get warmed up. we started 
recording a couple of cover songs and Neil has 
been writing, but I haven't heard any of the 
new stuff he's been writing yet." Rubin says. 
"But we still had a bunch of songs from the 
last sessions we did, so some of those might 
work their way into the next one." 



While an album of covers or another album 
of originals have both been discussed, Rubin 
says it's too early in the process to know which 
way it will go. 

"It depends on how long the writing process 
takes," he says. "I thought if it's going to take 
a while to write, it might be fun to do a covers 
album in between, but we'll see. The material 
is going to dictate everything." 

Still, even the session players, Including ace 
guitarist Smokey Hormel. are optimistic about 
another Diamond-Rubin effort. 

"We've had one session since '12 Songs.' I 
think it was just to try out some things," he 
says, "but it was really great." —Craig Rosen 
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Crafty In Colombia 

Aterciopelados' new 
viral strategy 






Drive-Thru Service 

Hellogoodbye scores 
pop nit on an indie 



Gospel Resurrection 

The Caravans, back 
after four decades 



Jingle Bell Funk 

R&B stars wish you a 
soulful Christmas 



m 

Tracy's No Turkey 

Country's Lawrence 
starts his own label 




BY GARY GRAFF 



SHADY'S BACK 

Eminem Promotes Up-And-Comers On 
His Label's New Sampler 



Eminem planned to make 
"The Re-Up" a classic kind of 
hip-hop mixtape — an under- 
ground affair distributed hand 
to hand and by word-of-mouth 
rather than conventional label 
marketing and promotion. 

Instead, as the superstar 
himself might say. he created 
a monster. 

"The Re-Up," a collection 
designed to show off some 
new artists signed to his 
Shady Records imprint — Stat 
Quo and Bobby Creekwater 
from Atlanta and Chicago's 
CaShis — will be released 
Dec. 5 by Shady/Interscope. 
"Eminem Presents: The Rc- 
Up" is a 22-track set with per- 
formances by established 
stars Eminem, 50 Cent, D12. 
Lloyd Banks and Obie Trice, 
as well as a special remix of 
the Akon/Eminem smash 
"Smack That." 

"Basically. ["The Re-Up"] 
was taking a long time be- 
cause, as Em does with every- 
thing, he is extremely 
meticulous and has high 
quality-control standards.' 
Eminem's manager Paul 
Rosenberg says. "It just 
started turning out really 
great, so rather than just put 
it in the streets and not really 
control the distribution of it. 
we decided to make it official 
because of the quality and 
scope of the music." 



The decision certaitil) 
changed the complexion of 
"The Rc-Up." Eminem ap- 
pears on seven tracks, includ- 
ing the single "You Don't 
Know" with Banks. CaShis 
and 50 Cent, who is on ihrce 
other songs. Eminem also 
produced 11 of the tracks, 
while the Alchemist, who 
served as his D] on the 2005 
Anger Management tour, pro- 
duced three songs. 

Despite the superstar fire- 
power, however, Rost ribcrfi 
calls "The Re-Up" "a rual 
back-to-basics thing. It s not 
a pop or extremely commer- 
cial-selling album. It's about 
the art form and flexing your 
muscles as a rapper." 

And the album's primary 
mission is to introduce Shady's 
new artists to the public. 

"We believe we have a re- 
ally strong fan base," Rosen- 
berg says, "and by putting 
this record out with Em and 
SO and other artists they 
know, people get to check the 
new guys out." 

Rosenberg says a CaShis 
EP and a Slat Quo album will 
probably drop in the first 
quarter of 2007. while Creek- 
water's debut will hit during 
the summer. 

The "Re-Up" marketing 
campaign actually started 
during this year's World Se- 
ries, which featured Em- 




EMINEM, center, with 
members of D12. 



inem's hometown team, the 
Detroit Tigers. The video for 
"You Don't Know" premiered 
during game two before an 
audience of millions, and In- 
terscope marketing director 
Chris Clancy says the label is 
planning a number of 
promotions to make fans 
aware of "The Re-Up." 

An Internet-based con- 
test that began Nov. 28 in- 
volves a number of Web 
sites, including apparel, 
music and lifestyle portals, 
such as MySpace, Clancy 
says. Other plans include 
TV spots incorporating dif- 
ferent tracks from the 



album and listening parties 
that will be held around the 
country prior to release. 

Eminem's Shade 45 Sirius 
Satellite Radio channel has 
regularly featured artist track- 
by-track commentaries on 
their new album, though 
there is no word yet if Em- 
inem — who is developing his 
next film project, "Have Gun. 
Will Travel," and recording 
the next D12 album — will do 
one for "The Re-Up." There 
are also rumors of some sur- 
prise personal appearances 
on the day of release. 

"Compilation albums are 
tricky." Clancy says. "So what 



we want to do is reaffirm this 
is not a typical compilation 
album and make sure they 
understand there are seven 
songs with Em on it and four 
songs with 50 on it." 

Retailers will certainly ap- 
preciate that awareness. Mike 
Himes of the Record Time 
stores in suburban Detroit 
says anticipation for "The Re- 
Up" has been modest, mostly 
because buyers aren't certain 
about what it is. 

"How much actual, true 
Eminem stuff is on there — 
that's the selling point." 
Himes says. "There are going 
to be Eminem fans who buy 



whatever he does, but a lot of 
people will only buy it if 
they're exposed to it." 

Still, Himes says he is op- 
timistic that will be the case 
by the time "The Re-Up" rolls 
into stores- 

"Shady and Interscope 
know what they're doing." he 
says. "And. of course, with 
Eminem's name on it and a 
few other bigger artists, peo- 
ple are going to took at it and 
pick it up and go. *Hmm, 
what's this all about?' The 
key is to get them inter- 
ested enough to be curious, 
and if that happens it'll do 
very well." 
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>»IN THE HALL, 
WITH THE LEAD PIPE 

DJ Clue will drop his first 
official album in nearly 
six years, "The 
Professional, Part 3," 
Dec. 19 via Def Jam. First 
single "Like This" was 
co-written and produced 
by Kanye West and 
features him alongside 
recent Def Jam signing 
Fabolous. Other guests 
include Snoop Dogg, 
Young Jeezy, Jadakiss, 
Mike Jones. Paul Wall. 
Jagged Edge, Beanie 
Sigeland Fat Joe. 

—Jonathan Cohen 

> BYGONE BLUES 

Nearly three years ago, 
Kenny Wayne Shepherd 
spent 10 days 
collaborating with some 
of the greatest living 
btuesmen. On Jan. 16. he 
will release "Ten Days 
Out (Blues From the 
Backroads)" on CD/DVD 
via Warner Bros., 
chronicling 

collaborations with B.B. 
King, Clarence 
"Gatemouth" Brown and 
Honeyboy Edwards. The 
endeavor culminated 
with a historic gathering 
of the remaining 
members of Howlin' 
Wolf and Muddy Waters' 
bands. —Katie Hasty 

WHAT ABOUT 
BOB? 

Bob Mould is eyeing a 
June release for his 
next solo album, which 
he has been recording 
with Fugazi drummer 
Brendan Canty. The 
artist is in talks with 
several labels to release 
the follow-up to 2005's 
"Body of Song." Also in 
the pipeline is the live 
DVD "Circle of Friends," 
which chronicles an 
October 2005 show at 
the 9:30 Club in 
Mould's Washington, 
D.C., home base. 

—Jonathan Cohen 

>>>ART ROCK 
Ozomatlis upcoming 
album is a work of art, 
literally. "Don't Mess 
With the Dragon." due 
March 27 via Concord, is 
the product of an 
interactive art exhibit in 
which the band exposed 
its creative process to 
the public. The album 
includes reggaeton and 
hip-hop-influenced 
dance tracks, as well as 
the Spanish-language 
ballad "Vioteta" and an 
'80s-inflected rock/ska 
tune, "When I Close My 
Eyes." —Evie Nagy 



BY LEILA COBO 



The Aterciopelados Alternative 



Now On An Indie, Colonribian Rock Act Try A Viral Approach 



For a long rime. Aterciopelados 
w'as a very alternative band signed 
to a tradirional major label. 

But after a lifetime on BMG, 
the critically acclaimed Colom- 
bian group has started its indie 
life with "Oye." its first studio 
album in five years, on U.S.- 
based National Records. 

"Now we have a direct contact 
with Tomas [Cookman, owner 
of Nacionall," Aterciopelados 
singer Andrea Echeverri says. 
"There's friendship and good 
communication. We are very 
happy to be on a small label." 

A group that plays an entic- 
ing mix of folk, acou.stic and 
electronica. Aterciopelados — 
founded and anchored by 
Echeverri and friend Hector 
Buitrago — have always played 
music that defies the mass- 
market mentality. 

Even at the height of its pop- 
ularity, when it released "Gozo 
Poderoso" in 2001. Echeverri 
says she considered Aterciopela- 
dos a niche band. Despite heavy 
promotion of "Gozo." includ- 
ing a performance on "The 
Tonight Show With [ay Leno," 
the album sold 40.000 copies in 
the United States, according to 
Nielsen SoundScan. 

Now Nacional is using a more 



targeted approach. 

For "Oye." which streetcd 
Oct. 24. Nacional had retail cam- 
paigns with Ritmo Latino on the 
indie end and Target on the 
mass-merchant end. 

But a major component of the 
sales strategy has been pushing 
the album at a viral level, with 
heavy promotion and exposure 
on iTunes and eMusic. where 
the album reached No. 1 on the 
Latin sales lists. 

Nacional also manages Ater- 
ciopelados via its management 
arm. Echeverri and Buitrago are 
in the process of signing for 
publishing with Canciones Na- 
cionales, Nacional's joint pub- 
lishing venture with Nettwerk. 
This will allow for a 360-degree 
promotion of the group from 
one office. 

As an indie. Cookman says, 
"One of the first things you can 
offer |the group] is the attention 
and the understanding." 

But Cookman, who prior to 
launching his label had manage- 
ment and promotion offices, also 
offers an understanding of the 
U.S. Latin alternative market. 

"We've had many years of ex- 
perience of selling concert tick- 
ets and reaching out to the MTV 
TR3s. the mun2. the NPR 



crowd." says Cookman, who 
also founded the Latin Alterna- 
tive Music Conference. "Now 
we're selling them music." 

Overseas, Cookman has li- 
censed "Oye" to different labels, 
including EMI in Colombia. 

Stateside. "Oye," has sold just 
2,000 copies, according to Sound- 
Scan. But Cookman says that as 
an indie, he's in no rush. 

"Whether we do it as a jack 
rabbit or as a turtle, it doesn't 
matter." he says. "1 think this 
record in the U.S. alone should 
sell 80,000 copies." 

As for the band. Aterciopela- 
dos is in no great rush to sell 
millions either. 

In fact, the band members 
are so unmotivated by money 
that throughout their career they 
have refused offers to use their 
music in promotions or com- 
mercials. The exceptions were 
a Volvocampaign, which Echev- 
erri agreed to because she heard 
Volvos were safe for kids, and a 
public service campaign advo- 
cating condom use. 

"It's important to us to safe- 
guard our image because it's 
cool to communicate valuable 
things," Echeverri says. "And if 
you say 'use a condom' and also 
say 'drink this soda," well, it be- 



comes banal." 

Indeed. "Oye" includes a 
track titled "Don Dinero" (Mr. 
Money), which is a criticism of 
consumerism gone awry, 

Overall, the album, which 
came after Echeverri and 
Buitrago released solo projects, 
is the band's first in eight years 



to feature live drums instead of 
computer-generated percussion. 
This, Echeverri says, defined the 
arrangements and intent of the 
songs and lent more power to 
the live performances. 

On Nov. 12. Aterciopelados 
finished a 14-city U.S. tour, 
booked by the Agency. 
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Doubly Skilled J ools Holland Adapts To Country Life 



Hip-Hop Meets Bollywood In Mumbai, With Mobb Depp's Help 



Pianist Jools Holland, once of British pop-rock act 
SquMze, has long been known for his versatility as 
both a musician and broadcaster. 

Holland presents the long-running live music TV 
show "Later"— coming up for its sixth and final show 
in its 28th series on national TV channel BBC2. As a 
performer, he released his 11th album for Warner Music 
"Moving Out to the Country" (RadarAVarner Music 
International) Nov. 20 in the United Kingdom. 

The album features myriad guest artists (KT Turt- 
stall, Mark Knopfler, lndla.Arie, Brian Eno, Lulu) 
along with ttie Rhythm & Blues Orchestra, Hol- 
land's touring band. The country mustc-themed 
album mixes originals— Holland is rxjblished by 
Bug Music— with country standards. 

Holland says the album concept came 
through co-writing the title track with soul vet- 
eran Solomon Burke. "When Squeeze used to 
play in tiny pubs," he explains, "we did songs 
like 'House of Blue Lights.' The tunes in country 
are so perfect and clear, and Hank Williams was 
one of the greatest poets of all time." 

Holland is out on his annual, extensive U.K. 
winter tour until Dec. 23, booked through Mir- 



acle Artists in London. Warner plans worldwide re- 
lease of the album in early 2007, when it hopes to 
take him into key European markets for promotion 
and live work. —Paul Sexton 

BOLLY-HOP: Hip-hop and Bollywood may seem 
strange bedfellows, but according to New York rapper 
Havoc of G-Unit/lnterscope duo Mobb Deep, the re- 
lationship t>etween the two genres "is going to be a 
long marriage." 




Havoc spoke to Pulse in Mumbai, during recent dates 
organized by VH1 India under the Hip Hop Hustle Tour 
banner. The channel broadcasts the weekly show "Hip 
Hop Hustle" and in November 2005 organized its first 
tour, headlined by Interscope act Fllpsyde. 

"With this tour, we wanted to further popularize the 
genre," Mumbai-t>ased Universal Music India associate 
VP Sunll D'Sa says. The 2005 shows, he says, helped 
Flipsyde ship gold in India— 10,000 units for interna- 
tk}nal repertoire— "with most sales coming post-tour." 
1^ This November, Mobb Deep was to headline 

two club shows in Mumbai and Dehli as part of 
the tour— the other four dates were headlined 
by G-Unit's DJ Whoo Kid. But when his part- 
ner Prodigy fell III, Havoc had to play the Mobb 
Deep shows accompanied by rapper 40 Glocc, 
signed to his Infamous Records imprint. 

Mobb Deep's May 2006 album "Blood 
Money"— issued in India in September— fea- 
tures three samples from Indian "Bollywood" 
musical soundtracks. Bollywood "has a lot of 
good sounds," Havoc says, and "the way Bolly- 
wood songs are filmed also gives me a lot of 
ideas for videos." —NyayBhushan 
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Hello Top 40, Goodbye Obscurity 



Indie Band On Drive-Thru Scores A Surprise Dance-Pop Hit 



hen Drive-Thru Records first 

^^^k signed synth-pop act Hetlogood- 
V V bye in 2004, the label had to keep 
^ft y its new band on the dovm low. Drive- 
^1 ^1 Thru's multiyear deal with MCA/ 
CefTen was coming to an end, and Drive-Thru co- 
founder Stefanie Reines didn't want to offer the 
major label a peek al its latest signing. 

Drive-Thru's relationship with the Universal 
subsidiary included an upstreaming compo- 
nent that saw such rock acts as Senses Fail, the 
Starting Line, New Found Glory and Something 
Corporate, among others, all land 
with the major label. Reines was 
determined that this would not be 
the fate of Hellogoodbye. 

"They would catch wind that this 
band was good and take them from 
us." she says of Geffen. "So we de- 
cided we would just put an EP uti- 
line for free. We figured we could 
kind of do it under the radar." 

It would prove to be one of the 
last things Hellogoodbye would do 
thai was "under the radar." Two 
years and one stint on MTV's "Tlu- 
Real World" later. Hellogoodbye 
taking Drive-Thru somewhere it s 
never been — mainstream top 40 
radio. 

Hellogoodbye landed at No. 13 



on The Billboard 200 in March with its debut. 
"Zombies! Aliens! Vampires! Dinosaurs!" The 
album has sold 150.000 units in the United 
States, according to Nielsen SoundScan, and 
single "Here (In Your Arms)" — a slice of retro 
dance that's emo's answer to Cher's "Believe" — 
is No. 62 on The Billboard Hot 100. 

Singer Forrest Kline, who worked for the sub- 
urban Los Angeles-based Drive-Thru as a Web 
designer when he was 16. is not yet used to all 
the mainstream attention. 

"We've gone into some radio stations and 



i 




done interviews on this tour." Kline says. "I 
thought they'd be college station tilings, like the 
local college ska show. Instead they were [L.A. 
top 40 powerhouse] KlIS-FM.- 

Drive-Thru, whose releases are handled by 
Sony BMG's RED Distribution via an agreement 
with Sanctuary Records, did receive some unso- 
licited help in launching Hellogoodbye' s career. 
The band was chosen by the cast of MTV's "The 
Real World: Austin" to be followed during the 
South by Southwest music conference, and 
Reines acknowledges it was a turning point in 
the band's career. 

"We'd be wearing Hellogoodbye T-shirts 
and go shopping, and a 40-something-year- 
old guy, or a mother, would say something to 
us," Reines says. *' So it was definitely outside 
of the normal realm of people we can reach." 

The label then took the act to the rock au- 
dience that typically follows Drive-Thru re- 
leases, and booked the band a slot on this 
year's Warped tour. Drive-Thru spent about 
S20,000 upfront to market the album, and 
Reines notes that the label's deal with Sanc- 
tuary requires the latter to pay for retail pric- 
ing and positioning. 

"We have to recoup it all. but that's the only 
way we can afford it," she says. 

By the summer of 2006. Hellogoodbye had 
been touring long enough that the band was 
selling out 1 ,000-c3pacilv venues. Reines ex- 



pected a high chart debut, but even she was sur- 
prised when tlie set sold 4 1 ,000 first-week units. 
That persuaded her to start heavily pushing the 
band at top 40. and she credits the promotion de- 
partments at RED and Sanctuary in helping her 
gel her fool in the door. 

Rod Carrillo. program director at KNR) 
Phoenix, says it's the fourth -most- requested song 
at his station. A club DJ at night, he put "Here (In 
Your Arms)" in rotation after witnessing crowds 
react to it on the dancefloor. For the week ending 
Nov. 26. the song received 23 spins at the station, 
according to Nielsen BDS. 

"It's a breath of fresh air to see an indie mak- 
ing it." he says. "It's a rare record, and I first 
didn't know if it would work, but once I got some 
club mixes, and heard tlic vocals and the hook, 1 
knew it would get a reaction." 

Without the marketing budgets of major la- 
bels. Carrillo says il can be hard for indie labels 
to get the ears of program directors. Reines notes 
it has been a frustrating process at times, as more 
than one station has rebuffed her. 

" Everyone loves to tell us they don't play Warped 
tour bands." she says. "If anyone thinks Hello- 
goodbye is a Warped tour band, they clearly never 
listened to the single." 

For his part, Kline always thought there was 
one station that would latch onto his band. " I pic- 
tured some of our stuff on Radio Disney," he says. 
"I know a loi of toddlers that like us." • ■■ 
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The Caravans, 
4 Decades Later 

Influential Gospel Legends Make Return To Disc 



As 2006 draws to a close, 
everyone starts to think back 
on the albums that have made 
an Impact during the previous 
year. For sheer historical sig- 
nificance—as well as musical 
excellence— one of the most 
memorable releases of the 
year would have to be the Car- 
avans' reunion record "Paved 
the Way," featuring the first 
new music from the legendary 
group in 40 years. 

Released in September, the 
Malaco Music Group disc re- 
unites Caravans founder Al- 
bertina Walker with Dorothy 
Norwood, Deloris Washing- 
ton and Inez Andrews— each 



of whom has gone on to have 
successful solo careers. 

"Dorothy called me and 
said, 'Since both of us are still 
here, why don't we go back 
and do another album?' " 
Walker recalls. "So she con- 
tacted the rest of the girls and 
allot us consented." 

"Paved the Way" features 
six new songs and seven 
gospel classics, among them 
the Caravans' hit "Mary Don't 
You Weep." The album was 
recorded at Chicago's West 
Point Baptist Church where 
Walker made her debut at age 
4, singing In the children's 
choir. Among the new songs. 



Walker takes lead on "He 
Fixed It," penned by Milton 
Biggham, and Washington 
steps out on "(Lord, Let Your 
Will) Be Done." "We did what 
God gave us to do," Walker 
says of the new tunes. "The 
songs that we did were our 
kind of songs. That's the bot- 
tom line." 

Since debuting in 1952, the 
Caravans are credited with 
launching more successful 
artists than any other gospel 
outfit. Among the group's 
many distinguished alumni are 
Shirley Caesar, Cassletta 
George, James Herndon, 
Josephine Howard and the 




late Rev. James Cleveland. 

Walker, dubbed "the Queen 
of Gospel Music." and the Car- 
avans paved the way for 
today's gospel artists. During 
their heyday, they were at the 
forefront of historical changes, 
not just in the music commu- 
nity, but in society at large. 

"On the road, we couldn't 
go into white hotels or white 
restaurants," recalls Walker, 
now 77, and still residing in her 
t>ek)ved Chicago. "We couldn't 



do none of that then. We had 
to go to the back door to get 
food. That's why [we re- 
corded] that song 'Paved the 
Way.' We paved the way for 
these young folks to be eating 
and going to the front door of 
these restaurants and staying 
in these white hotels and 
being able to fly. We drove in 
cars during that time, six of us 
going all across the country. 
The Lord has really blessed us, 
and this is harvest time." 



Walker says she and her 
friends got into gospel music 
not to become rich and fa- 
mous but to serve God and 
"win souls for Christ." She 
says it's been a very reward- 
ing journey. 

"I feel good about the way 
things turned out because 
God blessed us with this tal- 
ent," she says. "We didn't be- 
come millionaires or nothing 
like that, but what we need, 
the Lord has supplied." 
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HazyHolidaze 

R&B Acts Celebrate The Season As Urban-Label Speculation Looms 



Usually around this time of 
year, label halls are decked 
with rumors about who will 
'or won't be around to 
usher in the new business 
year. This year is no exception. 

As talk runs rampant about layoffs 
and restructuring at Lisa Ellis-helmed 
Sony Urban Music, folks are still pon- 
dering who will fill the Virgin vacancy 
left by urban division president Jer- 
maine Dupri. And with Interscope's 
Kevin Black r»ow ensconced at Warner 
Bros., others are speculating what the 
next move there will be to further 
boost its urban presence. 

With all that happening, it's easy to 
forget that this is, indeed, the holiday 
season. You know, the time for good 
cheer. To helpall of us get in the mood. 
I gave a listen to several first-time 
Christmas projects. 

The most intriguing conceptwise— 
even before I played the disc— was 
Bootsy Collins' "Christmas Is 4-Ever." 
Best-known for such funk master- 
pieces as "Bootzilla" and "The Pinoc- 



chio Theory," the bass player's legacy 
doesn't exactly scream Christmas. 

But the spirited, tongue-in-cheek 
vibe he creates to get his funkdafied 
holiday groove going had me smiling. 
I defy you not to do the same after tis- 
tening to "Boot-Off" (aka "Rudolph 
the Red-Nosed Reindeer"). "Sleigh 
Ride" (with a fiddling Charlie Daniels, 
no less) and new song "Happy Holi- 
daze" with the omnipresent Snoop 
Dogg. Collins also manages to 
squeeze in his 1976 hit "I'd Rather Be 
With You" on another new cut. "Be 
With You." 

From Collins' take on holiday peren- 
nial "This Christmas" (titled "Dis- 
Christmas"), I segued into a cover of 
the same song on Jon B's "Holiday 
Wishes From Me to You." No offense 
to Collins, Jon B or, for that matter, the 
Whispers, but Donny Hathaway's ver- 
sion can't be beat. 

That said, Jon B— a talented singer/ 
songwriter who merits more atten- 
tion—shines best on "Santa's on His 
Way" and the original ballad "Hold 



You Down." This album is on Arse- 
nal Records, headed by CEO Max 
Gousse, and distributed by Universal 
division Fontana. 

The more traditional-minded will 
enjoy Gladys Knight's "A Christmas 
Celebration." The soulstress reunites 
with the Saints Unified Volces-the 
same 100-voice multicultural choir 
Knight teamed with on the Grammy 
Award-winning 2005 set "One Voice." 

Knight arranged all the vocals and 
produced this Many Roads Records/ 
Deseret Book Co. release, tt features 
a mix of holiday standards ("We 
Three Kings," "The Christmas 
Song") and a stirring turn on "Jesus, 
Oh, What a Wonderful Child." 
Among other new Christmas albums 
by RficB/pop pioneers are "Lou 
Rawls Christmas" (Time Life) and 
"Johnny Malhls— A 50th Anniver- 
sary Christmas Celebration" (Sony 
Legacy/Columbia). 

Contemporary gospel/R&B duo 
Mary Mary jumps into the yuletide 
crush with "A Mary Mary Christmas." 




Obligatory num- 
bers like "Hark the 
Herald Angels 
Sing" and "O Come 
All Ye Faithful" are here. 
But the p>air sparkle bright- 
est on two original tunes 
co-written by members/sis 
ters Erica and Tina Campbell 
and producer Warryn Campbell, 
talking about the '70s dance-leaning 
"Tis the Season" and foot-stomper 
"Call Him Jesus." 

The n-track My Block/Sony Urban 
Music/Columbia album includes a 
remix of another cut penned by the 
trio, "California Christmas," featur- 
ing Damanl. For those not familiar with 
that name, he's a Los Angeles rapper 
who recently signed with My 
Block/SUM. 

Which brings us right smack 
back to the year-end speculation 
opening this column. Damn. Think 
I'll hit the repeat button and take 
another spin on that sleigh ride 
with Bootsy. 
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Tracy Lawrence Cooks Up Turkeys, New Album 



Country Star Finds Rocky Comfort In Running His Own Label 



Tracy Lawrence has a lot cookin'. 
Not only did he recently fry 
more than 200 turkeys for the 
homeless at the Nashville Res- 
cue Mission, he has a new 
album and his own record label 
on his plate. 

The turkey fry was more 
than a photo op; it was 
Lawrence's brainstorm to cre- 
ate awareness for the mission. 



He actually spent all day cook- 
ing, shaking hands and bond- 
ing with the homeless the 
mission serves. 

On the other hand, the new 
album and label grew out of 
Lawrence's desire to control his 
own destiny. Frustrated with get- 
ling bounced from label to label 
because of corporate restructur- 
ing. Lawrence decided to take 



LAWRENCE 




matters into his own hands. 
(After recording for Atlantic 
Records through most of the 
■90s. Lawrence briefly shifted to 
sister label Warner Bros. He 
later recorded for DreamWorks, 
but was shuttled to Mercury 
when that label folded.) 

After a potential deal with 
Sony BMG went south due to 
management changes at the top. 
Lawrence had had enough. "It 
seemed like a healthy avenue 
for us to go down." he says of 
starting his own label. Rocky 
Comfort Records, with his 
brother laney last summer. "It's 
absolutely impossible to estab- 
lish any kind of momentum." 
he says of being moved from 
label to label. "You've got to start 
all over." 

While Laney handles the 
business end of things, Tracy is 
focusing on the A&R side, at 
least for now. "I've got visions 



of grandeur, but the reality is 
I've got a lot on my plate right 
now," he says, noting his 
roughly 120 concert appear- 
ances in 2006. 

The first artist signed to 
Rocky Comfort is Lawrence's 
old friend Chad Brock, who 
had success at Warner Bros, in 
the late '90s and the early part 
of this century. "It's easier to 
reconnect an older artist that's 
had hits — because they're 
more sawy and they get the lay 
of the land — than it is to break 
a new artist from nothing," 
Lawrence says. 

Lawrence's own "For the 
Love" is due Jan. 30 and is as 
solid a project as anything he's 
done on a major label. The 
album features a few special 
guests, too. While the first sin- 
gle, "Find Out Who Your 
Friends Are." has hovered near 
the bottom of Billboard's Hot 



Countr>' Songs chart since its 
debut in September, an alter- 
nate version featuring long- 
time friends Kenny Chesney 
and Tim McCraw is a bonus 
track on the album. 

There's also a turn by Brad 
Arnold of 3 Doors Down on the 
title track. Lawrence and 
Arnold met a few years ago and 
have teamed up at various char- 
ity events. "Brad is really an 
avid country music fan and 
wanted to sing on a country 
record," Lawrence says. The 
song, which Lawrence had al- 
ready recorded, was hand- 
selected for Arnold because "it 
seemed to have the most com- 
mon ground for both of us." 
Lawrence says. "1 wanted it to 
be a comfortable fit." 

Lawrence's road band plays 
on two tracks — a first for the 
veteran crooner. "It's good for 
the camaraderie and it makes 



everybody feel more a part of 
it," he says. 

The album also features the 
first song that Lawrence wrote 
by himself. "Speed of Flight." 
"I've always been really critical 
of my own work," he says, "so 
it was really a big step for me 
to record something that came 
from me and nobody else." 

Like most independent la- 
bels. Lawrence's Rocky Com- 
fort is counting on a lower 
overhead to turn a quicker 
profit. "If we can sell a couple 
hundred thousand records, 
we've hit a grand slam." 
Lawrence says. To that end. 
Rocky Comfort will be distrib- 
uted by A2M (Artist2Market). 
Handleman's independent dis- 
tribution arm that has also han- 
dled releases by Tracy Byrd and 
Tommy Lee, among others. The 
album, like other A2M releases, 
will have a $ 1 0 price point. • • • ■ 
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CIARA 

Ciara: The Evolution 
Producers: various 
LaFace/Zomba 
Release Date: Dec. 5 
With "The Evolution." 
Ciara aims to take the 
success of her 2005 
debut "Goodies" to a new level musically 
and creatively. This "evolution" is evident 
with the slow-burning hit "Promise." which 
finds the 21-year-old dance queen 
exploring her sultry side. In addition to 
appearances by Pharrell, Will.i.am. 50 Cent 
and Chamillionaire. crunk king Lil Jon, who 
produced the title track on the debut, 
returns for two songs— the bass-heavy, 
dancefloorjam "That's Right" and the 
somewhat juvenile "C.R.U.S.H." Songs such 
as the Rodney Jerkins-produced "Make It 
Last Forever" and "Get Up." produced by 
Jazze Pha and also featured on the film 
soundtrack to "Step Up." are surefire club 
hits, although such ballads as "It's Over" 
tend to fall flat. Nonetheless, "The 
Evolution" should one, two-step Ciara even 
closer to superstardom.— 7M 

JARVIS COCKER 
Jarvis 

Producers: Graham 
Sutton. Jarvis Cocker 
Rough Trade 
Release Date: Nov. 13 
(U.K.) 
One of the messages 
written on former Pulp frontman Cocker's 
first solo CD reads: "Do not adjust your 
tone control— it's meant to sound like that." 
And, indeed, the 14 songs here are a long 
way from Pulp's high-gloss Britpop days, 
with lo-fi production and an endearingly 




ramshackle approach to performance very 
much the order of the day. Yet Cocker's 
witty lyrics and pithy songwriting shine 
through as he tackles everything from 
Britain's obesity epidemic ("Fat Children") 
to Live 8 (the expletive-strewn hidden 
track "Running the World") with bleak 
black humor and borderline contempt. The 
sinister air and downbeat arrangements 
may ultimately stifle any commercial 
aspirations and prolong Cocker's self- 
imposed exile in France, but artistically this 
is an understated triumph, whatever your 
tone control might say. How's about a U.S. 
release, too?— MS 

BRIAN Mcknight 

Ten 

Producers: various 
Warner Bros. 
Release Date: Dec. 5 
McKnight celebrates 
his 10th album and 
15th year of recording 
by largely doing what he's always done- 
mining smooth soul grooves and singing 
about who's done what wrong to who. But 
there are some new tricks: "Used to Be My 
Girl" slyly kisses off an ex with cautionary 
words to her current lover over a moody 
and spare but still rhythmic groove. 
McKnight also enters the realm of current 
events on "Red. White, and Blue." joining 
the country trio Rascal Flatts for a solemn, 
textured soldier's paean to his wife back 
home. The rest of "Ten" features standard 
McKnight fare, from booty ballads 
("Comfortable." "What's My Name") to 
songs about being in ("I Do") and out of 
love ("Unhappy Without You"), on which 
McKnight is all too happy to take it on the 
chin for his own shortcomings —GG 





SHAKIRA FEATURING 
CARLOS SANTANA 
Illegal (3:49) 

Producers: Shakira. 
Lester Mendez 
Writers: Shakira, 
L Mendez 
Publishers: various 
Epic 

Following up the biggest radio hit in history— 
"Hips Don't Lie" by Shakira with Wyclef Jean 
—is no doubt daunting, so Epic is doing soft- 
shoe with the Latin siren's "lliegal" from her 
tepidly received "Oral Fixation. Vol- 2" This 
gorgeous ballad mourns the loss of a lover in 
the singer/songwriter/producer's most 
understated performance to date, as Shakira 
laments, "It should be illegal to deceive a 
woman's heart." Santana effectively weaves a 
quiet electric guitar thread throughout, like 
tears accompanying the loss. It may take 
MTV/VHl fuel to catapult "Illegal" and 
convince top 40 that there's room tor two 
ballads, alongside Christina Aguilera's "Hurt" 
—but this forlorn masterpiece is as instantly 
reactive on the slow side as "Whenever, 
Wherever" was on the fast.— Cr 




JAY-Z Lost Ones 
(3:47) 

Producers: Dr Dre. 
Mark Batson 
Writers: S, Carter. 
A- Young, M- Batson, 
D. Parker. C. Payne 
Publishers: nof listed 
Roc-A-Fella/Def Jam 
Jay-Z made his less-than-triumphant 
return with the trumpet-blaring single 
"Show Me What You Got." in which he 
musters dull metaphors, comparing his 
second coming to that of Michael Jordan. 
A much better depiction of the rapper is 
second "Kingdom Come" single "Lost 
Ones." featuring an eerily jazzy hook by 
Def Jam soulstress Crisette Michelle. In 
three succinct verses. Jay reflects, 
respectively, on his severed ties with Roc- 
A-Fella cofounders Damon Dash and 
Kareem Burke ("Hov had to get the 
shallow shit up off him "); a female 
companion (B?): and his nephew's death 
"in the car I bought." A few stale 
references linger, but for the most part 
this is the Jay we know and love.— C« 
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LUIS MIGUEL 
Navidades 

Producer: Juan Carlos 
Calderon 
WEA Latina 
Release Date: Nov. 14 

□ Mexican crooner Luis 
Miguel's first foray into 
holiday fare doesn't include a 
single "Latin" Christmas 
track, but instead consists 
fully of translated Christmas 
standards. The repertoire is 
consistent with the big-band 
arrangements of this set. 
although hearing these 
songs in Spanish may be 
disconcerting to some, 
particularly in the cases 
where the lyrics diverge 
completely from the 
originals. If that doesn't bug 
you, however, "Navidades" 
works. Miguel is a traditional 
balladeer and his traditional 
arrangements work well for 
uptempo numbers ("Santa 
Claus Llego a la Ciudad") 
and string-laden, 
contemplative fare ("Estate 
En Mi Casa Esta Navidad"). 
There are standouts, among 
them the closing "Noche de 
Paz" (Silent Night), which 
incorporates a gospel 
chorus and plenty of swing 
in the beat.— Z.C 

I:M»1M 

VARIOUS ARTISTS 
The OC Mix 6— Covering 
Our Tracks 

Producer: none listed 
Warner Bros. 
Release Date: Dec. 5 

□ Although Mischa 
Barton and original plot 
lines may be history on "The 
OC. " the Fox teen drama 
continues to feature up-and- 
coming indie acts on its 
compilation CDs. This time 
the show's latest soundtrack 
is a covers-only disc. Most of 
the songs are stripped -down 
or tamer versions of the 
originals, such as Mates of 
State's delicate take on the 
show's theme song. 
Phantom Planet's 
"California," Rogue Wave's 
melodic rendition of Pixies' 
"Debaser" and John Paul 
White's tear-jerking cover of 
ELO's "Can't Get It Out of My 
Head." during which you can 
almost see Seth Cohen's 
eyes start to artificially well. 
Pinback extends Black Flag's 
"Wasted" to more than three 
minutes, starting out 
singsongy and shifting into a 
punk breakdown al the end. 
But the liveliest cover is Lady 



Sovereign's take on the Sex 
Pistols' "Pretty Vacant." on 
which the British MC gives 
the punk classic a modern 
electronic punch.— 7M 

PJ HARVEY 

The Peel Sessions 1991- 
2004 

Producers: various 
Island Def Jam 
Release Date: Nov 7 

□ PJ Harvey's "Peel 
Sessions" comes in at a 
slight— and slightly uneven— 
41 minutes, but flashes with 
moments of greatness. The 
raw charge of Harvey's early 
material is evident in her very 
first session with John Peel, 
which is offered unabridged 
and drips with the sweaty 
kiss-off sass that made her 
1992 debut. "Dry," so 
memorable. A starkly 
intimate reading of the 
alternately scathing/terrified 
"Snake" and a positively sexy 
take on "Wang Dang Doodle" 
also leave their mark. But 
"You Come Through." taken 
not from a session with Peel, 
but from a tribute to him 
staged just weeks after his 
untimely death, lingers 
longest. The deep bond 
between Harvey and Peel Is 
apparent in every aching 
note as her voice strains to 
proffer the fragile chorus: 
"You be well for me/You 
come through for me."— Sl^ 

IJ»U 

NORA YORK 
What I Want 

Producer: Jamie Lawrence 
215 Records 
Release Date: Nov. 14 

□ Since emerging from 
New York's Knitting 
Factory jazz scene in the late 
'90s. Nora York has ignored 
musical boundaries. Like 
sister in song Nellie McKay, 
she has no use for the words 
"musical genre." On her third 
album, the aurally delicious 
"What I Want," York stands 
tall and proud at the 
intersection of Joni Mitchell, 
Steely Dan, Jane Siberry and 
Norah Jones. York had a 
hand in writing the bulk of 
the songs here, such as the 
buoyant title track. "Artificial 
Paradise" manages to bridge 
the gap between Mitchell's 
"Hejira" and "Dog Eat Dog." 
No easy feat, for sure. In 
York's worldview. desire and 
redemption share the same 
stage. A cover of Tammy 
Wynette's "Stand by Your 
Man" lacks luster, but a 



reading of the Rolling 
Stones' "Ruby Tuesday." 
stripped of any excess, is, in a 
word, beautiful.— MP 



BEBO VALDES 
Bebo 

Producer: Fernando Trueba 
Union Records 
Release Date: Nov. 21 

□ Bebo Valdes is one of 
the great Cuban 
pianists. He's been a revered 
artist since the 1940s and 
during the intervening 
decades has done a good 
deal of recording, yet this is 
his first solo album. The 
record is a reminiscence on 
popular Cuban tunes and 
styles, and Valdes' 
performance is fluid and 
nuanced. He plays a couple 
of typically brief 
contradanzas— 'La Caridad" 
and "Tu Sonrisa"— as well as 
the 19th-century habanera- 
cancion "La Bella Cubana." 
Another fine moment is the 
romantic bolero "Marta," 
beautifully phrased by 
Valdes. The original song 
"Oleaje," a fantasia for piano, 
is a dramatic piece Valdes 
wrote in 1946, performed 
here with great elegance. 
Another admirable track. 
"Consuelate." is a 
guanguancd that provides a 
rhythmically intricate 
challenge that Valdes meets 
with his inimitable 
mastery.— Pl/V 

SLIPKNOT 

Voliminal: Inside the Nine 

Director: M. Shawn Crahan 

Roadrunner 

Release Date: Dec. 5 

□ "Voliminal: Inside the 
Nine" is being touted as 
a "brutally honest and 
visually unique art piece." 
Translation: "Art piece" 
means randomly stringing 
footage from concerts and 
the usual backstage antics 
with images of pigeons and 
overflowing toilets, then 
tossing in whatever visual 
effects struck M. Shawn 
Crahan's fancy while he 
edited it. 'Brutally honest" 
refers to showing band 
personnel partying till they 
puke and closeups of 
percussionist Chris Fehn 
making obscene gestures. 
As for "visually unique." 
that's the jargon for a 
Slipknot guy strolling 

continued on >>p88 
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onstage during a set by As 
I Lay Dying, wearing nothing 
but a mask and hat. Save 
your cash for the band's next 
tour— if you want 
manufactured chaos, that's 
where you'll get your 
money's worth.— CZ.r 



KATHY TROCCOLI 
The Story of Love 

Producers: Kathy Troccoli. 
Matt Baugher 
KT Records 
Release Date: Nov. 14 

□ Next year Troccoli will 
celebrate her 25th 
anniversary as a recording 
artist, but the performances 
on this captivating CD 
sound as fresh and 
exuberant as if she were 
taking her first turn behind 
the mic. Troccoli unleashes 
her rich, warm alto on a mix 
of beautiful originals such as 
"Dancing Me Through This 
Life" and "Friend for Life" 
alongside pop standards like 
"Pick Yourself Up" and the 
oft-recorded "The Glory of 
Love." Her jazzy, breezy take 
on 1 Corinthians 13 in "I Cor 
13" is among the album's 
highlights, as is the heartfelt 
ballad "Talk to Jesus." which 
she co-wrote with Tom 
Kimmel and Jeff Franzel. 
Troccoli has previously 
enjoyed success in the 



contemporary Christian and 
mainstream pop markets, 
and this classy CD should 
serve as a reminder that the 
lady can sing anything and 
make it a moment to 
remember— OfP 
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SUBLIME 

Everything Under the Sun 

Producers: various 
Geffen/ UMe/ Gaso/ine 
Alley/Skunk 
Release Date: Nov. M 
With just three proper 
albums to its name, and 
already having been the 
subject of a rarities 
collection, live album, 
acoustic live album, Deluxe 
Edition reissue, three 
greatest-hits comps and a 
tribute record. Sublime has 
officially stretched the 
definition of who ranks a 
boxed set to the snapping 
point. This three-CD/one- 
DVD set sounds literally like 
every CDR in the attic that 
still had the name Bradley 
Nowell. who succumbed to 
a drug overdose in 1996. 
scribbled on it. These 
sketches, jams, demos, sub- 
bootleg-quality live 
recordings and Bob Marley 
covers— many of which 
clock in at just about two 
minutes— range from the 
interestingly raw to the 




BANDCAMP 
Wanna Dance? 

Producers: Dave McNair. 
Benji Madder} 
bandcamp/EVLA 
Release Date: Dec. 5 
After releasing a regional DIY album and a follow-up EP. 
this Billboard Underground headliner is ready to grab 
listeners by the horns. Bandcamp proves its bull's-eye 
mainstream acumen with rocking guitar riffs and pop 
hooks primed for radio saturation. "Wanna Dance?" is 
packed with 12 melodic, wholly accessible tracks, 
Captivating hooks roller coaster through the journey of 
relationships and how they ultimately shape us. Best 
among the bunch are obvious single "Someone"; 
"Brightest Dark," a tale of seeing past people's 
differences; the '50s-flavored "The Fonzie Movement"; 
and "One Day." which reflects on the Peter Pan complex, 
It's rare that an album leaves you craving more. "Wanna 
Dance?" Yes, and then some.— 



unlistenable. especially 
when the band trades its 
slow-rolling, dub-style vibe 
for stabs at lo-fi punk. 
Completists will be tickled. 
Casual "What I Got" fans 
will more likely wonder 
what could possibly 
warrant this level of 
continued fuss.—JV 



VARIOUS ARTISTS 
Stereophonic Music 
Listenings That Have Been 
Origin In Moving Film 
'Borat' 

Producers: Monica 
Levinson. Richard 
Henderson 
Downtown/Atlantic 
Release Date: Oct 24 

□ This year's winner of 
the "Beavis and Butt- 
head Experience" award for 
Best Audio Component of 
an Absurdly Dominant 
Cultural Event in a 
landslide, the "Borat" 
soundtrack is a tempting 
enough impulse buy, if only 
so one can install "You Be 
My Wife" on his or her's 
next iPod party shuffle. All 
the great Borat hits are 

here— the mmmmmtmrnrmm 

hilarious, ■liiiifllllriTuaH 

ghastly "In My 
Country 
There Is 
Problem," the 
ghastly, 
hilarious 
"Wife," etc.— 
punctuated 
by lively 
Eastern 
European 
club tracks 
and score 
samples by 
Sacha Baron 
Cohen's 
brother Erran. 
an actual 

composer (no. really). Even 
the liner notes stay in 
character: "Selling Piratings 
of this discs by any other 
than Government Officials 
will result punishment by 
crushing." Some acts don't 
even attend to that kind of 
detail in their songs.— -/V 



ADDITIONAL 

REVIEWS: 

• Dave Fischoff. 
"The Crawl" 

(S«cr^ Canadian) 

• The Oxford 
Collapse, 
"Remember 
the Night 
Parties" 
(Sub Pop) 

• Imitation 
Electric Piano. 
"Blow It Up 
Burn It Down 
Kick It Til It 
Bleeds" 

(Drag City) 
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EDITED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 

CONTRIBUTORS: Leila Cobo. Gary Graff. Clover Hope. 
Jill Men/e. Michel Paoletta, Deborah Evans Price. Marlt 
Sutherland, Chuck Taylor. Chnsta L Titus. Philip Van 
VIeck, Susan Visakowitz, Alex Vitoulis, Jeff Vrabel 

PICK A new release predicted to hit the top half of 
tfie chart in the corresporKting format. 



CRITICS' CHOICE *: A new release, regardless of chart 
potential, highly recommended for musical merit 

All albums commercially available in the United 
States are eligible. Send album review copies to 
Jonathan Cohen and singles review copies to Chuck 
Taylor (both at Billboard. 770 Broadway. Sixth 
Floor. New York, N Y 10003) or to the writers in the 

appropriate bureaus. 
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THE PUSSYCAT DOLLS 
How Many Times, How 
Many Lies (3:56) 
Producers: Ron Fair. 
Tal Herzberg 
Writer: D. Warren 
Publisher: RealSongs. 
ASCAP 
ASM 

□ Who'd have imagined a 
year ago that the 
Pussycat Dolls— an image 
act with little more than T&A 
in its favor— would deliver 
the year's most memorable 
pop hooks? "Don't Cha" hit 
No. 2 on The Billboard Hot 
100. "Stickwitchu" No. 5, 
"Beep" No. 13 and "Buttons" 
No 3. Fifth U.S. single "How 
Many Times. How Many Lies" 
returns songwriting great 
Diane Warren to the 
mainstream with a 
convincingly seductive 
downtempo number, thanks 
again to the on-par vocals of 
lead Nicole Scherzinger 
There's little question that 
this ensemble owes all to the 
named singer— but amid so 
many horrendous top 40 
mainstays that have made 
2006's hit scene smell like a 
barnyard, we give a hearty 
thumbs up to any act whose 
hooks will give life to radio's 
catalog a year from now, and 
the 'Cats keep sen/ing them 
up. Here's to nine lives.— Cr 

rTTTi 

NAS Hip-Hop Is Dead 
(3:48) 

Producer: Wiil.i.am 
Writers: N. Jones, W. Adams, 
J. Lordan, D. Ingle 
Publisher: not listed 
DefJam 

□ Fans have cried foul 
thatNas' Will.i.am- 
produced single "Hip-Hop Is 
Dead" uses the same "In-a- 
Gadda-Da-Vida" sample as 
2004's "Thief's Theme," But 
the dynamic drums and 
guitar riffs are an apt 
backdrop for the Queens 
rapper's diatribe against hip- 
hop. In the opener. Nas 
prefaces. "I had to flip this 
track again, y'all." Ironically, 
this anti-mainstream cut has 
been popular on radio, In an 
age when many rappers 
simplify their lyrics for mass 
consumption. Nas persists 
with fresh imagery, cunning 
wordplay ("like my girl Foxy, 
the kid went Def") and 
insightful lyrics that require 
second and third listens. And 
fittingly, he is still rhyming as 
the song fades out.— CH 



JIMMY BUFFETT 
Everybody's on the Phone 
(3:43) 

Producers: Mac McAnally, 
Michael Utiey 

Writers: J. Buffett. P. Mayer. 
R. Guth. W. Kimbrough 
Publishers: various 
Mailboat/RCA Records 

□ The second single from 
Jimmy Buffett's "Take 
the Weather With You" disc, 
released in October is a 
delightful and satihcal take 
on our nation's dependence 
on cell phones. The tune is 
cleverly written, filled with 
humorous Observations that 
poke fun at our obsession 
and the cyber traffic jam that 
is snarling up the information 
superhighway. Each verse is 
packed with words that 
might twist the tongue of a 
lesser artist, but Buffett 
navigates the verbiage with 
sly smile and tongue planted 
firmly in cheek. He's a master 
at this witty type of tune and 
turns in a winner here. 
There's an insinuating guitar 
riff that helps plant the 
chorus in your memory. The 
only complaint would be the 
background vocals, which 
add a little too much 
cheesiness to the track. 
Otherwise, it's a fun. playful 
outing that should brighten 
country airwaves this 
holiday season.— D£P 

FLYLEAF Fully Alive 
(2:46) 

Producer Howard Benson 
Writers: various 
Publisher: BMG Songs. 
ASCAP 
Octone 

□ The second single from 
Flyleaf's debut is a 
ready-made winner that's as 
sticky as. well, flypaper. 
When it comes to shaping 
commercially viable music, 
producer Howard Benson 
(P.O.D., Papa Roach) keeps 
things snappy and tight, and 
for "Fully Alive," if you wink 
you'll miss it. It's less 
brooding than Flyleaf's first 
hit, "I'm So Sick." and sans 
the nu-metal background 
gurgles. Despite the fuzz 
tones on Sameer 
Bhattacharya's and Jared 
Hartmann's guitars, every 
note is crisply executed, 
even the sprawling solo at 
the bridge that sounds like it 
and James Culpepper's 
drums are coming from a 
distance. Flyleaf's 



nonthreatening angst can 
appeal to Avril Lavigne 
followers who want to rock a 
little harder, as Lacey 
M OS ley's nasal vocals are not 
far removed from the anti- 
pop princess. —CL7" 

iza 

LEIGH NASH Ocean Size 
Love (3:16) 

Producer: Pierre Marchand 
Writers: L. Nash, S. Cutler, 
A. Preven 
Publishers: various 
One Son 

Former Sixpence None the 
Richer lead singer Leigh 
Nash's stellar solo outing 
"My Idea of Heaven" failed 
to spur deserved interest 
from AC radio. Is it because 
of the usual big-name radio 
group's hands-off approach 
to indie releases? Shame, 
shame, but hopefully, with 
Clear Channel's recent sale 
to private partners, the wall 
will at last come down- 
especially given Nash's 
instant appeal and absolute 
familiarity. Second single 
"Ocean Size Love" is 
another sweet, accessible 
track, this time with an 
added chugging tempo and 
a guitar lick or two that 
infuses a cool factor to the 
format's ideal audience. 
Timing is off, as AC stations 
make the transition to all- 
holiday, but come 2007, this 
one IS waiting in the wings 
and merits all consideration. 
"Heaven" should have been 
a hit ... if this one misses, 
then the writing is on the 
wall: Any programmers out 
there really care about 
what the audience wants 
to hear?-C7- 
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ASHLEY TISDALE Last 
Christinas 

Warner Bros. 
WHITNEY WOLAIN 
Frosty the Snowman 

Topnotch 

LEIGH NASH Baby It's 
Cold Outside 

One Son 

DAVID YOUNG A 
Christmas I'll Remembar 

Universe/Allegro 
JESSIE DANIELS Little 
Drummer Boy 

Midas 

THIRD DAY Born In 
Bethlehem 

Essential/PLG 

BRYAN LUBECK The First 

Noel 

Earthscape 
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Holiday Season, Jay-Z See Promising Starts 



^ "tIHi Bvatlet' "Lov«' 
at No. 1 on th« Euro Albumt 
chart, though It's No. 1 only In 
on« Europ«an country. Franc*. 
Back in tht United States, this 
kaaptak* from Clrqu* du 
Solall's Fab Four tribute bows 
at No. 4 (272,000 coptes), the 
_ band's 50th top 10 on Tht 
itelllboard 200. 

Sarah McLachlan's new 
holiday set "Wlntersong" 
produces three entries on the 
Adult Contemporary chart at 
billboard. biz. The only other 
•rtlst In the Nielsen BOS era 
(since July 1993) to pull such 
• hat trick Is Harry Connick 
l^^r., also with Christmas songs. 

jL 
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Gospel Albums, PattI LaBatle 
debuts at No. 1 with "The 
Gospel According to PattI 
LaBclle." It starts with 18,000 
copies and also charts at No. 
17 on Top R«B/Hlp-Hop 
Albums. Her tint Ink on the 
RAB Chart happened In 1966. 



Not a bad start. That goes for both the 
holiday selling season and the return to 
duty by a certain recording artist. 

A stronger release slate than we saw 
during Thanksgiving week 2005 makes 
for a busy top 20 on The Billboard 200. 
In all, overall album volume is essen- 




tially flat compared with last year's same 
week haul, down just 2,000 units, accord- 
ing to Nielsen SoundScan. In a year 
when album sales lag last year's pace by 
4.6%. that represents a promising start 
to the always-key gift-shopping drive. 

Thanks to the much ballyhooed re- 
turn of Jay-Z and strong supporting cast, 
volume on the big chart actually beats 
the 2005 lurkey-weck tally by almost 7%. 

The top 10 is particularly fruitful, 



where seven titles sell more than their 
same-ranked counterparts of a year ago. 
The biggest shift resides at No. 1 , as 
680.000 copies for |ay-Z's "Kingdom 
Come" more than doubles the 320.000 
that System ofa Dawn's "Hypnotize" did 
when it entered the top slot last year. 

Factor in Garth Brooks' Wal-Mart ex- 
clusive. "The Sessions," which the retail 
giant did not report to SoundScan. and 
overall volume would beat last year's 
frame. Wal-Mart offers the set for $9.72. 

Then again, considering the way sales 
funnel toward price leaders like Wal- 
Mart, Target, Best Buy and Circuit Cit>'. 
the omission of Brooks' details might 
make for a more appropriate report card. 
Without his album factored in. mass 
merchants are dovm 3% from Thanks- 
giving 2005, but that's mild compared 
with the 12% dip by chain retailers and 
the 20% decline posted by independents. 

So. if stores are down, how did busi- 
ness remain so dose? SoundScan's non- 
traditional sector, which includes digital 
downloads, online sales, direct-to- 
consumer campaigns and limited- 
selection stores like Starbucks and 
JCPenney, tracked growth of 53% over 
Thanksgiving 2005. Album downloads 
alone more than doubled, from 362.000 
a year ago to 791,000. 



BACK IN BUSINESS: Fairwarning. 
I will snap al the first person who shrugs 
shoulders and says, "I thought Jay-Z 
would have a bigger week." 

Certainly the end of his short-lived re- 
tirement brought me more questions 
from the consumer press about "King- 
dom Come" than any other album sched- 
uled this quarter, and chart watchers 
projected an 800.000-plus start from 
chains" first-day sales. Still, 680.000 
marks his best sales week ever. 

For all his considerable chart success, 
Jay-Z has surpassed 500,000 copies only 
twice before, his previous best being 
558.000 when "The Dynasty Roc La Fa 
milia" arrived in October 2000. 

His first album since 2004 further se- 
cures his place in Billboard 200 history. 
It marks the ninth time he has bowed at 
No. 1 . padding his all-time record. Carlh 
Brooks is next with seven. 

His nine No. Is on the big chart also 
exceed any other rapper. DMX and 2Pac 
are tied for second with five each. Among 
acts from all genres, lay-Z moves into the 
league of all-time greats, tied for third 
place with tJie Rolling Stones, trailing only 
the Beatles (19) and Elvis Presley (10). 

WATCH WHAT HAPPENS: Prime 
time music specials have become almost 



as much a Thanksgiving tradition as 
turkey feasts and football games. 

For the second year in a row, ABC car- 
ried the American Music Awards on the 
Tuesday before the holiday, the same 
night that NBC placed the excellent 
"Tony Bennett: An American Classic," 
sponsored by Target. Both programs gen- 
erated handsome sales gains. 

In a week when album sales are up by 
36%. at least six of the acts that played 
the AM A show score spikes that beat the 
market's pace. The biggest rise among 
them belongs to show opener Beyonce, 
whose sales more than double (9-6, up 
1 55%). but she also appeared on "Oprah" 
and had a deep discount al Circuit City 
the day after Thanksgiving. 

The next-largest percentage gain be- 
longs to Nelly I-urlado (92-63. up 77%). 
The big chart also posts AM A-rclated in- 
creases of 40% or more at Nos. 13, 23, 
46 and 71. 

Tony Bennett's latest, which had a 
value-added edition on sale at Target, 
garners the Pacesetter award as its sales 
almost triple (32-16, up 194%). 

Among Bennett's guests, the first set 
by John Legend more than doubles (192- 
1 28. up 117%), and Diana Krall. No. 1 on 
Top Jazz Albums, sees her best gain since 
bowing 1 0 weeks ago (up 9%) . • ■ ■ ■ 



CHART 
BEAT. 

READ FRED BRONSONV 
EVERY WEEK AT I 
BILLBOARD.COM/FRE0 ^ 



>>Selllng millions of albums 
and winning trophies at every 
awards show is fine, but let's 
not forget what's really 
important: Carrie Underwood 
continues to rewrite chart 
history. Her combined n weeks 
at No. 1 on Hot Country Songs 
with "Before He Cheats" and 
"Jesus, Take the Wheel" are the 
longest any female artist has 
spent in pole position with solo 
recordings in a calendar year in 
the 62-year history of 
Billboard's country singlts tally; 



Market Watch 

Weekly Unit Sales 
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A Weekly National Music Sales Report 
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OVERALL UNIT SALES 
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SALES BY ALBUM FORMAT 


50z.e million | 


CD 492.401.000 


455.683.000 


-75% 


Digital 13.667.000 
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becomes the 



'IdoC contes- 
tant's song 
pertomis well 
at multiple 
Tadtolbmats. 
finding a 
place among 
the 10 most 
played tracks 
attvrotop40 
stations and 
three rock 
ouSels. 



Song makes 
Its digital bow 
(No. 14, 
35,000 
downloads), 
concurent 
withihe 
release of 
rapper's 
eigttih studio 
set, prompt- 
ing Hot! GO'S 
biggest lump. 




Charts fiist 
Christmas 
debut of the 
year appears 
on the photo- 
genic duos 
holiday set 
and IS 
featured in 
"The Santa 
Clause 3. 
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CHICKEN NOODLE SOUR Webslar & Young 


B Featuring The Voice 01 Harlem 

©8 I.MV.«.-.Al ".KI#1'C 





STEFAN! EQUALS BEST CHART JUMP 


Gwcn Stcfjiii enters Tile Billboard 
Hoi 100 top 10 with a hefty 25-7 
move for "Wind It Up." In just its 
fourth week on the chart. "Wind" 
matches Slefani's career-best leap, 
achieved when eventual No. I 
"HoUaback Girl" jumped 37-10 in 
the April 23, 2005. issue. 


^^^^V^' Following a perfortiiance on the 

^^VJ ^ Nov. 21 Ainerican Music Awards, 
^^e^' , "^^^1 tlownload sales jumped to almost 
^ *^^^| ^2,000. prompting a 1 J-4 butnpon 

rT< *■/ 1 ' ^ ^^^H Hot Digital Songs. Listener im- 
' / ' ^ ' pressions at top 40 radio also in- 
U I creased by 13% to 18 million. 
M V — Si/['io Pietroluongo 
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In My Own Words B 




m 




51 




MARY MARY 
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SNOOP DOGG 


The Best 01 Snoop Oogg 
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CASSIE 

^:*Ii■.ltL■lUl..b^J BiJy BJ9a' AG ilB 9B 


Cassie 





i* FOR A COMPLETE LISTING OF THE HOT R&B HIP-HOP ALBUMS. CHECK OUT WWW BtLLB0ARD.COM 



TOP 

REGGAE ALBUMS 





3% Si 


ARTIST 

vi H'M K SUMBEP DSIPIfiljIING lAftEl 










Kl SEAN PAUL 

prfM 1;! .i-..isric e3788*.'wj 


Tha Trinity ■ j 




2 


39 


MATISYAHU 
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BOB MARLEY 

I'll - ' ' .. 1 1.. . - 1 -. IMS MAOtCV 


Forever Bob Marley 


Bi 


4 


ga 


BOB MARLEY AND THE WAILERS 

I .III ,i.\ I ^i ■ 1 ■, ■ ,i:,i iH , Vf 


Gold 
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DAMIAN -JR. GONG- MARLEY 

iji-ti ■ . ||. . ■■■ i.V.L .-. .-.I .iL iltPUB^iC OaiilB'liMHb 


Welcome To Jamrock 
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Live At stubb's 








VARIOUS ARTISTS 


Strictly The Best 36 
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BOB MARLEY AND THE WAILERS 


Africa Untte: The Singles Collection 
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Ghetto Story 
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BUJU BANTON 
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Too Bad 
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Reggae Gold 2006 
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Strictly The Best 35 HI 
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SIERRA LEONE S REFUGEE ALL STARS 


Living Like a Refugee 
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EASY STAR ALL-STARS 

EiSV sTiVfl ■■■JU 


Radiodread 





BFTWEFN THE BULLETS u\<}Qrr\(^ .3 biHbo.if d.coni 

JAY-Z, SNOOP LEAD SALES FEAST 

This week, as )ay-Z ties R. Kelly for the most Tlie Billboard 2(K) at No. 5. 
No, Is in the Nielsen SoundScan era with 2Pac starts one step behind Snoop on 
nine, other artists make notable tnarks on R&B/Hip-Hop. his ninlli debut in this decade 
Tod R&B/HiD-HoD Albums. and the 14th aoDearance since 


Snoop Dogg's "Tha Blue 
Carpet Treatment" earns 
week's Hot Shot Debut at 
No. 2. becoming the rapper's 
10th top five bow on the lisi. 
Its 2&4.000 units also gives 
Snoop his best opening 
week since 2001, cnteritig 




his death in 19%. Heather 
Hcadley gets the Pacesetter 
medal (R4-26) as a single gets 
featured in the latest March of 
Dimes radio campaign. She 
was also specially priced at 
Circuit City, aiding a 415% 
spike. — RaphaH Geor^ 



Co to www.billboard.biz for complete chart data 
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See Charts Legend tof rules and expterwlions. Al rtghss reserved HOT fl4B HIP-HOP AIRPLAY: 1 55 stations are eiectroncaliy moniitxed 24 hours a day. 7 days a week. This data is used to 
compile the Hot RSfi/Hlp-Hop Songs chart. €> 2006, VNU Butiness Media inc and Nietsen SoundScan. Inc Lsgend iniormation corXinues at bottom of page. 
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EVERYTIME THA BEAT DROP 
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STJNTIN LIKE MY DADDY 
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THERE S HOPE 
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PROMISE 

ClARfl . " ;r- iOMBAi 
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CAN T LET GO 
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SMACK THAT 
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SAY GOODBYE 
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WEH DEM A DO 
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COME TO ME 
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MONEY MAKER 
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UPGRADE U 
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BE WITHOUT YOU 
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26 
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RING THE ALARM 
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MAKE IT RAIN 
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1 KNOW YOU SEE IT 
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POPPIN 
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TURN IT UP 
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CHANGE ME 
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PUSH IT 
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NEED A BOSS 
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it 


|H| 27 


4 


RUNAWAY LOVE 
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it 


© 


SS 


5 


LET S STAY TOGETHER 
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SEX. 
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40 


46 
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TELL ME 
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SMACK THAT 
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CALL ON ME 
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KOOL AID 
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RING THE ALARM 

BlYnMCE .JVaiAbUU) 
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MONEY MAKER ■ 
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IS 


DEJA VU 

BEYGriCF ICAI JAT-Z iCOiUFAaiA'SUIA) 
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8 
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WALK IT OUT 

UNF . . 
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REGRETS 

HEAVEN OAVIS 
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SAY GOODBYE 

CHRIS BROWN ■* ■ ■. - 
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GRIND WINTERS OUT 

MIKE WATTS FUT JIE HKKLEI t PAUL WAU .WAHSl 
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FERGALICIOUS 

FERGIE .'..■■• ■■" '."■■-:lijF;. 
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UNTIL THE END OF TIME 
FREDDIE iACISOR 
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WALK AWAY (REMEMBER ME) 

PAULA CEALDA fEA' THE GET .SB B'A c),lb 
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CAN T GET ENOUGH 
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SHOW STOPPER 

OANITY FANE ■ ' .■)■.■ 
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MY LOVE 




B 
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UNAPPRECIATED 
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JUSTIN TlMERUUIl FUT. U .'IVE TOMBAi 






CHERISH .1 
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MONEY MAKER 
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GET UP 

ClARAFEAT CHAMILLIDNAIBE ...n.ir) I'J- :ril.lBA. 


it 




16 


SYMPHONY OF BROTHERHOOD 
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WE FLY HIGH 

jiMjONES I'Li i.'..:- ■ :: ' 
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1 LUV IT 
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COME TO ME 

OIDDY FEAT NICOLE SCHEREINGER BOV ATLJINTIC) 
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PICK IT UP 

KPHIi M^'-i^l 
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t 


DEM JEANS 

CHINGY FEAT JE)IMAIRE DUPRI iSLOT-A^LOT CAPITOL) 
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DO OR DIE 

BEAR i^Ti^T CIT*| 
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THE WAY 1 LIVE 

BABY BDY OA PRINCE '■ .ERSAL REPUBLICi 
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IE AMO CORAZON 

PRINCE .ilMVtF^AL r;FjR1Ii: 
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RUNAWAY LOVE 
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TELL ME 
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ME & U 
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MONEY IN THE BANK 
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MISS YOU 

AAUYAH . - . UNIVERSAL VOTD)Nrii 




r 


It 


20 


SEXYBACK 

JUSTIN DMBERIAFE iJi)) ;u>J6A 






14 


CHAIN HANG LOW 
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SHOW ME WHAT YOU GOT 

JAY.I . ..' ■ DijML. 
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CHICKEN NOODLE SOUP. 
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D 


28 


7 


LET S RIDE 

IRE GAME . . 11); 
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WHAT THE LICK READ? 

ruiJ'-E J .u SCAlEI 
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NEED A BOSS 

SHAREEFA FEAT LUOACRiS .DIP 0£F CON II iDJUGl 
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RUN ITl 

CHFIIS BRmFN |.<IVE ZOIABAl 
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PROMISE 

CIAKA 
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SISTA BIG BONES 

AHTWOWT MHILTOH . so Pit :OMBii 



SHINE 

BONEY JMKI iCCNCORO) 



IMAGINE ME 

KIRK FRANKLIN i^O VQ SOULGOSPQ CENIKIC ZOMSA) 




RAB/HIP-HOP AIRPLAY 



We Fly HlgbluiCH|NF6) 
I WmM lOVI Vm urnvtRSM. 1IOTO«III(77^) 
tzoin*(79.1) 

Vm mivcnu iiOTWM (8SJ) 

Vatt Tiiii S*" Mmscopftt7.it 

• USUM(S2.7) 
Make tt Rain virgin |t>7 2) 
(iln' ZOMM (S7.3) 

Runswiy Love ojmg (S2.4) 
Top Back ATUKnc (7S.9) 

ZOMI UTUm(7ZJ) 

Ice Bdi suM(SZ.i) 

HSftd Bof KMC [72.11 

Or TtM HcUn ATUimc (B3.1 ) 




17 
19 
20 
Z3 
V 
35 
51 
S2 
M 



Pfmiwd Oul viflOiN(83 7) 

Be wnhMecAPmii(7Un 

RHYTHMIC AIRPLAY 



Smack Thil uwvEnAL HOTDm (65-3) 2 
Shwtie Like Mine sum (S3.S» 4 
Walk II Out ucHlM.St 7 
FergallciousMTHscDPE(71.7) 9 

Unappreciated CAPTTOi (73.9) It i 

W«FlyHlgbR0«l(l67) 14 | 

Dem JumcMm(aa.S) 18 I 

RunnrayUn«luMf7S.3> IS ' 

H(74.tt R 

That ! Thai S*"aEFFfii(U.4) 24 

VouunwflSJU.HOiowH|B4.3) 2S ^ 

TallMeATLUfTK(74.1» 29 ; 

loe Box SUM (76.0) 34 

On Ttw HotRne muxtk (73.1 1 ST £ 

Break H on BUM (n.6| M ] 
So Soiy UMVBtUL REnisuc (77.4) - I 

1ttniYkOHlRMB(74.7) -| 

ADULT R«B AND RHYTHMIC AIRPLAY 69 acW R4fl SBBone and 66 rtrytnmc sWDons are 
eleclrmcalV rronnctaO by Nietsen Bioadcast Data Systems. 24 houts a Oay. 7 days a week. 
^ 3006 VNU Business MecW. Inc and rMsen SoundScon. tnc HOT R&BHIPHOP 
SINGLES SALES: tr»s daia is used lo compiie Hot fl&BiH^FHpp Songs r 2006 VNU 
BuaneGS Meda Inc. and Nielsen ScundScan. tx- HfTPRSHCTOR: 2006. Promoequad 
arxi HilPredictCT are trademarks ol Think Faia LLC. 




Data for week of DECEMBER 9, 2006 



CHARTS LEGEND on Page 104 

0 : iterial 



►R&B/HIP-HOP SONGS 











MB 

n 


TITLE 




IS 
Si 


o 




6 


Kl IRREPLACEABLE Li_v. 




' 




2 




SHORTIE LIKE MINE Bow Wow Featuring Chris Brown & Johrt ; i : :i . 

■ - ~ V i:Oi. , AiJo'i'l S "tPWiSt © 




2 


m. 3 


6 


Mm. 


MY LOVE Justin Timberlake Featuring T I 

■ '.•S-:Rl.*'(E.OANjA IJ TlMBtniAKf.TVMOSlEyNHILL'^.C . HAfia b, ©Q ■ : 




3 


4 


7 


WE FLY HIGH Jim Jones 

L Ktr ij JU'i£4.-3fVi ® NPi.UMil:. .',;JH 




4 


DI 

Bi 


i 

i 


D 


WALK IT OUT Unk 

D.'MO'iT*V |A fL*'TM -JMPHBtV.H SIMMONS « ROBetsOKl O eili CaP,(f ■ i^^H 


P 


i 
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FLY LIKE A BIRD Mariah Carey 
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TOP BACK T.I. 
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PULLIN ME BACK Chingy Featuring Tyrese 
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SEXY LOVE Ne-Yo 
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USED TO BE MY GIRL Brian McKnlght 
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LOST WITHOUT U Robin Thtcke 


EVERYTIME THA BEAT DROP Monica Featuring Dem Franchize Boyz 
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THERE'S HOPE India Anc 
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CANT LET GO Anthony Hamilion 
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ZOOM ur Boosio Featurmg Yung Joc 
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SMACK THAT Akon Featunng Emmem 
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RING THE ALARM Boyonce 
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WEH DEM A DO Mavado 
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COME TO ME DIddy Featuring Nicole Scherzlnger 
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ENOUGH CRYIN Mary J. BUge Fealunng Brook-Lyn 
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FIND MYSELF IN YOU Brian McKnight 
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THROW SOME D'S Rich Boy Featuring Polow Da Don 
' ' =OV,R CRAWfOftO.J J0NE3 n DEBARGE G WlLLiAMi; ©O ■' - '■ ■^■■^-"r-: 


B 


42 


44 




BE WITHOUT YOU Mary J. Blige 
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1 KNOW YOU SEE IT Yung Joc Featuring Brandy Ms. B.' Hambrick 
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CALL ON ME Janet & Nelly 
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TELL ME Diddy Featuring Christrna Aguilera 
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IT S OKAY (ONE BLOOD) The Game Featuring Junior Reid 
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NEEDABOSS Share«ra Feaiuring Ludacrls 
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TURN IT UP Johnta Austin 
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LET S STAY TOGETHER Lyte Jennings 
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RUBBERBAND BANKS Young Dro 
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ICE BOX Omarlon 
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HOOD BOY Fantasia Featuring Big Boi 
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KINGDOM COME Jay Z 
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ON THE HOTLINE PreOy Ricky 
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HIP HOP IS DEAD Nas Featuring wili i 
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A DOZEN ROSES (YOU REMIND ME) Monica 
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LOST ONE Jay-Z Featuring Chrisetle MIchele 
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IMAGINE ME Kirk Franklin 
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LETS RIDE The Game 
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HEAVEN John Legend 
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LIVE IN THE SKY T.I- Featuring Jamie Foxx 
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SEXYBACK Justin Timberlake 
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SHOW STOPPER Danity Kane 
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ONE Tyrese 
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LOOK AT HER One Chance Featuring Fabo 
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PLEASE DON T GO Tank 

. "i^.i BlACGHOl'SD 


ss 


63 


66 




ClCVf Vrtl 1 MriMP l nlhnr UnnHrnca 

- .. : ~ M--|.< 1 ^ !■;■ 1 1 © l-iV.. 








1 


LAST NIGHT Diddy Featuring Keyshia Cole 
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IN THE HOOD Trae 
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SAVE ROOM John Legend 
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TURN THE PAGE Bobby Valentino 
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SUBMERGE M-Tina 
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WOULDN T GET FAR The Game 
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CAN'T GET ENOUGH Tami.i 
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SISTA BIG BONES Anthony HaiTu vjti 
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U SHOULDA SEEN HER ON MYSPACE Jud Nei^iet 
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CHAIN HANG LOW Jibbs 
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ROCK YO HIPS Crinie Mot^ Featuring Lil Scrappy 
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CHICKEN NOODLE SOUP. Webstar & Young B Featuring The Voice Of Harlem 
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PAC'S LIFE 2Pac Featuring T 1 A Ash.inii 
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1 KNOW YOU WANT ME Young Buck Featuring Jauo Phae 
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HELP Uoyd Banks Feaiuring Keri Hitson 
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PIMPED OUT Brooke Valentino Featuring Dem Franciiizc Boyz 
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DAY DREAMING Natalie Colo 
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SHE DON'T LcToya 
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so EXCITED Janet Featuring Khia 
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CAPRICE MUSIK Turn Turn 
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H^|ijjj4j9H| KOOL AID UP Bass Featuring JT Money 
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BE WITH ME J. Holiday 
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DAYDREAMIN' Lupe Fiasco Featuring Jili Scolt 
VMOlMAN fl VINCENIi ©© 
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CHUNK UP THE DEUCE Ut Keke Featuring Paul Wall & UGK 
■. r BUTUB.B FflCEMAtt t WILLIAMSi 
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SIDE 2 SIDE Three 6 Mafia Featuring Pro|fic: Pat 
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FAVORITE GIRL Marques Hou -ion 
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PAIN IN MY LIFE Saigon Featuring Trey Su i , j 
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-FTWFEN THE BULLETS rqeorge a billboard com 

NY FLAVORS R&B/HIP-HOP SONGS 

A famous song says if you make it in New York, you win Greatest Gainer (No. 19). adding 3 million of 



tan make itanj-where. Hot R&B/Hip- 
Hop Songs agree.s. as the market's 
top stations afTcct the chart. Reggae 
upstart Mavado soars 66-i8 as hip- 
hop outlet WWPR owns more than 
half of his 10 million audience im- 
pressions. And WQHT helps Fat joe 



his 5 million audience gain. Ljfe len- 
nlngs sprints S7-50, as aii^ilay from 
WBLS more than doubles. 

For llie record: A Nielsen Sound- 
Scan correction after last issue's 
deadline placed "Kool Aid" by Lil 
Bass at No. 93. — Raphael George 



Data for week of DECEMBER 9, 2006 i For chart rsprlnts call 646.654.4633 
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|:IT1;LE BIG TOWN The Road TO Here • 
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HANK WILLIAMS JR. ^ ^hey Do II In Dixie: The Essential Collection 
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CRAIG MORGAN Utile Bit 01 Lile 
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JOHNNY CASH^^ „„„ American V: A Hundred Highways 
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TRENT TOML,NSON^^^^^^__^ Country is My Rock 
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KENNY ROGERS =1 Numi^r Ones 
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JERRY LEE LEWIS Last Man Standing: The Duels 
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MIRANDA LAMBEBT ,<.„„^ « ^ 
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OLD CROW MEDICINE SHOW ^ m 
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SOUNDTRACK A Prairie Home Comp«U<» 
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RHONDA VINCENT g^^^^^, ^ chrlstmas CoHecUon 
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THE WAiLiN' JENNYS Fireo-acHer 
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SMOKY MOUNTAIN BAND chrtslmas In The Smoky MoumErin 
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CHRIS THILE q^^^ ^ Woman From The Ground 
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VARIOUS ARTISTS ^ Remember: PIckin' On Carrie Undenoood: The Bluegrass Tribute 
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DAVID GRISMAN QUINTET Da«gs Groove f 







BETWEEN THE BULLETS wjessen o billboard r 

HOLIDAY STUFFS ALBUM VOLUME 

Black Friday holiday shopping pushes volume 192% spike with "Glory Train: Songs of Faith, 
on Top Countrv- Albums up 75% over the previ- Worship and Praise." That title, which opened 
ous week, led by Greatest Gainer ribbons for in the Nov. 12. 2005. issue, mov-es more than 
Keith Urban"s "Love. Pain & the Whole Crazy 6,000copies.ThehikeisdueinparttoaNov.21 




I ning. in Its tniro repeat oi a t-M i u-oss i„ountr>- segment tea- 
chart week, the No. 1 luring Tra\is and fellow counlr>' traditionalist 
"Pain" moves 157.000 |osh Turner 

copies, up more than lohnny Cash continues to be an intrepid force 
5 3 ,000. on the coimtry lists as a second volume of "The 
The percentage- Ijegend of lohnny Cash" takes the Hot Shot De- 
based Pacesetter baton but at No. 28, while seven other Cash sets popu- 
goes to chart veteran late Top Country Albums and Top Country Cat- 
Randy Travis for a alog Albums this issue. — Wadejasen 
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I Can't Love You Anymore MERCURY (81,6) 
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Visit www,radioanc*records.com to sign up for your free daily 
Country Radio Blast. 



RadioandRecords.com 
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BETWEEN THE BULLETS 



McBRIDE BRINGS POP ICON TO COUNTRY LIST 



Martina McBride brings the late Dean Mar- 
tin back to Hot Country Songs for a setond 
time as her newly minted duet with the Rat 
Pack icon. "Baby. Ifs Cold Outside," bows 
at No. 58. 

Martin, who died on Christmas Day 1995. 
spent 1 2 weeks on the counti^' chart in 1 983 
with "My First Country Song." which peaked 
at No. 35. Issued by Warner Bros., that single 
featured guest vocals by Conway Twitty, who 
was also signed to tlie label at that time. 




Data for WMk of DECEMBER 9, 20O6 I For chart reprints call 646.654.4633 



Recorded at the stoned Capitol studios in 
Hollywood. McBride's vocals were recently 
mixed with Martin's original version of 
"Baby." which was also cut at the Capitol 
tower. Tliis version got added to new press- 
ings of Martin's 2004 "Christmas With 
Dino" compilation. The duet version is being 
worked to country stations by Capitol 
Nashville in tandem with RCA's Nashville 
staff, and the two competitors will split recap 
points 50/50. — Wadu Jessen 



Go to www.billboard.biz for complete chart data t 99 
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All fighls reserved TOP LATIN ALBUMS: See Charts Legend (ix niles and explanallons. e aXK. VNU Buaness Media. Inc. and Nielsen SoundScan, Inc. All nghts lesensd. 
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9 




SLIPPING AWAY (CRIER LA VIE) 

MMY FT llYLENf fARMEFI MUTE 


10 




DONNE-MOl UNE VIE 
TANMCK NOAH ,^AihT GEORGE 




ITALY 


1 


ii 




(FIMI NIELSEHI HOVEIIIEII Zl, ZMt 


1 


1 


THE SAINTS ARE COMING 

U2 AMD UtEEN OAT ISIAKO 'miERSCOPL'REPRISE 


2 




10 CANTO 

lAURI PUlSm AIlAWtIC 


9 


5 


INSTABILE 

NEK 'AA^NEfl BROS 


4 




STOP THE CLOCKS 
OASIS ^ir". -(fcOlMER 


S 


.1 


LOVE LIGHT 

NOHIE WtLLUMS ChHVSALIS 


6 




JUMP 

MAOOMA AARNER BROS 


7 


11 


SEI PARTY Dl ME 
ZERO ASlOUnO UNIVERSO 


8 




MARTYR 
OEPfCW MODE MUTE 


9 


\F'/ 


ILLEGAL 

SHAKIflA f I DWLOS SAMTAHA f 


10 




ED ERO CONTENTISSIMO 
nzuM fimo CAPiTCL 





1 


-2 

33 

4 


iTHE OfnCIAL UK CHARTS CO 1 NOVEMBE It ZOU 

PATIENCE 

Tm THAI PGLVDOfl 


2 


1 


SMACK THAT 
UDN FT fWHf M •:D^>CT 




24 


DOWNTOWN 

EMMA BUITDN 1 3 


4 


2 


MY LOVE 

WSTW TWafRLAH FT. tl ; Vt VOWSA 


B 


3 


THE ROSE 
WISTUFIS 


a 


5 


IRREPLACEABLE 

UTOKE KHOWIES COLUMBIA 


7 


6 


PUT YOUR HANDS UP FOR DETROfT 

FEWE IE ORAHOE iiP t'HN' 


a 


12 


HOCK STEADY 

ALL SAINTS MHLLpv 


a 


SOMETHING KINDA OOOOH 
6IRIS ALOUD ■ 


10 


14 


AMERICA 

RAZOIUJGKT VERTIGO 



GERMANY — 


ii 

1 


JEW 


PATIENCE 


2 




DAS BESTE 


3 


3 


WAS WIR ALLEINE NICHT SCHAFFEN 

UVIER tMJDOO UAiaOO 


4 


2 


HURT 

CHflOTWA ABUn^ RCA 


S 


4 


1 DONT FEEL LIKE DANCINQ 

SCISSOR SUTEM POITDOR 


a 


6 


SMACK THAT 
AXON FT EMINEM KONVICT 


7 


5 


MY LOVE 

JUITIN TIMHRUKE ft. IJ .'Iuc ^DUilA 


a 


lEW 


AUCH IM REGEN 

ROMNITOU iSLAf^D 


a 


8 


CHASING CARS 

SNOW PATROL FICHOIi'POtVDOR 


10 




U 4. UR HAND 

FINK LAFACE.ZC^RA 



AUSTRALIA ■ 


h CANADA □ 




li 


lARIAl HOVEMIER 2b. TOM 


ssS 
£x 


il 


ISOUNOSCANI OECIHBER 9. IMS 


1 




1 DONT FEEL LIKE DANCING 

tCIISOR SISTERS P'^LVHOR 


1 


lEW 


THE SAINTS ARE COMING 

0716«INDAT ■ " HHi 


2 


5 


IRREPLACEABLE 
■ ETa«CE KMOWUS ' I'll L UBIA 


a 


1EA 


WIND IT UP 

CWEM SlEfSMl ' . . 


3 


4 


MY LOVE 

JUSTIN TIMBERUKE FT. TJ . : " iu 


3 


3 


CHASING CARS 

SHOW PATROL Fai'DDI ASWINTEBSCOPfUWVEfiSAl 


4 


6 


SMACK THAT 

AKOH FT LMIKiy hONViCI 


4 


lELI 


SAY IT RIGHT 

HULT FURTAOD .' 


8 


2 


1 WISH 1 WAS A PUNK ROCKER 

SANDtTMIMnCa 


a 


e 


MAD WORLD 

SAa«AD-t^":.-". 


a 


3 


THE SAINTS ARE COMING 

us ADO GHEEN DAT zaPEHEPRISE 


a 


2 


MANEATER (ALBUM VERSION) 

HEILT fURTAOO f i S'i'tH :-ftL 


7 


t 


1 DON T NEED A MAN 

THE PUSSYCAT DOILS JSW "irtUDCOPE 


t. 7 


4 


SMACK THAT 

MM FT MMM K1.>.VCI IF -"^.SRCUaiERSAL UOTIMFtUMRSAL 


a 


10 


U + UH HAND 
PINK . . 


a 


5 


LIPS OF AN ANQEL 

HWOER LMVERSAL l-l.TL'^H JNIVERSAL 


a 


12 


HAPPENIN' ALL OVER AGAIN 

TOUIW DIVAS SONY HM^ 


a 


NEW 


IRREPLACEABLE 

BETONCE CI>lUMeiA 


10 


7 


SEXYBACK 

JUSTIN T1MBERUEKE .IIVE..;0UBA 


10 


8 


HOW TO SAVE A LIFE (ALBUM VERSION) 

T«FMTEPICSOhVbKll. 



SPAIN ™ 


ii 


si 


IPflOMUSICAE MEOIAI HOVEHSCH IB. IBOB 


1 


1 


THE SAINTS ARE COMING 

III AND GREER JAV :S;Anr ■iT^^sCOPE.'REPfilSE 


2 




POH LA NOCHE 
MALA RnniGUIl uniVEPSAL 


3 


NEW 


JUMP 

lAAOONHA WARNER BROS 


4 


2 


MARTYR 

OEPTCHf UOOE MiiTl 


3 


3 


ESCAPAR 

MOBT. AHARAL V>RGi1 


a 


fi 


THe REINCARNATION OF BENJAMIN BREEQ 

IRONMAnCNCAi'lTUL 


7 


11 


CRITICAR POR CRITICAR 

lAilGOni* 


a 


8 


LOVE DON T LET ME GO (WALKING AWAY) 
OAV10 UKTTA VS THE tec .11: 


a 


9 


LET ME OUT 
0O«R CAPITOL 


10 




LUCY 

JCAIDIISY BLANCO T hEORO 



THE NETHERLANDS- 

SINGLES 



IMEGA CHARTS BV) NOVEMIEfl 24 ZHB 

PANIEK IN DE CONFETTIFABRIEK 

cooti nn : ■ Bw6 

CUPIDO 

JAHStUT ART.ST g COMPAHY 

ALS DE MORGEN IS GEKOMEN 

■WSWT AflT ST S COUPAh* 

EVERYTIME I THINK OF YOU 

MAiKQ BOWSATO lUCiE HLHU MfRCURY 

SINTERKLAAS BOOT 
sanoEDOis xo sEonwiisic 



JAN SMIT 

OP Wte HAAH 6IUM ARTIST & COMPAIIV 

U2 

\tiM smam ■.i>* 

THE BEATLES 

LOW 

TOM WAITS 

ORPHANS; BMWLIH. UWLEDS > BAITAflDS AMIl 



THIS 


ii 


1 




2 


lEW 


3 


2 


4 


3 


3 


22 


1 


NEW 


2 




3 


NEW 


4 


Hf'.V 


5 


NEW 



EURO K 
DIGITAL TRACKS 


if 




^NIELSEN SDUNOSCAH IHTEflHATIOMALl DECEMSER 


1 


1 


PATIENCE 

TAKE THAT 


s 


11 


YOU KNOW MY NAME 

CHRIS ;i:'(M;l 


3 


4 


ALL GOOD THINGS (COME TO AN END) 

NELLV FURIADD '.T' ■ ■,--'Fi;. 


4 


3 


IRREPLACEABLE (ALBUM VERSION) 
BCTONCf COLUMBU 


a 


2 


MY LOVE (SINGLE VERSION) 

JUSTtH TIMBEUUE FT Tl '.'i :'ZV!lt. 


• 


NEW 


BOOGIE 2NITE 

iOOTYLUV ■■■ ' • ■. 


7 


6 


CHASING CARS 

SXOW PATROL : . ..iV INTEHSCO«>E 


8 


« 


HURT 

OiniSTmA AGUHCM RCA 


9 


7 


AMERICA 

KAIDRLIGin VERIiGO 


10 


5 


SMACK THAT 

AKOMFT. EMMM KOIlwlCT.'UP iROM SRC UNI'iliRSAL MOTOWN 


11 


9 


1 DON'T FEEL LIKE DANC1N' 

SCISSOR StSIEHS r" . i;. - 


12 


NEW 


SNOW ((HEY OH)) 

RED MOT CHILI PEPPERS C'IQ:. 


13 


10 


ROCK STEADY 

AUUUNTS VERCURY 


14 


12 


REHAB 

AMY W NfMDUSr 


18 


13 


LET ME OUT 

DnvEii ■ 


ie 


18 


U + UR HAND 

PINU 1 : : r.':- 


17 


19 


YOU GIVE ME SOMETHING 
JAMES MonmsoM polydor 


18 


NEW 


SMACK THAT 

A»0*tft {UiWM •.."in: :t i^.yu s^r uM'.ifiSAi MOTOWS 


19 


20 


SEXYBACK (MAIN EXPUCIT VERSION) 

.i;inii tiwbeplah , " 


20 




SOMETHING KINDA OOOOH 

GIRLS AROUND P'iJ.'DOn 





AUSTRIA 

s 



ii 


3$ 


1 


1 


2 


3 


3 


2 


4 


vE\V 


a 


5 


1 


1 


2 


^EW 


3 


NEW 


4 


JEW 


a 


2 



HOVEHBEN IT 2IMIB 



HURT 

CHRIS'IMA AbUlLE*^e 



I DONT FEEL LIKE DANCING 
SCISnm SKTERJWlVODB 



PATIENCE 

TAKE THAI POLYDQR 



U 4- UR HAND 

PIM LAFACE'IOMBA 



UZIIWCLEi UEHCURY 
RAMMSTEIN 
WIWMAU - . .[R^liL 

THE BEATLES 

lOVi kPPii 

YUSUF ISLAM 
AH OTHER CUP PDLYDOR 



NORWAY 


ii 


ii 


ivEflOHs flANB uanwm iiintHKR It. mt 


1 


1 


ITS ALL COMING BACK TO ME NOW 

HEAT LQAF VARIOH UVEN MERCURY 


2 




FLOOEN 

BJOfld FinSVAO ftiariLfUM 


3 


3 


1 DONT FEEL LIKE DANCING 

SCISSOR SISTERS -■HI fl'IH 


4 




SMACK THAT 

AKOIt FT. EMINEM HG-iVlCT 


S 




THE SAINTS ARE COMING 

U2 AND QREEa DAY iBLANDiHlEBSCOPt'HEPfliSe 


1 


2 


BJORN EIDSVAG 

MOt PEiNa4.Ei;H 


2 


3 


VAMP 

1 FULL SYMFQNI (MEO KOH) UAJOHSTUOK) 


3 




JAN WERNER 

SIRONGW :-OL->tC^ 


4 




KYHKJEBO SISSEL 
K BESTE I9BB-»N MERCL'OY 


a 


NEW 


TOM WAITS 

cmphansl brawuri. bawurs a BAsnnn anii 



DENMARK -1- 

QIMni PR 


ii 

1 


1 


(IFPI HIELSEN HARAETIHS RESURCHI NOKMU 11, MOB 
THE SAINTS ARE COMING 

U? AND GREEK DAY . .'■ 'JD IVTEB BCOPt'HtPHlSE 


2 


2 


MR. NICE GUY 

TRWE DYRMLM CMC 


3 


4 


MARTYR 

MFECHf MODE VUM 


4 


6 


BRUDEVALSEN 

TEDOY PEnOERSEH i.S VERSAL 


a 


11 


SELF CONTROL 
INFERMAL C-S'IAL STATION 


1 


1 


KIM LARSEN 

QilWMEl HANKAT -Vi 


2 


NEW 


THOMAS HELMIG 

HELMIG HEHFRA -.i<>aV bUh 


THE BEATLES 

LOV! APPLE 


4 




GEORGE MICHAEL 

IWEIfRFIVE AEGEAhl 




NEW 


TOM WAITS 

OflPHAM: SRAWLEHS BAWLERS B BASIAR8I ANII 



PORTUGAL 

Al RllUtt 


ii 


ii 


IRIHI NOVEMBER IS 1006 


1 




ANDRE SAROET 

ACUSnCS FAROl 


2 


NEW 


U2 

ntlBIMU* MERCURY 


3 


3 


PACO BANDEIRA 

UMA VtOA DE CAJICEIIS FAROE 


4 




MARIZA 

CONCERTO EM LIStOA CAPITOL 


a 


NEW 


THE BEATLES 

LOVE APFVE 


a 


NEW 


RODRIGO LEAD 

0 MUHOO 1 If13 100*1 COLUMBIA 


. 7 


4 


THE GIFT 

FACaOE ENTENOER ..W. i h." .fI^F.-. 


a 


5 


OOCEMANIA 
OOCEMANU VEQCURY 


9 


9 


GEORGE MICHAEL 
TWENTY FIVE AEGLAh 


10 


12 


DEPECHE MODE 

TWEBESTOF VOl IWLUE 



GREECE ^ 

Riuni PR 


ii 
1 


ii 

1 


<IFPI GflEf Ct OELOIIIE A TOUCHEl NOVEMBER 1). zm 

SXOLIO 2006 

pistiHfliis aiiiu THBiiuiiM 


2 




O MIKROS TIMPANISTIS 

KMfltSIOS &ANTIKAI : rhPiD 


3 
4 


3 


OLA 1 TIPOTA 

MMKALIB HHAniGIANNIS JVIVtRSAL 


•ilV 


ETSI INE. GIATI ETSI PAI 

ARTEMIS EFTHIMtSL-nA 


8 


NEW 


O KODIKAS MOU 

HNRISTMA KOUSTA HEAVEN 


1 


1 


HELENA PAPARIZOU 

TXE UME OF LOVE SONY BWC 


2 


2 


ROBBIE WILLIAMS 

ruoeboi[:hr>^alis 


3 


MOBY 

GO ■ ThE VERT BEST OF MOBY MUTE 


4 


i 


REAMONN 

*ISH 


8 


NEW 


HIM 

UMEAS1 UETEMMG VOL. 1 RCA 
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•erial 



EUROCHARTS 



SINGLE SALES 



ii 


LAST 
WEtK 


EUflOCKMirS IRE CDMPILED IT BILLBOMO FROM THE NtTIDHAL SINGLES MO UBUM 
SALES CHARTS OF 20 EUROPEAN COUHTHIES HOVEMBEfl 29. 1H6 


1 


17 


PATIENCE 

TAM THAT POLYDOfl 


2 


1 


SMACK THAT 

AKDN n. EMHEM KOtfVICT 


3 


Z 


MY LOVE 

JlJST1NTIMIEnLAUFT.Ul ::';3J> 


4 




1 DON'T FEEL LIKE DANCING 

scisson sisiEns ^i-ii-r.r^ 


6 


4 


HURT 

ghrhtimi aauilem rca 


8 


10 


FOUS TA CAGOULE 

FATAL BAZOOKA "L ,: ': 


7 


13 


IRREPLACEABLE 
■EVOMCE UOWLES CO. uMtiU 


S 


e 


EVERYTIME WE TOUCH 

CASCAOA AOOanFINL 


S 


3 


THE SAINTS ARE COMING 

in AND GnEEH{MTI£lA<40.l»TERSC0Pf 'R:'>RI^: 


10 


G 


MON PAYS 

FAUOEL Pv 


11 


7 


DAS BESTE 

SILSERM04I0 TGlLiMB t 


12 


75 


DOWNTOWN 

EMMABUNTO'I ■ ■ ■ ■ " -niM,: 


13 


15 


WAS WIR ALLEINE NICHT SCHAFFEN 
UVtEn HAIDOO umOO RECORDS 


14 


M 


ROCK THIS PARTY (EVERYBODY DANCE NOW) 

SOB SIMCLARFT CtlTEE-« VfuO'A PRDDuCIiOrt 


IS 


27 


MAHLY-GOMONT 

MMHI RCA 




ALBUMS 


ii 


ii 


HDVEUBER 19. IHB 


1 


NEW 


THE BEATLES 

LOVf APIOi 


2 


NEW 


U2 

0111 IINDUIMfCUB'' 


3 


2 


DEPECHE MODE 

THE lESTOF - VOL 1 M JT: 


A 


1 


GEORGE MICHAEL 

TWENTY FtH *:E,t»S 


S 


NEW 


RAMMSTEIN 

VOUERULL UfllVEHSAL 


e 




WESTLIFE 

m IDVE ALBUM^:* 


7 


'lEW 


OASIS 

tlOr THE CLOCKS BiC BHOTkEO 


e 


4 


J.J GALE ERIC CLAPTON 
THE flOAD TO ESCONOIOO RCpniSE 


• 


3 


ROBBIE WILLIAMS 

HUDCaOX OmrSALiS 


10 


6 


YUSUF ISLAM 

AN OTMER CUP POLVDOfl 


11 


7 


JUSTIN TIMBERLAKE 

flTURtitX IDVESOUHOS . .L IZVii. 


12 




JAMIROQUAI 

HIGH TIMES: SMGUS IHl ■ MOa COLUMBIA 


13 


II 


PINK 

m NOT DEAD LAFACE.'IOMBA 


14 


\EV. 


TOM WAITS 

OnPMM BRAWiERS UHUH « tASTMDS ANTI 


IS 


10 


LAURA PAUSINI 
10 CANTO ATLANTIC 




RADIO AIRPLAY .IL \ 


ii 


§1 


MDH) AIRPUr WFtmiATIOH FROM IT EURDPUH COUMTfllES AS MONITOREO AND 
TABiaATEO t1 NIEtSEN KUSIC CONTItn. 

HOVEMSE Zi. ZQN 


1 


2 


MY LOVE 

JUSTIN TIMBERLAKE FT T.I i:.;:QI^S~ 


2 


7 


IRREPLACEABLE 

BEYOWCE KWDWLE5 ■ 


3 


1 


1 DON'T FEEL LIKE DANCIN' 

SCIUDR SISTERS PDLYDOR 


4 




JUMP 

■AOONHA WARNER BROS 


B 


4 


PROMISCUOUS 

NEUY FUHTUO FT. TWBALAND MDSUV &EFFEK 


« 


5 


PATIENCE 
TUE THAT PDUQOH 


7 


6 


HURT 

CMRISTNU A6UUM RCA 


a 


12 


SNOW (HEY OH) 

NED MT am PEFraiS WARrjfft BROS 


9 


9 


BUTTONS 

THE PUSSYCAT OXLS FT SNOOP DOW 


10 


17 


SMACK THAT 
AROK FT EMINEIi t-TI'- <: ' 


11 


11 


ROCK THIS PARTY 
KMSiNcmH't Lijif! B .fjw prodlk;tk>ji 


12 


10 


YOU GIVE ME SOMETHING 
JAMES HORRISail >'iil':.:-< 


IS 


15 


U & UR HAND 

nm Atf 1 ; -.'iA 


14 


13 


WHO KNEW 

nm -.m; ■■- : .v5a 


IS 


16 


ROCK STEADY 

AU lAMTS MERCURY 





.TOP 

JAZZ 



w 




ARTIST 

mil lUP^iM 1 fiLVQEfl ' OlSTRIBUIWG IM£L 






Kl DIANA KRALL 

FROM m% MOMENT ON VERVE 007323.'VC 


o 


2 


94 


MICHAEL BUBLE 

rTS TIME i " " . ■ ■ ;^ rttPfJf P eRD5 * 


B 


1^ 


3 


S 


RAY CHARLES + THE COUNT BASIE ORCHESTRA 

lUYStN&SBASlEiWilCS - V,".": 




f- 


4 


II 


MADELEINE PEYROUX 

MALE Ihf PtH'ECr WllfllD . ■ ■ > .,' ,. 






5 


« 


GLADYS KNIGHT 

BEFORE ME .: , 






7 


30 


NAT KING COLE 

THE VERT BEST OF MET KING COLE CAPITOL ^9174 




b 


e 


58 


CHRIS BOTTI 

TO LOVE *GATH THE DUnS JJIL VG <. '■i.JS 50NV MUSIC 'B 




10 


11 


4 


THE BBC BIG BAND ORCHESTRA 

BIG BUNGS mvZ FRG" THE W*R TEARS VA.Tir ■ ;,REClftL PROOUCTS M2*»1*WCT 


m 


ID 


14 


2 


VARIOUS ARTISTS 

PUTUMATO PRESENTS NEW OWLEANS CHWSTIiAS PUIUMATO 256 




10 


s 


14 


CHRIS BOTTI 

LIVE WITH ORCHESTRA 1 SPf ClAL GUESTS COlOMGIA S04SB SaNT MUSIC 






10 


53 


MICHAEL BUBLE 

CAOGHT IR THE ACT : . . l AAflNEfl BROS ^ 


1 




15 


3 


THE MANHATTAN TRANSFER 

AN ACAPfLlA tHHISTWAS - ■ , 


k 


ID 


22 


13 


TONY BENNETT 

GNEATIST HITS OF THE hOS - ■ " VitA 4A77»'SONY MU&IC 


I 


|l4 


9 


11 


PAT METHENY BRAD MEHLDAU 

MIIHANT MIRLDRU . . i - .'.ARSEn BSOS 


1 


1^ 


12 


9 


KEITH JARRETT 

THE CRRRECIE HALL COMCEBT tL'.' :i[l. jM LRlVEflSSL CLASSICS liROUP 


1 


18 


13 


61 


THELONIOUS MONK QUARTET WITH JOHN COLTRANE 

«T CARNEGIE HAU THEL»IKWS.iBLUE NOTE SSIFS'.'BLG 






ir 




ELVIS COSTELLO t ALLEN TOUSSAINT 

THE RIVER IN REVfUE VIRVE FORtCAST QOGBBOVG 4 


^ 




19 


25 


KATIE MELUA 

PIECE BT PIECE '''^ = L-.TIirr. JNIVERSAL WOTOWft 0DG3GB.'UURG 


1 


m 


B 


1 


VARIOUS ARTISTS 

CHRISTWAE SREAF RELfl»lHO Ml FOR THE HOUOAn TELARC JATZ B3&57 tELAHC 


1 


w 


18 


26 


VARIOUS ARTISTS 

LECENOSOF lAU WITH RAMSEY LEWIS SHOWCASE IRSMEOIA 968709 


I 


SI 


20 


12 


MILES DAVIS 

COQL S COLLECTED lDLlVOIA itTil iO'.F KUSIC 


f 


,22 


23 


9 


AL Dl MEOLA 

COHSEGJENCE OF CHAOS 'ELAF.C BTSF!) 






B 


a 


LOUIS ARMSTRONQ 

THE DEFINITIVE COILECTIOH HIP-0 JER'.i CHROMC.iS 00T593,LU£ 






16 


3 


ORNETTE COLEMAN 

SOBNO GRAWIAH SOUND GHALH'.LR '- = 3T 






21 


19 


THELONIOUS MONK WITH JOHN COLTRANE 

THE COMPLETE 1957 RIVERSIDE RECOREIIHCS ^ .Ll-S C: FANTASY 30IW7/COHCI)RD 


1 




r 










p 


iili 


ARTIST H 

TITLE '<.<•'<' '.■ t..vHtR DISTRIBUTING LA8EL (Iff! 


o 






fSlSTING 1 

SOMCS FRDM THE lABTMnH Dfi OOr220i'UNIVEnSAL CLASSICS GROUP | 




2 


9 


VARIOUS ARTISTS 

PAUL MLCAniNEf S ELCE COR MCUM 'Ml CUSSICS 70(24.'BLt 




I' 


3 


12 


JOSHUA BELL 

VOICE QF THE KIDLIH " ■ "LA!;i;r". 977"^ SO'iV EMG MASnPftORKS 




o 


4 


4 


ANDRE RIEU 

CHRisTiAAS AROUHO TXE WORLD :>L<:, 






5 


9 


ANDRE RIEU 

THF HOMECOUINC' 




o 


e 


S 


RENEE FLEMING 

KOMAGE THf AGF OF THI DIVA .'.i i. li.MOVU'll RSAL CLASSICS GROUP 




7 


e 


11 


ANONYMOUS 4 DAROL ANGER/MIKE MARSHALL 

OiOR»,j»iin • ■ ■.;:.'W-40C 




o 


14 


4 


VARIOUS ARTISTS 

tDFL [..!■,■,■ 1 -I I .rf,i»S JMAKOSai/OJfJ 




o 


10 


34 


THE BFS0'.VN5 

dORni'i. iJ'ii^ -.1. :i;jll 5aW&MGMASTERWOfiK5'6 






E 


1 


BOCELLI MARINEZ ANTNONUCCI/PICCOU (MERCURIC) 

PAtL'<,i.i:i ■ ■ - ;v;its lis^u'' 






12 


7 


ANNE-SOPHIE MUTTER 

SIMF>H »NN( SQf'llt ■[/,■■■■.(■■- r.qiliip 






9 


2 


BRYN TERFEL SCOTTISH CHABMBER ORCHESTRA (MACKERRAS) 

lUTTO MOZART' 1 " ""■ i ' .^ni ; 






7 


7 


HILARY HAHN 

PAUtiihi SPhQR VJDLiNCaNCEHTDS I \;v(nSAL CLASSICS QHQdF 




1.4 


11 


It 


GABRIELA MONTERO 

a«CM ( BEYOND ■ '.■ i! 1. - 1. 






13 


21 


POLYPHONY (LAYTON) 

WMTACFlt CiauOeilRST MO OIHER CHORAL WOMS "'Pf ^Hh e<^3.'HARM0MA l,l..^-| 




Pi. 


16 


11 


VARIOUS ARTISTS 

flEOTIIIE BEATS. THE SECRET TO SLEEP ■.'■i .- ■ I'f ' Wf ^t.:;' 






18 


86 


YO-YO MA/THE SILK ROAD ENSEMBLE 

SUIOUJJOURfffYS BriTODIWHOflCWl -. I't- ■ - V»3W,'jUf MAcHP.'.- ■ - 






22 


11 


MUTTER PREVIN MULLER-SCHOTT 

MOIART PIANO IMiDS ! . ■ .■ - .lO i CJflOlIP 




i* 


15 


a 


DANNY ELFMAN 

SERINUm SCHIJOPHHAHA - '.'ilA:, >'...:-. IiL :T(t:tl' BUG MASTCF^Of!' 






21 


61 


ANDRE RIEU 

THE FLYING QUICHMAN I'i'.OK ^rsTO.'S.G 




1^^ 




LEIF OVE ANOSNES 

HOBliONS .LASSICS 416e2.BLG 




22 


23 


54 


ANDRE RIEU 

NEW »IAHS IN VIEHNA ri'.:j'i t;S'? i'Ji 








LONDON PHILHARMONIC ANNE-SOPHIE MUTTER 








IMMHI mi<h tDNcmros ■ & ■' :e iMVEftiAL CLAbSii &flC-J^ 








LEON FLEISHER 






IHEJOUHKf ... ■■■ SMEailliN SOUftftE 






20 


n 


HELENE GRIMAUD 

HtFLlCIION i . ■ .i.i .'. ■.LA3SICSGR0UP 





CONTEMPORARY JAZZ 
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ARTIST H 

TITLE iMMisr « VUUaEFI / OlSTtUBUTWe LABEL H 
El KENNY G 1 
R^TI "*«M<*inniuiiE.HiaTin«MrMinviuiK«vui)ninB I 


e 




6 


KENNY G 

Hl)lli;*(C0LL[CT10Hi^.SI4 Hp-^S4 SOrC 8Vf; STKiTtQIC WHflnETi'lG tl'OI.-'' 


o 

4 


3 
4 


7 
6 


CHRIS BOTTI 

OeCEMBtl 1 '.ttilS 75jaf SONVMUSIC 

GEORGE BENSON & AL JARREAU 

Omn IT UP '.'1 ■ ": : ■ If r"NCORD 




E 


1 


VARIOUS ARTISTS 

FOnCVCH FQRAiWan FOHlUIMCnVaUMIIIREKOEnDUSSlIZ? 


6 


5 


9 


BONEY JAMES 

SMINf ■ ■■ .Ii 




E 


9 


MEDESKI SCOFIELD MARTIN & WOOD 

OUIlOUDfl 1 -!-.■ : Ii' 




7 


4 


NINA SIMONE 

REMIXED A nElMAGUED LE&ACY'RCA QII^Q RUS 




S 


16 


FOURPLAY 


10 


9 


U 


KENNY G 

THL ESSIHTIAL KENNY G : '.'.. r AtliSTA ?MR7 RMG 


11 


10 


22 


WAYMAN TISDALE H 

WAT UP- " 




13 


22 


PETER WHITE 

PLAriN FAVQUftlTfS - -"i ' ■ V ;ii '. - ;!(^ ? SDNf WISIC 


P 


12 


is 


HERBIE HANCOCK 

POSSIBILFTIES 1 II.- ::1R 


14 


11 


16 


JAZZMASTERS 

JAZZMASIEfiS ■ -1" ', ', ■■■-' TMM 9il5;Z V; 




15 


IS 


THE RIPPINGTONS 

2tJtM 4MNIVEKSART 1 ; I-." . Ji: -| r (Hjt 7/11 E * 




17 


32 


MINDI ABAIR 

UK lESS ORDINilHr - ■' l Hh 


17 


14 


27 


MARION MEADOWS 

DRESSED TO CHILL i ■ ■ ■ i ■ 


o 


18 


S9 


JAMIE CULLUM 

C.ATCKtNG TALLS , ii"' ' t 'p i v- lAl MOTO'ATt O0^J7B'VGi'UIMG 


IS 


IE 


4 


BRIAN CULBERTSON 

A soumii CMHisi.MAs 1 ■ .VB Vlj 


o 


21 


2 


VARIOUS ARTISTS 

SMUOIH Ml tHHiSINlAS . - : " VLE'? •■f,m^ 


o 


E 


1 


VARIOUS ARTISTS 

KKSf le: ) SAMPIEH FOS AIDS RELIEF, KOL. IT '*if S^S.M 




23 


35 


GERALD ALBRIGHT 

NEW SEOIhHINCS ^l-AK B^tO'CONCORD 


@ 






SPYRO GYRA 

wHAppfo IN A DREAM t^u^^'^ i.c iic: 


24 


20 


25 


WILL DOWNING 

THE BEST G( WILL OOWMING Tiff HIILEKNIUM COLLECTIOH HIP-0 DD-tSeS 'UUE 


2S 


24 


14 


LEE RITENOUR 

SMDKt H HIHHOHS t E PEAK JJOOI.CO'KORU 





CLASSICAL CROSSOVER 
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84 
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45 
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8 
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10 
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11 




10 


40 




11 


55 


® 


13 


28 




14 


9 


IS 


12 


36 


ie 


18 


S3 


17 


16 


11 


IB 


i; 


39 


IS 


15 


6 


20 


19 


82 
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22 


20 


62 


23 


21 


57 


24 


24 


46 







ARTIST 

TITLE iM f 'i I •.■.A-'i'^ DISIfMUTltlSUBa 
Kl JOSH GROBAN 

BJ3 AWAKE ■ r -Hi - u43i'WAHNtH BflflS ti 

ILDIVO 

SIEMPRE - ■■ I I OlIiVaiA 0?t7i ^OIJV Wl-'SIC 

ANDREA BOCELLI 

imOER THE DFSEBT SKY SUGAfl.'OtCCA 0078-11 UNIVERSAL CLASSICS &RDI.P * 

ANDREA BOCELU 

AMDRt I . : - i.CA COSOea^WWERSAi. CLASSICS GROUP 

IL DIVO 

H DIVO ' ■ I I'jaiA BlBSl'SOhY MUSIt b 

IL DIVO 

AHCDflA ■ ' ij ; _. J'J;iA ;^.9M ;l>\>' 



m 

m 



MORMON TABERNACLE CHOIR 

THE WONOEfl OF CHRISTFALS V . iV. i n.'iFF.FJACLE CWIR '0PA7 

VITTORIO 

TTrTDFiW • ; . I -LF JCAWSJC FOR A atTTEB WWUl GOFXTUFMRSM. ElASaCS g 
ANDREA BOCELLI 

lIFGfi . .iV^SIC Q96H 



FumvERSAL LATINO 



SOUNDTRACK 

F-HIOE A PBEJUGlCE dECCA OOSe^'UNIVEBSAL CLASSICS GHOGP 



SOUNDTRACK 

THF DA VINCI COPE OECCA (WATftWVERSAL CLASS«S CROUP 



RONAN TYNAN 

THE DAWNING OF FHt OAV FiEFF 



F;iyF«5Al CLASSICS OflOOP 



JOHN WILLIAMS VO-YO MA ITZHAK PERLMAN 

AFElAOinS OF A GELSiU iSOIJHGTRAa i SfM C.A.\>ljk TJFIHL^OFFf BMG UA.STTFWIOftlS 
THE TEN TENORS 

HERES FO THE HEROES ^ liFI 



THE EAST VILLAGE OPERA COMPANY 

THE EAST VILLAGE OPERA COMPANT DECCA OQSiaVUNIVERSAL CLASSKS MOW 



GLENN QANZIG 



MORMON TABERNACLE CHOIR 

LOVE IS SPOFEN HERE '.' i ■,■ " .y.'i'.FFil : ■■ : ■! 
SARAH BRIGHTMAN" 



VARIOUS ARTISTS 

STRUNG OUT ON PANIC' AT TNI DISCO V lAkllN 91 SS 



Data for week of DECEMBER 9, 200e I For chart reprints call 646.6S4.4633 



Go to www.billboard.biz for complete chart data 
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Sales dala compiled trom a comprehes4ve pool of U.S. music merchants by Nictsvn 
SoundScan Sales data for R&B.tiv-hop retail charts a compiled by MIelsen 
SoundScan from a national subset ol core stores thai specialize tn those genres 

0 Alburns with the greatest sales gains (hts week 



Where included, this award indicates the title 
with rhe chart's largest unit increAse. 



I Where included, this award indtcates the title wHh 
' [he chart 6 biggest percentage growth. 



Indicates album entered top 1O0 of The Billboard 200 
and has t>een removed from Heatseekers chart 



PRICING CONFIGURATION 

COi'CasseOe prices are suggested list or equivalent prices, which are projected 
from wholesale pnces. D after pnce indicates album only available on OualOisc, 
CO DVD after pnce Indicates CO 'DVD comtio only available. I> DualOisc avail- 
able + CD DVD comtw available * indicates vinyl LP is available. Pricing and 
vmyl LP availably are not included on all charts 



Compiled from a national sample ol dala supplied by Nielsen Broadcast Data 
Systems. Charts are rar>hed by number of gross audience Intpressions, comput- 
ed by cross-felerencing exact times of airplay wfih Arbitnan listener data. The 
exceptions are tlw Rhythmic Top 40, Adutt Top 40, Adutt Contemporary, Modem 
Roch and Adutt R&B charts, which are ranked by total detections. 

0 Songs showir>g an irKrease in audience (or detecliorisl 
over the previous week, regardless of chart movement. 



Songs are removed from the Hot tOO and Hot 100 Airplay charts simuttaneously 
If they have t>een on the Hot 100 for more than 20 weeks and rank beknH 50. Songs 
are removed from the Hoi RSB'Hip-Hop Songs and Hot R&S Hip-Hop Airplay charts 
simultaneously if they have been on the Hot R&8>'H<>-Hop Singles & Tracks for more 
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop 
100 Airplay charts simultaneously il they have been on the PoplOO lor more than 30 
weeks and rank below 30 Titles are removed from Hoi Country Songn il tt>ey futve 
been on Ifie chart tor rrtore than 20 weeks and rank betow 10 *n detecbons or audi- 
ence, provided that they are not stA gainvig erxiugh audier>ce points lo bullet Songs 
are removed from the AduR Top 40. Adult Contemporary, Adult R&B. and htol Dance 
Airplay cfwis if ttwy have been on the chart for more than 20 weeks and rank bflow 
1 5 (20 (or Modem Rock and Latin) or It Ihsy have been on the chvt lormora than 52 
wMlaandb«towia 

SINGLCS S.M.nS CHARTS 

Tf>e top selhng singles compiled from a nabonat sample o( retail store, mass 
mercham. and internet sales reports coMecled. compiled, and provided by 
Nielsen SoundScan. For R&B.'HIp-Hop SInglM Sales, salM data is compiled 
rrom a fuUonal subset panel ot cor* R&8/Hlp4top sUras by NIalsftn SourKtscan. 
# Singles wKh the graatait aales galna, 



9 CD ^ngle available O Digrial Download available O DVD single available. 
O Vmyl Maxi-Single available. O Vinyl Single available. O CD Maxl-S«ngle 
avnil3blo Conligurations are not included on aH singles charts. 



^ Indtcates title earned HtlPredictiv status In thai particular formal based on 
research data provided by Promosquad. Songs are tested onlww by Promosquad 
using multiple listens and a rvitionwido sample of careful^ profiled music con- 
sumers. Songs are rated on a 1-5 scale: final resuAs are tuned on weighted posi- 
tives. Songs vMlh a score ol 65 or more (75 or more tor country) are judged to 
have Hrt Potential: although that benchmark nmber can fluctuate per tormat 
based on the strenglh ol available music For a complete and updalMl list of cur- 
rent songs with Hit Potential, commentary, polls arKl more, please visit www.hilpre- 
dictorcom. 



Compiled from a nal>or^al sample of reports from club DJs 

9 Tillos with the groalRSt cliih piny itKrease over the prevwus m 



9 Recording Industry Assn Of America (RIAA) certification for rwt shipment of 
500.000 albums iGold) ■ RIAA cenification for net shipment 
lor 1 million units (Platinum) ^ RIAA certification for r>ot shipment ol 10 ntlllion 
units (Dtamond) Numeral wtihin Platinum or Diamond symbol mdicates album's 
mutHilalinum level. For boxed sets, and doutile albums with a running time of 
too minutes or more, the RIAA multiplies shipm«>nta by the number of disc* and/ 
or tapes . Cerliflcalion for net sh^xnents of 100.000 units (Oro) : CerUAcMlon 
of 200,000 units tPlatino). > CertiAcadon ot 400.000 unrts (Mum-Plaljno), 



• RUA cartMcaMon for SOOuOOO pM dOMVilOKto (QoU). ■ RIAA oerlficaA^ 
1 mHon paid dmmloads (Platinum). Numeral M«hin ptalinun symbol kvicales song's 
n lornM sNpnianI ol 500 AX) skigtot (Gokfl . 



MUSIC VIDEO SALES CHARTS 

• RUA gold ceifflcaHon lor nal sNpment o( 25.000 unKs for video stngfes. 
RIAA gold certfflcalion lor net shipment of 50.000 urWts lor sfxirtform or 

k>r>gtorm videos B RIAA platinum (unification for r>et shipment of 50,000 units 
for video sirtgles. RIAA platmum certification tor sales ot 100.000 units lor 
simtlorm or longtorm vtdeoa. 

DVD SALES VHS SALES VIDEO RENTALS 

• RIAA gold cer tW crtiDn lor net shipment of 50.000 unAs or SI mlinon in sales al 
suggested retail price. ■ RIAA plenum certirk:atton tor sates of 100,000 units or $2 
minon in sales at suggested retail price. ~ IRMA goM certtficatton tor a mlnffiHjm 
sale of 125,000 units or a dollar volume of S9 miHon at retail lor theatrically released 
programs: or of at least 25.000 unds and SI million at suggested retail for norvttie- 
atrical titles. IRMA platinum certification tor a minimum sale of 250.000 units or a 
dollar volume ol S18 mllbon at retail lor thealrfcaly r e le ase d programs, artd ol at 
least, 50,000 units and $2 million at suggested ratai lor rwirHhealrical Mas. 
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HOLIDAY ALBUMS . li 
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ARTIST 

IITLE iMr'F ■.- i MIUBEB C'tSmiSUTINB lAMl (MlCd 




o 




Kl SARAH MCLACHLAN 

H^SwilfttRSOIKi ;» SISW.flMG (IS 93) 


o 




[^^jJjVfij VARIOUS ARTISTS 


. 9 




JAMES TAYLOR 

iHMES T»TLOfl *I CHftlStMUS ' ;■, '.'rii: i ., MUS'C ilB ^ift. 




iltj^lr 




TRANS-SIBERIAN ORCHESTRA 

IMt LOST CMmSIMAS t¥[ i -■ . ' -i .■.ill 


m 




4 


LARRY THE CABLE GUY 

k VERT Umi CHRiSTUkS -.. >. .11. 'l.-:KU1l.ltl 4e931.'nRN I't' 


• 






IL DIVO 

THE CMftlSIMAS COUECIiON .1 . ■ n . V ■! f, - ' ■ ■ -DW VllSlC .IS iiai 


• 




9 


TRANS-SIBERIAN ORCHESTRA 

CHRIStMiS EWf AHJ OIHIfl SIOKIIS ■[•'■■■M> 'iS^i 


B 






THE CHEETAH GIRLS 

CM££UM LIClOUS CMBlSTIUS ' '.! « flBUO? (IB Ml 


1 






STEVEN CURTIS CHAPMAN 

Ul 1 lUAUf 'S■|,U^ FOR CHRISTMAS •'i'-.^DVI 11231 (13 93l 


m 


m 




VINCE GUARALDI TRIO 

* CHARLIE BROWN CHR'STMAS iSauhOIRACICI (AflUSV 30066.' CD\CORD |I5 96) 


■ 






llriERCYME 

THE CHRIBIMAS SESilDWS iM". E^IC *64t( SOSV MUSIC i lfl 3fl. 




isJ.^'. 




FRANK SINATRA. DEAN MARTIN ft SAMMY DAVIS Jfl 

CHBISTMSS W-rtH THE RAT PACK CAPtlOL IZZIO iU 98l 


• 


B 


'10 


CELTIC WOMAN 

A CHIisSTMUS :EL[HnAri.]N vrtNHATIAN TOIli'BlG lll.gSi 




W 




BETTE lUIIDLER 

COOL VULE il-VB.A je^t-S SOKV iWSIC (l> 98) 






13 


BRAD PAISLEY 

BFUZ) PAISLEV CxniSTIUS ARISTA NASHVIILE D0S33'SBI| ( 1 B 9B) 








LUIS MIGUEL 

NAVIOAOeS LUIS MlblKl t^A«^tH LAtKIA Mit Ot 98) 








ELVIS PRESLEY 

r^CHBBTMASnHE il.' li'":! ;^ H i.Ii ««1.S0WBM6STI«iCCM'fl>IT*fcCP^^ - <: 


■ 






TRANS-SIBERIAN ORCHESTRA 

THE CHRISTMAS AITIC ' ■ - "iSl 


■ 


ia 




KIDZ BOP KIDS 

AlOi BOP CHRISTMAS --.'i- ■. '.- - >■■■• nt *S.7 9Bl 




ao 




ALY & AJ 

ACOUSTIC HEARTS OF WINTER Hf.l ( ■ .Vl if.r ;6?63* i13 Sfl.i 




SI 




BURL IVES 

RUDOLPH THE RED.HOSID REIMIER Mf i SPFCIAl PBOOllCTS 3}^^V■Um if. 


• 


29 




MARTINA MCBRIDE 

WHITE CHRISTHAI HCA KASHVIUE 6'eM'SBN <I4 M> 


A 


a 




KENNY G 

THE GREATEST HOUDAT CLASSICS t^lf^k 722H:mG OB 9S| 




o 


32 


MARIAH CAREY 

HERHt CHP-lSTMAS \- MUS4 |13 91) 0 


B 


18 


24 


MANNHEIM STEAMROLLER 

CHHISSMAS CillSHATIOH .^V i H ^l' t:j .HAMAPHONf .*0?0 1 1 7 3h' 


B 


zs 


20 


THIRD DAY 

CHfllSIMAS OFFtnililGS ■sf.trjIIAl ^<iVi ,1! 9U< 




*r 


22 


DEAN MARTIN 

CHRISTMAS WITH omo CAPiioi em; ii8.9ai 






28 


BING CROSBY 

WHHE CHMSTIAAS MC* SPECIAL PRODUCTS 711143 UUt (T 93 ?B,i 


a 


m 


33 


DIANA KRALL FEAT THE CLAYTON/HAMILTON JAZZ ORCHESTRA 

CHRISTHAS SDNBS VtRVE nO-<.'1 i IB ?tli 


• 


30 


26 


CLAY AIKEN 

ItfRRT CHRISTMAS WrlH lOVt Kl. t h?<:2'<- HV<i ilM iiBi 


B 


» 


31 


CELINE DION 

THESE ARE SPECIAL TIMES SSC MUS.C [CC (ia^?3 SOW WuSIC |'3 3ai 


B 


33 


29 


VARIOUS ARTISTS 

WDWCHHJSTIAASlGfltlNlArAO-CUmEMtmMXNT-Kni^KJUW^^ . 


• 


38 


30 


KENNY G 

HOLIDAT COltECTIOH ' ^ tSTil'SOm BMG STRATEGIC MARKETING GRO'.lP |ri ^Bi 




0 


38 


ELVIS PRESLEY 

ElVIS CHUETMAS 1' ' - " ^ .-.OhV BUG STFIATEGIC UAflKETING OflOUP (18 9Bl 


i 


o 




SUFJAN STEVENS 

SOhliS Kin LHrtlStMM ."MA-„ '.''U 60ti {/i *B> 




o 


■11 


VARIOUS ARTISTS 


B 




35 


MANNHEIM STEAMROLLER 

CHRISTMAS EnnAORDIKAIRE "UEH -IAN GR*W*PHCl^: ' :25 |15 ?5: 


B 




37 


ALAN JACKSON 

in IT Bt CMRlSnilAS i.r.ir* U.15MVI1.LE t?0t2 ;.BN lIB-JS 11 BBi 


• 


m 


40 


TOBY KEITH 

CHRUTMAS TD PIfllSTMAS Mi^CUnv S?7>)C(l'llM(irt IS V4l 






39 


KENNY CHESNEY 

ALL 1 WANI 1GH CItMISIMAt IS A REAL GOOD TW BUI. SISM.SON |18 9S| 


• 






VARIOUS ARTISTS 

ASSQIUI! (AVDHITECHRISrMASFMIunFfPlvEST aUA7«.'WARril£R BROS ^' ^11 . 




E9 


42 


VARIOUS ARTISTS 

HOW I'lAT-S WHAT 1 CALL C>IR«TM»S! CI ZOVeS l^W MUSCUMTCM. 5B5e2Q^M-lC . : 5li 




IP 


36 


CHRIS BOTTI 

OECEMflER . ■ ■ iGNy UUSC M3-98I 




O 


46 


HARRY CONNICK. JR. 

HARRY FOR IME H01IDA»S . 'JLUMHIA SOiiO.SONY MUSIC P 3 98l B 


m 




47 


SOUNDTRACK 

(IF ■ ri- yn;.;'!, n? ^^i 


1 


43 


34 


WYNONNA 

A CLASSIC CHfllSTHAS .:iiRB '6'^ Ob'ii) 




o 




NAT KING COLE 

THE CHFUSnUS SMG C.l^lTOL lf2!7 I't 9S\ 


• 


43 


44 


THE CHIPMUNKS 

CHRiSTMAS WITH THE CHIPMUMKI WH^KI SPECiAL PAOOUCTS G^^ft'UADA;:' 




43 


50 


THE CARPENTERS 

CHRISTMAS POBTMITAAM lA-v'FR&Al ?1%1;3UMRG (M BB. 


B 


80 


49 


ELVIS PRESLEY 

BLUE CHRlSIHAI riCA tSVi SONT BMG STRATEGIC WARKETlfJG GflOUP (B 9h 


• 





TOP HOLIDAY ALBUMS: All Christmas, Hanukkah, and Kwanzaa collections, includ- 
ing new ontis arvj ibose njteasod in earlier years, are eligible lo appear on the ^(yp 
Holiday Aibums TOP INTERNET Reflects physical albums ordered through internet 
merchams t}a&«d on data collected by Nielsen SounclScBn. Catalog tKles are includ- 
ed. TOP DIGITAL: Release sold as a complete album bundte tfirough digital down- 
load services 8ILLBOAR0.BIZ CHART: See Chart Legend tor rules and explana- 
tions. £' 20O6. VNU BLiSjness Media, Inc. and Nielsen SoundScan, Inc. All fights 
reserved 
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DIGITAL. 
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ARTIST T)II*H 

■-■'■hM [-"STtieuTINQ LABEL gj 


1 




MEW 


^jMjaY-Z Kingdom Come . 

■nflROC-A-fEt.LA.'D£F JAW a08D4S'iiOJM6 ifi 




Mil 


OAUGHTRY DaughEiy M 






KW 


SNOOP DOGG Tha Blue Carpet Treatment H 

DDtGVSTYLE GtfFEN COB02i- IHTERSCOPt H 






M« 


U2 U21S SinglesHj 
I'lrtfl'^'-PE * ^1 






HEW 


BRAND NEW The Dev:l And Gad Are Raging Inside Me S 






13 


4 


SARAH MCLACHLAN WintersongH 






2 


2 


DAMIEN RICE SHHI 

a:F,Ii£.~i 3R0S ^H^l 






2 


AKON Konvicted 

'liDM iRC'UNIVEHSAL MOTOWtJ UWIG 








11 


JOHN MAYER Continuum B 

■■■H H SOS* VUSIC H 


■ 


10 




? 


TENACIOUS D The Pick 01 Oeslinv tSoundtrack) ■ 




11 


3 


2 


THE GAME OOCIOTS AOvOCaU ■ 




12 


ii 




2 


SOUNDTRACK ttappy FeeiH 

> /,'A-1'<L^ S.1%S1:T. ATLANTIC .'AG H 




13 


KW 


2PAC Pac's uts ■ 

','A(IU OOMZSMNKflSCOPE ■ 






i 


2 


( -1- 44) Wheri Your Heart Slops Seaikig S 

,rJH>rr.»F B 


■ 


D 








VINCE GUAflALOl TRIQ A Charlie Brown Chnsffnas (Soundlrackt ■ 

f(,NTi-y 
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TOP 

INTERNET- 


^H^iB ARTIST 

■BBn SS 'V?f<IU^ i riUMBtP ' 0,STfllBiniNG UUtEL 


Title ^ 
Low 4 


§ 




1 3 


JOSH GROBAN 

■ At^Nfh BROS *■ 






m 




IL DIVO 

. ■-■Hn ci?fi:j.soNv uusic 






4 


18 13 


BOB DYLAN 


Modem Times M 




s 


mi 


DAUGHTRY 


Datigtiiry {■ 


■ 


a 


o 


LOREENA MCKENNITT 


An A;icicnt Muse 


_ 


7 


8 e 


SARAH MCLACHLAN 


Winiersong jjjj 


_ 


8 


6 6 


JAMES TAYLOR 

. . '.'Lj ■ . .r.i iOHV HL'i,IC 


James TayKK At Christmas |H 




s 


2 3 


J.J. CALE & ERIC CLAPTON 


Toe RoaO To Escondklo H 




10 


1 




U2 


U216: Singles B 




n 


7 9 


TONY BENNETT 

■jv MUSIC 


Duets: An American Classic H 




12 


1 




TOM WAITS Orohans Brawlers, Bawlers S Bastards ||| 




13 


1 




ROCK STAR SUPERNOVA 


Rock Star Supernova ^ 






4 5 


SOUNDTRACK 


Hannah Mwnvta H 




It 


11 3 


ANOREA BOCELLI Under Tlw Oestrt Sky 

lii.nii (nc-LA uu.'t.n uMivinSA^ ClASUCS QKOV ■« ^B^H 





E 



TOP 

KID AUDIO 



THtl 


3i is 


TITLE 

HHIIST , UPHtNt DiSTH'SUTiNG Uetl) 


1 






Kl HANNAH MONTANA 


2 




15 


THE CHEETAH GIRLS 1 

saL'„:,in*CK '. ■ " 


3 


3 




HIGH SCHOOL MUSICAL 


4 


4 


» 


CHEETAH-LICIOUS CHRISTMAS 

THE CMfEUH TuflLS 




s 


5 


« CHURLIE BROWN CHRISTMAS (VINK SMMIDI TRIO) 


|i 


t 


40 


KIDZ BOP CHRISTMAS 

»|UJ Bi:r nrjn .... 


7 


7 


17 


KIDZ BOP 10 


8 


8 




RADIO DISNEY: PARTY JAMS 

U^llOUS *HTti'S .'. 


« 


25 


2 


ABSOLUTE FAVORITE CHRISTMAS FOR KIDS 

v*Hi0U5 *nris's . .-- .. 


10 


15 


165 


THE CHEETAH GIRLS (EP) 


11 


10 


11 


BIG IDEA S VEGGIETALES: WORSHIP SONQS 

ttt-r. ri.r. 


12 


11 


i 


CHRISTHAS WITH THE CHIPMUNKS 
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MARKIETPLACIE 



For ad placement write to classlfledSiablllboard.com or call 800-223-7524 



RECORDING STUDIOS 



NOTICES/ANNOUNCEMENTS 




Amazing Freestanding Private Recording Fadttty 
In The Heart Of Miami, Florida 



Sprockets Music Studios 

Premier music company, Sprockets Music, is moiring b a 
r>ew tacity, Exclusive and private, frae standing recording 
fadiyn the heart ol Uami,iTvnuteslrofn Downtomand 
South Bead). Three stones, 350(k SqFl Riywedloriitemet 
security, sound tMeo, dual HVAC units. Itaian bnestone and 
muchmore. Custorn Light fixtures and a spectacular 3" floor 
X person root kip veranda is only the t)e(|inning. Everything Is 
custom. Designed by award Miingafdied and nlehor design 
Ultra contemporary stixfo ready to move in. 
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Ottered at $2,475,000 
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WMam R. Cook-UcoiMd ReiHlar 
Hamd Exdusive RMky 
1SSS1 NE 29 Ave Suite 700 
AvM<IUIa,FI.33180 
DirKe(305l 761-9455 Fax: (305)860-5916 

for Mole Informolioci: wnvw.wm>olccom 
Conlad Wlllam to handle all ol your luxury pfopeity needs In South Rofida 



BILLBOARD CLASSIFIEDS 
MOVE LUXURY REAL ESTATE TO THE STARS 
REACH THE HIGH-POWERED WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661-270-0798 - Fax: 323-525.2395 
BiDboard(3)ni usidan.org 
1-800.223-7524 

Reach all Hie movers a shakers every week through 
the pages of Billboard 
a force In the muslc/entertalnment 
industry for over 100 years 



UNSIGNED BANDS & 
SINGLE ARTISTS 

NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND 
EN TfRTAlNMlNT INDUSTRY THROUGH THE PACES OE 
BILLBOARD. IE YOU ARE LOOKING FOR A MANAGER OR 
ENTERTAINMENT ATTORNEY - RUN AN AD IN BILLBOARD'S CLASSIFIED SECTION 

BHIEHY SIAnNC WHAI YOU ARE 
LOOKING FOB AND WHAI YOU HAVE TO OFLFR WE LI GIVE YOU ONI INt/PRlNl 
EXPOSURE TO ALL THE MOVERS AND SHAKERS IN THIS FAST PACED INDUSTRY 

LETS TALK TODAY' dassifiedsfabillboard.com 



DUPLICATION/ 
REPLICATION 



HEED CDs? mmms 
CRYSTALCLEAR^ 

r.vij.r uui u'j.i !ii:i:iijr ii'3;ij::i 

tOOO CDt • $999 lIMi^^^H 
1000 PROMO CD PACK • SS«^H 
1000 DVDi • S M99 KWiHllMaHl 

TRUSTED EXPERIENCE 
FOR OVER 35 YEARS! 



imn msiBiciimcns con ■ i-iiiii.ibd-bih] 



DOES YOUR RADIO STATION 
havf iliu (^uuruHV lo air "PiifTTlio 
Mnijitr ISraHnn" covorod liy i)»c 
l_t>op.» www.pulTmagictoi 11 



LEGAL SERVICES 



ARRESTED? 



• BEAT THE PRESS • 

Damage Control Public Relations 
IMAGE IS EVERYTHING 



ARRESTED MEDIA .con 



niriiH'{ iKiiKi! 



Call attorney Jeffery Leving 
312-356-DADS or visit 

www.cladsrights.com 



MUSIC 



ITTtaFyTofpf:" . I »l ti: 



BUY DIRECT AND SAVEI 

Whila cxhsr p«ople are raising their prices, we 
are slashing ours Maior label CD's, cassettes 
and LP's as low as SOC. Your choice from the 
most axtertswe listlno* available, 

For free ctialog can (009) W^eooo. 
Fax (m) m-oa47 or writ* 

Scorpio Hnale, lac. 

P.O.Box A Trwiton, N J. 06691-0020 
•malt: •eorploNHMOaoLooin 




PROFESSIONAL 
SERVICES 



LAST CHANCE 



GET 60 FREE 
DISCS WITH 
ANY NEW 
CD OR DVD 
REPLICATION 
ORDER, 



Our 60th anniversary special 
offer ends 12/31/06. 

Visit www.discmakers.com/bb 
or call 1-866-677-7911. 

~~>DISC MAKERS 




VOLUNTEERS 
NEEDED 

Interested in volunteering at 
the most important music 
upcoming events? 

Billboard Music & Money 
Svrnposiuni 
Februar>' 28 ■ March 1, 2007 
Tlie St. Regis, New York 

Billboard Mobile 
Entertainment Conference 

March 25-26, 2007 
Orange Count)- Convention 
Center, Orlando, Fla. 
Please contact 
Courtney Marks 
cmarks@billboard.com 

646-654-4652 
W'ww.billboardevents.com 



DO YOU HAVE A 
PROFESSIONAL SERVICE Y( 
WOULD UKE THE MUSIC 
INDUSTRY TO KNOW ABOl 
WRfTETO 

OR CALL l-aOO-223-7524 ^ 

W GET A FREE UST1NG OtM 
B1LLB0ARD.BIZ | 



YOU 
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LEGAL NOTICE 



HELP WANTED 



NOTICE OF PUBLIC SALE OF ASSETS 
OF 

THE SONGWRITER COLLECTIVE. LLC 

Notice is hereby given that Fortress Credit Opportunities I LP, a Delaware limited partnership, as a lender and as 
agent on behalf of the lenders (the "Agent") under that certain Loan Agreement, dated as of March 1, 2004, as 
amended (the "Loan Agreement"), among The Songwriter Collective, LLC, a Delaware limited liability- company, as 
borrower (the "Debtor"), the Agent and the lenders, having postponed the public sales scheduled for November 4. 
200S, December 14. 2005. )anuary 31. 2006, March 14. 2006. April 25. 2006, )une 6, 2006, luly 18. 2006. August 
29. 2006. October 17. 2006 and November 29, 2006. intends to sell at public sale in accordance with the provisions of 
the New York Uniform Commercial Code, certain personal property assets of tlie Debtor, generally described as all of 
the Debtor's right, title and interest of every kind and nature in and to all accounts, chattel paper, 
deposit accounts, documents, electronic chattel paper, equipment, general intangibles, goods, instruments, inventory, 
investment property, payment intangibles and software belonging to the Debtor, in each case whether tangible or intan- 
gible, wherever located or situated, including all rights to a portfolio of musical compositions, including, 
in some instances, copyrights of the musical compositions, the right to and interest in any and all revenues and li- 
censes derived from such musical compositions, and all claims and causes of action related to the musical com- 
positions accniing at any time and all other rights of the Debtor of any nature whatsoever in the musical 
compositions (the "Collaterar). A more detailed description of the Collateral will be provided to you upon execution of 
a confidentiality agreement. 

The public sale will take place at the o(Bce of Sidley Austin LLP at 787 Seventh Avenue, New York, New York 
10019. on Tuesday, )anuary 9, 2007 at 11:00 a.m.. New York lime. The Agent reserves the right to cancel the 
sale, without notice, in its entirety, or to adjourn the sale to a future date. The Agent may further adjourn the sale 
herein described to another date from time to time, before, during or after commencement of bidding, without written 
notice, by announcement at the time and place appointed for such auction, or any adjournment thereof, and. 
without further notice, such auction may be made at the time and place to which the auction may have been so 
adjourned. 

Interested persons should take notice that the Collateral will be sold on the following terms and conditions: 

1. All bids must be given orally at the public sale. 

2. The Agent reserves the right to bid for and purchase the Collateral and to credit the purchase price against 
the expenses of sale and principal, interest and any and all other amounts due and payable to the Agent pursuant 

to the terms of any and all indebtedness secured by the security interest in the Collateral. 

3. The Agent has sole discretion to determine which offer is the highest or best offer, and to reject any offer 
which it deems to be insufficient. 

4. Concurrently with the acceptance of any bid. the prospective purchaser shall be required to execute and de- 
liver to the Agent the Asset Purchase Agreement, a copy of which may be obtained by contacting one of the person's 
identified in the final paragraph of this notice, containing terms of sale and conditions precedent to the 

Agent's obligation to sell, in each case, in addition to those set forth herein, including, without limitation, the re- 
quirement that the sale of the Collateral pursuant to the Asset Purchase Agreement be consummated no earlier 
than 30 days following execution thereof. 

5. Upon acceptance of any bid, the prospective purchaser shall be recjuired to deposit (the "Deposit") with the 
Agent earnest money in an amount equal to ten percent of the purchase price. Such Deposit shall only be refunded to 
such prospective ptirchaser as, and to the extent, provided in the Asset Purchase Agreement- In all 

other cases, the Agent shall have the right to retain such Deposit. If sucli sale of the Collateral is consummated 
with such prospective purchaser, the full amount of such Deposit shall be applied to the purchase price. If such 
sale is not consummated, the Agent shall have the right, but shall have no obligation, to reoffer the Collateral for 
sale, without further notice. The prospective purchaser shall not be entitled to any interest on the Deposit held by 
the Agent, whether or not the Deposit is required to be refunded to such prospective purchaser by the Agent pursuant 
to the Asset Purchase Agreement. 

6. No bids may be withdravm once made, but no sale is final until accepted by the Agent. 

7. Only cash or cashier's check or other immediately available funds will be accepted for the Deposit or for pay- 
ment of the purchase price. The bid of any prospective purchaser who fails to tender proper payment may be rejected 
and the Agent may, subject to the other terms hereof, (i) accept any alternative bid made at the sale, in 

which case the Agent shall have no obligation to reconvene the sale, accept additional bids, or notify any other 
bidders of the acceptance of such bid. or (ii) reoffer the Collateral for sale without ftirther notice, in each case, at 
the Agent's option. Notwithstanding anything contained herein to the contrary, the Agent shall not be obligated to 
make any sale of the Collateral pursuant to this notice. 

8. In the event the Agent is unable to consummate any sale and deliver the Collateral to a purchaser, then the 
sole liability of the Agent to such purchaser shall be to refund the purchase price, if any, previously paid to the 
Agent. 

9. The Collateral will only be sold in its entirety unless the Agent announces otherwise at the outset of the pub- 
lic sale. 

10. Subject to satisfaction of all of the conditions precedent to the Agent's obligation to sell tlie Collateral pursu- 
ant to the Asset Purchase Agreement and the terms and conditions hereof, consummation of the sale of the Collateral 
will be made immediately upon receipt by the Agent of the purchase price and shall be evidenced by delivery of the 
Collateral to the purchaser thereof. BUT WITHOUT DELIVERY OF A BILL OF SALE. WITHOUT GUARANTEE OF 
SIGNATURES. WITHOUT PAYMENT OF ANY TRANSFER OR OTHER TAX, AND WITHOUT REPRESENTATION 
OR WARRANTY BY THE AGENT AND SUBIECT TO ALL DEFENSES. 

11. The above terms and conditions of sale may be subject to additional or amended terms and conditions to be 
announced at the time of sale. 

12. If any dispute arises between two or more bidders, the Agent may decide the same or put the Collateral up 
for sale again and resell to the purchaser submitting the best bid. as determined by the Agent. In all cases, the 
Agent's decision shall be final. 

13. All bidders and other persons attending this auction agree that they have full knowledge of the terms set 
forth 

above and contained in the Asset Purchase Agreement and agree to be bound by the terms hereof and thereof 

14. Tlie Debtor shall have the right to redeem the Collateral in accordance with, and only to the extent provided 
for. under applicable law. 

Persons desiring furtlicr information as to the public sale of the Collateral, and the terms and condition relating 
thereto, and/or desiring to obtain copies of the confidentiality agreement or the Asset Purchase Agreement, may 
contact either Martin lackson (212/839-6726) of Sidley Austin LLP. 787 Seventh Avenue. New York. New York 
10019 or Colleen McDonald (415/772-1207) of Sidley Austin LLP, 555 California Street, San Francisco. California 
94104, counsel for the Agent. 

December 2, 2006 
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Associate Editor, Special Features 
Billboard Magazine 

A creative, keenly-organized, detail-driven associate editor is needed for Billboard 
special features. Billboard magazine, published by VNU Business Media, produces 
more than 80 special features annually, focusing on every aspect of the music busi- 
ness: artists &. repertoire, marketing, media, promotion, branding, touring, financ- 
ing, distribution, digital delivery and more. 

Reporting to the special features editor, this individual must have a broad knowledge 
of these areas of coverage. He or she will have three to five years of editing experi- 
ence and the ability to independently supervise selected special features, from con- 
ception to final proofs. 

Billboard special features are coordinated with the magazine's sales, marketing, 
events and online efforts, and they drive a significant portion of the magazine's 
annual revenue. This is a great opportunity to create compelling editorial packages 
with a major business impact. This is a job for a business-oriented editor not a 
music critic. Custom publishing experience is a plus. 

The associate editor of special features will: 

• Liaise with senior editors, writers, designers, sales staff and advertising clients to 
conceive and outline each report 

• Assign stories and confirm delivery of oudines, copy and photos on deadline: 

• Rewrite or reorganize copy as needed, and do first line edits; 

• Plan layouts with designers; 

• Write headlines and captions and fit editorial to designed layouts; 

• TraHic proofs among the copy desk, designers, senior editors and production; 

• Contribute to new editorial packages and strategies to drive new business. 

This job requires superior people skills to manage a demanding workflow from 
staff and freelance writers, both in the United States and abroad. It also requires the 
ability to work closely with sales staff and advertising clients, balancing tnisiness 
demands with a mandate for editorial quality and integrity. 

As special features frequently focus on the careers of major musical artists, an 
in-depth knowledge of pop music history is a must. 

The job demands a self-starter with the ability to juggle multiple projects and dead- 
lines, the flexibility to respond to the unexpected, andgood humor under pressure. 

Knowledge of Word, Quark. Oudook and Excel are required. 

Applicants should send a resume, cover letter and salary requirements to 
1000 7 3.676(gi e arthlink.net 

VNU is a global informabon and media company with leading positions in marketing 
and media information, business publications and trade shows. Its widely respected 
brands include ACNielsen. Nielsen Media Research, Billboard, Adweek and The 
Hollywood Reporter, among many others. 

VNU promotes and enforces an actiw policy of 
Equal Employment Opportunity (EEO) for all indi- 
viduah. For more information on our brands, please 
visit www.vnu.com 
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COMPLETE 
DIRECTORY 
OF MOSIC 
INOUSTRY 
CONTACTS 

ONLY $15.95- 

Includes shipping ($18 95 overseas) 

INCLUDES: • City-by-city club directory • Tape/disc services • A&R 
directory • Music services directory • Music industry websites 
• PLUS- Beyonce's to-do list • And much more! 

ORDER DY PHONE: 000-520-2700 
OR ORDER ONLINE: www.orilerbillboapil.coin 
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A very touched AIM chairman/CEO and WIN 
president Alison W«nham receives her Top 20 
Women in Mustc Award from Billboard London 
bureau chief Mark Sutherland. 



The Living Legends Foundation honored three music industry stalwarts 
at Its annua! dinner held Nov, 16 at the Westm Hotel in New York's 
Times Square- The soid-out event recognized Island Def Jam Music 
Croup chairr^n Antonio "LJC Reld. SET executive VP Stephen Hill, 
and Skip ChMrtham. programming director for KKDA Dallas and host of 
the nationally syndicated "Hip-Hop Countdown ' program Celebrities as 
well as past and present executives from all major record labels came 
out to show support for the honorees Pictured, from left, are Def Jam 
president/CEO Shawn "Jay-Z" Carter, Radio One founder and 
chairwoman Cathy Hughes arxl Reid. pmoiu _ - _ _ . -cv 
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15 YEARS OF BEING QUIET: Quiet on the Set. ASCAPs popular and lor^- 
runnmq i ; i. n- ■ - enrates Its ISlh anniversary With 15 Years of Being 

Qui^'!," u iiivjli: t-.", .j-.'[-iLy LL. -. ADyeles' Hotel Cafe Nov. 6. Nov. 20 and Doc. 4. 

ABOVE: From left are perforniers Judith Owen aixf JH Solxile with A5CAP assistant VPs 

Loretta Munoz iwci Brendan Okrent rH,-r- - • nrpsv df iesifbcdhevwheimagecw 

BELOW: Desmond Child, left wtxi opened the evenrig. poses with ASCAP's Brendan Okrent. 

center and guest vocalist Stomi Lee. phgio a-xinrF^voF LESTEnco»€s/vv«iEiMAC'4 l-i 




BILLBOARD UNDERGROUND: BMI amst Ehren Ebtiage 

was featured as part of TCC BJIboard Underground Nov. 13 at the Core 
Club tn New York 

ABOVE: From left are Core Ctub director of cultural content Peter GaMn. 
artist Ehren Ebbage arvd Billboard group editorial director Scott 
McKenzie. pnoro counnsy oc gaov G£nsMOCFAv»REiM*GccoM 

LEFT: Singer/songwriter Ehren Ebbage performs to a crowd of Industry 
oxi^cutives and influential tastemakers at the Core OiAx 

-"--.TO COLnrcsvOFGARVCERSHOFF/WnEIMMiECOM 



teamed with producer 
Ayhan Sahin at Unity Gain 
Recording Studios in Fort 
Myers, Fla,. to record "It's 
Gonna Be a Cold Cold 
Christmas" for ttie holiday 
collection "Breaking for th< 
Holidays" on Breaking Rec« 
The disc also includes new 
recordings from Chaka Khf 
Sandra Bernhard. "Rocksta 
Supernova" finalist Jill Gio< 
fellow "AJ-" contestant Jon 




Nigena celebrated 46 years of irKJepeodence with the first annuai THISDAY 
Music Festival he*d Oct 7-8 in Lagos. featunr>g an array of world-renowned 
stars (ncludir>g BeyofK^. Jery-Z. Ciara. Missy Elliott. Busta Rhyrrtes. Snoop 
Dogg. En Vogue. DJ Tony O and local artists D-Bani. Majek Fashek. Tuface 
and King Sunny Ade. Pictured here is Def Jam president/CEO arxl recording 
artist Shavm "Jay-Z* Carter, left, with Hanvnond Entertainment president/ 
CEO Btt Hammond, who produced the event in association with La Roda 

Group. PHOTO: COURTESY OF ARNOLD TUfiNER 
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WEILAND THE MOGUL 

Velvet Revolver frontman Scott Weiland has launched Soft- 
drive Records, in tandem with business partners Doug Grean 
and Dana Dufine, Track can exclusively reveal. The imprint 
will go through Sony's RED Distribution, with additional 
back-end support provided by New West Records. 
Softdrive's first signing are Los Angeles rock band the Ac- 
tual, whose debut album "In Stitches" is due early next year, 
and country singer/songwriter Tommy |oe Wilson, who Wei- 
land discovered in a Nashville bar. In addition to co-producing 
the Actual's album. Weiland will release his second solo album on 
Softdrive in late 2007 or early 2008. 

"We had a lot of opportunities early on to sort of sell ourselves out 
and just be a production imprint, but that's not really what Doug and I 
wanted todo," Weiland tells Track from a Los Angeles studio, where he's record- 
ing with Velvet Revolver. "But we also didn't fool ourselves to think we could creatively 
run the label like he and 1 are and also run the business side of things." 
Enter RED and New West, which Weiland says is "an amazing model ofa great independent record company." 
As for Velvet Revolver, the group is working with producer Brendan O'Brien on its second RCA album, which Wei- 
land says should be out in the spring. 

MOBY MIXES IT UP 

Having written more than 400 songs In a variety of styles, 
Moby tells Track that his new album, which he expects to 
finish In the spring and have out before the end of 2007, 
is "a little more experimental and subtle, less conven- 
tional song structures and more experimental arrange- 
ments. It doesn't necessarily have 'big blockbuster' writ- 
ten all over It." 

This direction is in some ways a reaction to his last 
album, 2005's "Hotel," which he calls "probably the most 
conventional record I've ever made. Now I feel like I want 
to go in the other direction." 

Moby is also awaiting word about whether a sound- 
track album will be released for "Southland Tales," a new 
film he scored for "Oonnie Darko" director Richard Kelly. 
The film— which stars Justin Timberlake, Sarah Michelle 
Cellar, Mandy Moore and the Rock— is about the end of 
the world and set in Southern Catifornia, but Moby says his 
music has "an odd, delicate counterpoint to it— very quiet 
and pastoral. It's all minimal electronic music. If a [sound- 
track] came out and sold n>ore than 100 copies, I'd be gen- 
uinely surprised." 

RBD GIVES BACK ^ 

RED is going philanthropic. Following the lead 
of other major stars like Shakira, Man^ and 
)uanes, who all have charities aiding various 
causes, the Mexican pop sextet says it wi 
nounce the creation of a foundation called Sai 
vamc (Save Me). Salvame will help homeless 
children living on the streets of Mexico 
and Brazil, and will initially have sup- 
port from Fundaci6n Telcvisa 
Group members tell Track the 
first event surrounding Salvame 
will be a free concert in Brazil at 
the beginning of 2007. with pro- 
ceeds from sponsorships a' 
going to the endeavor. 

A HAUTE COUTURE 
CHRISTMAS 

Don't count on too many silent nights 
at Janice Dickinson's house this holiday sea- 
son. The supermodel and star of reality se- 
ries "The Janice Dickinson Modeling 
Agency" is hosting "Christmas With the 
Dickinsons," a one-hour special that pre- 
mieres at 10 p.m. Dec. 13 on Oxygen. 

Included in the celebration will be her music 
video for "The Twelve Days of Christmas," 
complete with new lyrics that she's made 
all her own (be very afraid). Also featured 
are her headlining appearance in the Hol- 
lywood Holiday parade, her modeling 
agency's male model auditions for the 




THE ACTUAL, with SCOTT WEILAND, right, and video director 
MARCOS SIEGA, second from left. 



Beverly Hills "Hunky Santa " and an outrageous VIP Christ- 
mas party, complete with Dickinson's attempt to prepare 
a traditional meal. 

Meanwhile, the second season of "The Janice Dickinson 
Modeling Agency" kicks off in January. 

ALL WE NEED IS THE AIR THAT WE BREATHE 
To Track's ears, French duo Air hasn't done much wrong 
musically since its 1998 debut, "Moon Safari," the 
soundtrack to late-night hipster trysts around 
the world. 

After having collaborated on an album with ac- 
tress Charlotte Gainsbourg and setting aside time 
for group member J.B. Dunckcl to release a solo 
project. Air returns March 20 with "Pocket Sym- 
phony" on Astralwerks. 

Track's favorites so fan the sexy instru- 
mental opener "Space Maker" (we 
love that acoustic guitar riff), a 
guest turn by Pulp's larvis Cocker 
on the somber " Hell of a Party," 
the pulse-quickening electro- 
pop of" Merdu lapon" and the 
rainy-day ballad "Somewhere 
Between Walking and Sleep- 
ing." with vocals by the Divine 
Comedy's Neil Hannon. 



ROUND AND ROUND AGAIN 

Who among Track readers doesn't 
have a soft spot for Ratf s inescapable 
'80s hit "Round and Round"? Per- 
haps sensing a need to bring its mu- 
sic to the masses once again, Ratt's 
original lineup of drummer Bobby 
Blotzer, bassist Juan Croucier, guitarist War- 
ren DeMartini and vocalist Stephen Pearcy Is re- 
uniting for a 2007 North American tour. For- 
mer M6tley Crue member John Corabi will 
substitute for original guitarist Robbin 
Crosby, who died of AIDS-related complica- 
tions in 2002. 
i 



iixecutive 
TURNTABLE 



EDITED BY MITCHELL PETERS 

RECORD COMPANIES: Sanctuary Records names 
Jonathan Palmer VP of licensing. He was founder of 
Jonathan Palmer Music. 

Columbia Records names Michael Caplan VP of A&R. 
Additionally, he will serve as president of One Haven. He 
held the same A&R position at Sony Music Label Group. 

Capitol Records Nashville promotes Dixie Weathersby 
to senior director of media and public relations. She was 
director. 

Blue Note Label Group appoints Josh Lerman VP of 

international. He was VP of international product, develop- 
ment and new media at Atlantic Records Group. 

PUBLISHING: ASCAP promotes Joe Cocopardo to VP of 

royalty and treasury services. He was assistant VP. 

LEGAL: Brian Pass joins Sheppard, Mullin, RIchter & 
Hampton in Century City, Calif., as a partner in the enter- 
tainment, media and communications and the intellectual 
property practice groups. He was with Brown Raysman. 

MEDIA: MTV in New York elevates Stephen Friedman to 
executive VP of mtvU. He was GM. 
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RELATED FIELDS: The Songwriters Guild of America 

names Janice Jactcson as head of its Catalog 
Administration Program. She was copyright administrator 
at Peer Music Publishing. 

S.L. Feldman & Associates in Vancouver promotes Sarah 
Webster to national VP of its music supervision depart- 
ment She was director of the company's V\/estern division. 

The Performing Right Society in the United Kingdom 
appoints Andrew King to deputy chairman (publisher), 
effective Jan. 1. He is also GM at Mute Song. 

5W Public Relations in New York names Akil 
Pucker director of marketing. He was GM at Dirty 
Soho Productions. 

Hyo Yeon joins digital consulting firm Bond Art and 
Science as a senior partner. She held different titles at FCBi. 

Big Machine Media appoints Brad Brock account execu- 
tive. He was VP of publicity at V2 Artemis. 

Send submissions to exec abillboardcom. 



GOOD\«\fQBKS 



GRAMMY GRAB BAG 

Grammy Charity Online Auctions is offering a host of prizes 
from Josh Croban. Tom Petty, Kiss and Barry Manilow through 
Dec. 7 at ebay.com/grammys, with proceeds to benefit Musi- 
Cares. One fan will win a VIP package for the 49th annual 
Grammy Awards, including access to exclusive parties and 
rehearsal sessions. 

HEALING HYMNS 

On Dec. 5. GospoCentric/Zomba Gospel is issuing "Not in 
My Family: Songs of Healing and Inspiration." The CD is a 
companion piece to Gil Roberton's book "Not in My Fam- 
ily: AIDS in the African-American Community." Kirk 
Franklin. Yolanda Adams. Byron Cage, Natalie Wilson, Jon 
Gibson. Percy Bady, Papa San, Walter and Tramaine 
Hawkins, and New Direction are among those lending their 
voices to the project. 
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Azure blue water, pristine white beaches and 

10,000 music professionals... 




WWW BIllB0ARD.COM WWW BILLBOARD.BIZ 
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